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Jewelry Rules the Latest Fashions’ 





Paris Decrees That Artistic Ornaments Must Be Worn If Clothes Are to Reflect the 


Present Mode 


By PAuLine FERGUSSON 


EWELRY is as necessary to the mode manner of the early Borgias. By the Much has been whispered about a new 
this season as icing is to a layer cake. time we reach the crest of this new feminine influence in clothes, but really 


It simply has to be worn if clothes are jewelry wave, even the Arabian Nights’ the clothes are 


principally the back- 


not to appear flat, flavorless and unfin- will have nothing on us ground for the feminine influence— 


ished. Paris says So. 

To wear one of the 
funny new tip-tilted 
hats without a daz- 
zling ornament of 
some sort, or an eve- 
ning gown without a 
trace of brilliants—in 
fact, to ignore in any 
conspicuous way what 
Paris terms “the 
great chic of dia- 
monds”—is to fly 
brazenly in the face 
of the providence of 
the French couturiers, 
who several months 
ago made up their 
minds that we would 
wear _ scintillating 
jewelry. 

So determined were 
they about this that 
they brought into 
their establishments 
some of the _ best 
jewelry designers in 
Paris, in order that 
precisely the right 
ornaments could be 
created for each indi- 
vidual model. Patou 
is said to be using 
topaz and  aqua- 
marines on a lavish 
scale. Lelong’s spe- 
cialty, apparently, is 
aquamarine and dia- 
mond buckles. And 
Chanel does not stop 
at mere ornaments—- 
her gowns are heavily 
beaded with brilliants, 
or pearls, or colored 
Stones, after the 


*From: National 
Jewelers Publicity As- Y ENSE a 
Sociation, Newark, N. J. BVENING GOWN WITH HARMONIOUS JEWELRY ENSEMBLE 











which is jewelry. 
For, with the excep- 
tion of a certain 
amount of clever 
drapery, and in eve- 
ning gowns, the new, 
uneven hemline, the 
mode is as unadorned 
as a clean canvas, up- 
on which every wom- 
an is free to create 
her own colorful por- 
trait. 

The materials of 
the new evening 
gowns are rich— 
velvets, crépe maro- 
cain, lamé, lace, and 
cut velvet on chiffon 
and crépe de chine— 
which are to diamond- 
studded jewels what 
a blue expanse of 
lake is to sunshine. 
Nearly every known 
color is being worn. 
but the favorites are 
peach, cerise, tur- 
quoise blue and water 
greens, and much 
black and white. 
Black, perhaps, 
stands first, because 
nothing is lovelier 
with diamonds than 
black velvet or black 
lace. Many of the 
black velvet gowns 
are embroidered in 
brilliants. 

A -hint of Spanish 
influence is noticeable 
in many gowns of the 
new robe de_ style 
type, most of which 
have uneven’ hem- 
lines, longer in the 
back than in_ the 
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smaller square-cut diamonds in 
the shank. 

2. A wedding ring (it might be 
well to call his attention to this, 
too), a circle of tiny diamonds in 
platinum, square-cut setting. 

3. A large pearl finger ring, 
which matches the large pearl in 
the throat clasp. 

This will indicate the enthusiasm with 


One throat clasp made of hun- 
dreds of small baguette (French 
cut) diamonds, with a single huge, 
rare pearl in front. 

One diamond necklace, with a 
long diamond pendant, containing in 
a most ingenious manner, utterly 
unsuspected by all who gaze at it, 
a perfectly good lorgnette. 

Earrings, in a diamond-studded 


front. Jewels are used even to the hem- 
line. Some of the most attractive gowns 
have deep borders of black tulle, em- 
proidered with large pink flowers having 
diamond centers. The earrings and 
necklaces selected to be worn with these 
gowns are elaborately studded with dia- 
monds, emeralds, or rubies, and some 
black onyx; and are sufficiently brilliant 
to dominate even a vivid Spanish shawl. 
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DAINTY AFTERNOON AND SPORTS WEAR DRESSES WITH APPROPRIATE JEWELS 


The idea that many jewels are a vul- 

gar display seems to have been quietly 
dropped. The entire contents of the av- 
erage woman’s jewel box are not too 
much for the new mode, although it is 
extremely important that they should 
form a harmonious ensemble. While 
those of us who can afford to, will prob- 
ably follow the example of the French 
couturiers, who haughtily turn their 
noses up at imitation jewels, those of us 
who can’t, will have just as much fun 
working out a striking ensemble with 
semi-precious stones. 
_ The jewels worn by the young woman 
in the accompanying photograph illus- 
trates what can be done with a simple 
velvet evening gown in one of the new 
water green shades, a small fortune in 
diamonds, and a well-developed sense of 
the appropriate. Here is a list of what 
she is wearing: 


flower motif with a rim which 
adapts it to the lobe of the ear. 


Bracelets: 


1. A diamond and Oriental sap- 
phire paved bracelet, three-quar- 
ters of an inch wide, containing 
four large diamonds centered. 

2. A woven platinum mesh 
bracelet, with borders of small 
diamonds and five diamond ovals. 

3. A linked bracelet of dia- 
monds with a tiny, oblong-faced 
watch in the center. 

One pendant shoulder brooch, in 


baguette diamonds, with briolette 
diamond drops. 


Rings: 


1. An engagement ring, with a 
large emerald cut diamond (point 
this out to “Him”) and with 


which diamonds are now being featured. 
You see, for the first time in perhaps a 
century you can scarcely have too many. 
We'll beat those Indian rajahs yet! 

One of the greatest surprises Paris 
has handed us this season is the revival 
of the afternoon gown. For several 
seasons women have been getting away 
with what the French consider criminal 
comfort by wearing their favorite sports 
frocks to afternoon teas and receptions 
and matinees of all sorts. Now they 
have to go arrayed in velvet or crépe 
gowns, with special frivolous though 
warmly lined wraps ‘to match, and re- 
splendent jewels. 

Black, with diamond-studded earrings, 
brooches and bracelets, is the favorite 
color, but navy blue and beige are also 
much worn. The outstanding feature of 
the new afternoon gown is the use of a 
jeweled brooch, on the hip, and frequent- 
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ly on the shoulder to take the place of 
the much-abused flower, of which every- 
body is becoming rather weary. In the 
case of the beige afternoon frock shown 
in the accompanying photograph, a hip 
prooch of canary diamonds was chosen 
which seemed to catch its luster from 
the color of the frock. 

The other jewels chosen by an expert 
for this ensemble were a short necklace 
of real pearls; huge pear-shaped pearl 














JEWELRY WITH COSTUME FOR 
STREET WEAR 


pendant earrings dangling on small dia- 
mond chains; a square Oriental sapphire 
ring, with two French cut diamonds, in 
addition to the engagement and wedding 
ring, three bracelets of interesting de- 
sign, and one of the most welcome orna- 
ments to the stark feminine coiffure of 
the present—a hair brooch consisting of 
a crystal ostrich feather with a central 
stem of small diamonds. 

The bracelets deserve special mention 
because American jewelers seem to have 
put their best craftsmen to work on the 
Problem of the feminine wrist. And now 
that sleeves are what they are, it cer- 
tainly needs some assistance. Our fa- 
vorite of the whole carefully built en- 
semble is the pearl bracelet—a band of 
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small pearls, five rows deep, with a 
diamond and platinum center. There is 
also a strap bracelet of black onyx, set 
with diamonds, and one of these de- 
liciously tiny Swiss watches, set with 
sapphires and diamonds, on an Ameri- 
can narrow gray grosgrain band. 


STREET WEAR 


For the average woman, street clothes 
are probably the most important fea- 
ture of her wardrobe—certainly the one 
on which, if she is shrewd, she spends 
the most thought and energy. “If I 
were the average business woman,” said 
a well-known American fashion expert, 
recently, “I would invest most of my 
dress allowance in an attractive coat 
and hat and shoes, and pay very little 
for my frocks. One frock is as good 
as another for the grime and grind of 
office wear, but the street ensemble ex- 
presses a woman’s personality. Here 
she is herself, and she should make the 
most of her opportunity.” 

Street clothes are more formal this 
season than they have been for several 
years, chiefly because the materials fea- 
tured are broadcloth and velvets, which 
have a rich appearance, especially when 
they are set off by jewelry. The new 
coats have a jaunty side flare, and are 
heavily collared and cuffed with fur. 
In fact, some of Paquin’s latest models 
(Paquin is especially noted for his 
coats), seem to be mostly gigantic muff- 
like cuffs. It takes a bold stroke in the 
way of jewelry to dominate a_ back- 
ground containing such cuffs, but some 
of the new hat ornaments succeed in 
doing it. 

The hats themselves are small, quaint, 
curiously tilted affairs which look as if 
the French modistes had been reading 
“Snow White and the Dwarfs,” but the 
ornaments, made by American jewelers, 
suggest even more fantastic reading. 
They are huge glamorous insects, with 
sparkling bodies and shimmering wings 
which flutter realistically whenever the 
hat strikes a gust of wind. The one 
on the hat of the lady in the photograph 
is supposed to be a butterfly, though it 
might be mistaken for a bee, with a 
green tourmaline body and engraved 
crystal wings. It is also studded with 
diamonds here and there, for even a bug 
these days must follow the popular 
fashion. 

Another novelty which is achieving 
much popularity, now that skirts are 
slightly longer and the knee has once 
more gone into seclusion is the jeweled 
anklet, guaranteed to make walking a 
more interesting occupation. It has 
reached Fifth Avenue via the latest 
source of fashion novelties—the Euro- 
pean beaches—and has been causing a 
new problem in the regulation of pedes- 
trian traffic. The anklet here exhibited 
is a particularly aristocratic one in the 
form of a narrow band of onyx and dia- 
monds, and gives the occult effect of 
piercing the flesh. Mr. Thurston’s 
spiritualists should find it useful. 

The rest of the jewelry selected for 
the wine red tweed suit, velour hat, and 
double black fox scarf worn by the 
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young lady in the photograph, includes 
a finely matched green jade necklace, 
a carved jade bracelet with a tiny ele- 
phant pendant, a jade finger ring, a 
bow-knot brooch of engraved crystal, set 
with black onyx and diamonds, pendant 
earrings of black onyx beads, set with 
small diamonds and rubies, another 
bracelet in the form of black onyx and 
diamond strap, and a yellow enamel | 
vanity case containing a double compact 
and lipstick. 


SPORTS WEAR 


The French couturiers have been so 
busy, thinking up designs sufficiently 
thrilling to make women want to get 
dressed up in the afternoon, that they 
have rather neglected sports attire this 
season, although it is doubtful if that 














SHOWING DAINTY ANKLET AND VAN- 
ITY CASE WITH STREET WEAR 
COSTUME 


delightful apparel could possibly be im- 
proved beyond its present state of 
smartness and comfort. They have, 
however, set aside some special jewelry 
of the colored stone and heavy bold 
variety for sports wear. 

A woman naturally doesn’t dash 
around a golf course wearing a diamond 
necklace and bracelet of splendid work- 
manship and amazing cost, but a dia- 
mond-studded brooch would be perfectly 
safe and add a gay touch to a plain 
frock. 

In the case of the ensemble in the 
accompanying photograph, the brooch 
has a center of green jade which 
matches the jade beads of the young 
woman’s necklace, her earrings, ring 
and bracelet, and the stripes in her 
dress. As a matter of fact, it isn’t jade 
but green onyx in all but the brooch and 
necklace, but the effect is the same «so 
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Announcement 


Anent the New Year and its rosy expectations, 
we take this opportunity to inform our customers 
of a remarkable advertising plan which has just 
been evolved to further stimulate the sale of 
Deltah Pearls. 

The new 1928 Deltah Pearl line—including 
a host of innovations and many new and strik- 
ing creations—is almost ready for presentation. 
Our new advertising plans will assure a larger 
sale and more ready market. 

1927 has been a most successful Deltah year. 
We owe this success to the loyal cooperation of 
the jewelers and wholesalers who are helping 
in the movement to enlarge and stimulate the 
finer pearl business of the country. We take this 
opportunity to express our sincere appreciation 
of this cooperation which has been ours, at the 
same time voicing the hope that Deltah 
business has been found profitable by those 
who ate cooperating with us. 
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far as the color scheme is concerned— 
which is, of course, the most important 
thing. Even this lucky damsel’s vanity 
case is jade green. 


PAJAMA JEWELRY 


Somewhere we have read about the 
grand matrons of ancient Rome wearing 
their pearls to bed—a custom which has 
always seemed both quaint and reckless 
to their historians, for some reason. 
Why should sleep, which is a delightful 
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< 





PAJAMA COSTUME WITH JEWELRY 


pastime, remain unadorned while every- 
thing else is heavily bejeweled? 

That is evidently what some of the 
fashion designers have been asking 
themselves, because Europe is now agog 
with rumors of the pajama parades at 
the famous beaches, which sparkle with 
jewelry. 

M. Poiret, in his admiration for the 
East and eastern art, has been striving 
for years to orientalize our western cos- 
tume. Again and again conspicuous 
harem motifs have appeared in his crea- 
tions, notably a tendency to trousers 
after the fashion of the Chinese women. 
Now, at last, whether through M. 
Poiret’s efforts or not, the Oriental 
pajama costume has reached the beaches, 
and many are predicting that it is sched- 
uled for a rapid introduction into the 
drawing room. 

; However, Americans who take their 
Jewels off when they go to bed, are ac- 
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customed to regarding pajamas as sleep- 
ing garments. And it is in this ca- 
pacity that the new, gorgeous pajama 
suits and their accompanying jewelry 
will have to be introduced to them. Once 
they get used to the idea of picking out 
special sleeping earrings and necklaces 
and bracelets, of course, they will begin 
to look upon pajamas as a dignified 
costume, quite suitable for public ap- 
pearance, and from then on it will be 
a simple matter to establish them firmly 
for street wear. So argue the French 
couturiers. 

Nothing could be more alluring than 
the latest French pajama models, made 
in vivid satins, embroidered in colorful 
strands, and _ decorated by special 
pajama jewelry. The model shown in 
the photograph is a radiant blue in color, 
and the jewelry selected to adorn it in- 
cludes an engraved rose quartz necklace 
and bracelet; green onyx earrings and 
ring; a typical harem anklet of the 
linked, bangle variety, and a large 
jeweled butterfly brooch, diamond 
studded, which heightens the Oriental 
effect. 

This is the most interesting costume 
we have seen this season, and we believe 
if American women once start adopting 
jeweled pajamas for their boudoirs, M. 
Poiret will soon see the day when the 
sports wear he bemoans so drearily will 
be scrapped in favor of the new harem 
vogue. 





Note: This article and photographs pre- 
pared by the National Jewelers Publicity 
Association for December newspaper release. 
Copies of these photographs, also photographs 
of men’s jewelry, which appeared in Novem- 
ber trade papers (Size 8 in. x 10 in.) can be 
obtained for 75c. each, from National Jewel- 
ers Publicity Association, Newark, N. J 








Charm of the Coral 
By P. B. Prior 


ORAL has been utilized as a gem 

stone of personal adornment from 
the very earliest historical times. It 
is extremely popular today, as it almost 
always has been, particularly in the 
form of polished rough fragments, 
drilled, and strung on silk as necklets or 
ropes, and, less extensively, as rounded 
or oval beads. 

The color most sought after, the light 
rose-pink coral, is becoming very scarce, 
and in consequence fairly valuable, and 
the intrepid coral fishers, who garner it 
from the ocean’s floor, are anxiously 
searching for new scources of supply, as 
the demand for it is rapidly growing. 

Coral, like its aristocratic brother 
gem, the pearl, is pure carbonate of 
lime. Its structure is erected by a 
species of jelly-like marine animals, 
known as polyps. The substance is 
secreted by a layer of its skin, and it 
is countless millions of the lowly or- 
ganized animal, in skeleton form, that 
gradually develop the bone-like struc- 
ture of the gem as we know it. Coral 
is a common submarine feature in many 
latitudes of the globe. but the gem or 
precious coral is found in the Mediter- 
ranean Sea, off the North African, 
Sicilian, Corsican and Australian coasts. 

The growth of coral is extremely in- 
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teresting, having quite a botanical at- 
mosphere around it. The skeleton of a 
colony of coral will be found to be firmly 
attached or cemented to any dense or 
hard object on the bed of the sea. The 
branches seldom exceed 12 inches in 
length, and it always grows perpendicu- 
larly, or, rather, at right angles to the 
parent rock to which it is attached, and 
can almost be compared to a bed of 
growing mignonette. Should its foothold 
be on the under-side of rock, it grows 
downwards in the same way. 

It occurs, usually, from 30 to 100 feet 
beneath the surface of the sea, and 
expert authorities compute that it takes 
30 years for coral stock to develop to 
full growth. In Sicilian waters, how- 
ever, the coral fisheries are divided into 
ten banks, and one finished each year, 
and at the end of 10 years the first 
bank yields fully-developed growth 
again. 

Torre de Greco, in Italy, is the 
world’s coral center and several thou- 
sand people are employed in this fasci- 
nating industry. The coral workers 
pierce and string pieces of all sizes and 
shapes. Coral olives is the name given 
to the spherical or egg-shaped beads. In 
addition to the stringing, polishing, and 
turning of beads, the craftsmanship 
of the Italian coral-workers includes 
carving of a very high artistic order, 
reproducing many articles of Nature, 
also of utility, and the cutting of very 
beautiful coral cameos. 

The colors of Italian coral include 
pure white, pale flesh red, pale rose, as 
the most valuable varieties; while coral 
of secondary importance and value in- 
clude red, dark red, and reddish brown, 
termed ariscuro. The coral so worked 
and fashioned in Italy is all exported as 
coral only, to be mounted or set in the 
fashion prevailing in the countries to 
which it is sent. 

Coral is soft enough to be worked 
with a steel file and on a lathe. It does 
not take a very high polish, but, in spite 
of that its fine, delicate colors and its 
popularity give it claim to beauty, and 
to be included in the list of gems. 

Sentimentally from early times coral 
has been looked upon as a harbinger 
of good luck, which accounts for the 
gift of a small string for an infant. 








At the recent general meeting of 
Lydenburg Platinum Areas, Ltd., in 
London, Chairman J. A. Agnew stated 
that the best results in the matter of re- 
covering platinum from the concentrates 
have been contained in a process evolved 
by the Chemical and Metallurgical Cor- 
poration. This process, he said, has 
been in operation for some months and 
is giving a very high return of the 
precious metals on the company’s prop- 
erties in South Africa. There is a pos- 
sibility of treatment operations being 
resumed on the Dwarsriver section, he 
said, where there are vast quantities of 
ore which should yield excellent profits 
with a price of $100 an ounce. There 
are features about the platinum market 
now, the chairman said, which seem to 
promise an early return to the platinum 
price prevailing a year ago. 
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The News From England 





London Retailers Busy with Christmas Shoppers—Dress and 
Jewelry Parade Attracts Much Attention—Jewelry for 
New Hats—Latest Novelties Now Being Featured— 
Auction at Christie’s Realizes $255,000—Con- 
ditions in the Diamond Market—Birming- 
ham Jewelry Manufacturers Rushed 
with Work 


LoNDON, Dec. 15.—The spirit of 
Christmas invades the atmosphere of all 
retail jewelers just now, concentration 
on jewelry and allied goods likely to sell 
well the next two weeks being absolute. 
While the small jeweler is mostly con- 
tent to rely on extra business by means 
of tastefully dressed windows, the big 
metropolitan houses make personal con- 
tact with old and prospective customers 
by means of an up-to-date mailing list. 
The plan adopted by several well known 
retail jewelers is to mail a double post- 
card to selected customers throughout 
the kingdom. Many thousands of these 
“return half” cards have been received 
in the homes of prospective jewelry 
purchasers this week. On that half of 
the card addressed to the householder 
is a three-color panel depicting eight 
designs of jewelry pieces composed of 
diamonds and the various colored stones. 
The coloring is very good and the de- 
signs carry an appeal. The return half 
of the card addressed to the jeweler 
bears a colored engraving of a gold 
watch. The insides of the cards contain 
marginal designs in color of wrist 
watches, and an invitation to visit the 
jewelry shop and inspect the wide range 
of jeweled goods suitable as yuletide gift 
lines. If a personal visit is impossible 
the return half of the card can be de- 
tached and mailed, when one of the new 
illustrated catalogs is forwarded. These 
catalogs are issued in sections. That 
is to say: one deals with pocket 
watches and chains only, another with 
bracelet and wrist watches, another with 
clocks, another with general jewelry and 
yet another with plated goods. The 
prospective customer checks which cata- 
log is required on the return half of 
the postcard received. This plan, the 
jewelers say, brings in a lot of additional 
Christmas business. 

e & « 


The dress and jewelry parade in 
which various firms of the National 
Jewelers’ Association cooperated, and 
which was mentioned in THE JEWELERS’ 
CiRcULAR last week, was held this week 
under the watchful eyes of Scotland 
Yard sleuths at the May Fair Hotel in 
West London. More than $5,000,000 
worth of real gems was worn by the 
Mannequins who paraded before the 
selected 500 guests invited to inspect 
the new 1928 gowns and jeweled acces- 
sories. Around 10,000 applications to 
attend the dress show were received. It 
would be impossible to do justice to the 


beauty of this magnificent jewelry by 
the written word. But the jewelers who 
helped to make the affair the spectacle 
it was are to be warmly congratulated. 
One three-string pearl necklace worn 
by a mannequin is valued at $500,000, 
while several small ones could not be 
bought for less than $350,000. The 
price of one little string of pearls priced 
at $55,000 worked out at $2,500 an inch, 
according to the jewelry firm who sup- 
plied it. There was also a $100,000 
single stone diamond ring. 
* * * 


The usual epidemic of pre-yuletide 
jewel robberies of a minor nature has 
now broken out here. Numerous jewel- 
ers are daily being victimized by smash- 
and-grab people—mostly unemployed 
youths, and the police are kept busy 
chasing the thieves through the streets. 
In Covent Garden the other day a thief 
threw a coke hammer through a window 
and struck the jeweler—A. Glennie—in 
the chest. Before the latter could reach 
the street three diamond rings had been 
snatched from the window. The thief 
was pursued in a motor car but escaped 
in the neighborhood of Waterloo depot. 
A few minutes after the robbery work- 
men arrived at the shop to fit a new 
window grid that had been ordered for 
protection this yuletide. 

ok * * 


Jewelry provided by the milliners to 
match the decorative motif in the new 
hats now takes its place with the 
jewelry provided by the dress designer 
to match up with gown trimmings. Sap- 
phire and ruby bracelets are being worn 
with the hat having a blue and ruby-red 
motif in its decorative scheme. This is 
a silver lamé toque, and one feather 
mount is blue, and the other ruby. The 
matching vogue apparently is not des- 
tined for an early demise. All the gowns 
have their special jewelry sets, now. 
Much of this jewelry, of course, is of 
the semi-precious variety, but it looks 
very good, nevertheless. Real gems, 
with their mounts, probably would come 
too expensive, even for the money so- 
ciety ones. For there must be a differ- 
ent jewelry outfit for each gown worn. 
Some of the wardrobes of “my lady” 
here contain 20 or 30 dresses! 

* * ok 


Reuter cables here a description of the 
wonderful jewelry worn at the golden 
jubilee durbar held by the Maharaja of 
Kapurthala this week. The Maharaja 
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rode with his sons in a grand elephant 
procession to the courtyard where the 
great banquet celebrating his 50 years’ 
reign was held. He was dressed in 
purple and gold and wore a diamond 
crown and jeweled orders of magnifi- 
cence. Twelve of India’s ruling princes 
were among the guests. The scene, says 
Reuter, was brilliant. The rich cos- 
tumes of every hue simply blazed with 
historic precious stones and orders the 
value of which is many millions of dol- 
lars. 
* OK * 

A round of the shops now reveals 
what novelties are being featured for 
Christmas shoppers. Boudoir clocks, 
cigarette boxes, electro-plated triangu- 
lar containers for packet cheese and the 
like, writing table outfits, leather cov- 
ered lamps, inkstand-ash tray outfits 
and ornamental glass flower sprays are 
among a few of the prominently dis- 
played gift lines. The silver cigarette 
boxes are quaintly shaped like a small 
mosque, pressure on a small knob on the 
roof letting the four walls drop to dis- 
close the inner container of cigarettes. 
The lamps have shades to match. The 
clocks are fashioned on the lines of the 
old-type fob. They are flat and square 
and in various materials of a semi- 
precious nature, and are suspended from 
a bar of similar composition by a wide 
gray velvet ribbon. They are intended 
to be hung over the boudoir mantlepiece. 
Umbrellas and walking sticks have 
small electric lights fitted into the 


handles. 
& * ok 


Sheffield is preparing for 1928 busi- 
ness. The silver and plate houses have 
now finished their orders for Christmas 
sales and the seasonal spurt is now 
about over. The plate and cutlery works 
are still busy with orders for early 
1928 delivery, the demand for cheap 
cased cutlery being above normal. Shef- 
field believes the general return to 
quality ware is immiment and is 
planning its foreign business for 1928 
accordingly. 

- x 7~ 

So much imitation jewelry is sold and 
worn these days at prices ranging from 
$100 per article up to $5,000 that when 
real gem jewelry from the exclusive 
shops is displayed and priced a gasp of 
incredulity goes up. For while the modern 
imitation jewelry is made to look really 
fine there is actually as much difference 
between it and the real thing as there is 
in chalk and cheese, to use an old simile. 
At the exclusive dress-jewelry parade 
this week (mentioned elsewhere here) 
the value of real jewelry pieces was 
once again stressed. One may buy a 
two-inch diamond bracelet in a London 
jewelry shop and pay $1,000 for it. And 
it is a pretty good bracelet for the 
money. But the two-inch diamond brace- 
lets worn by the mannequins at the May- 
fair Hotel crush could not be bought for 
a cent under $15,000 each. So with the 
fashionable mesh handbag and the hat 
ornament to harmonize with the trim- 
ming. A nice jeweled handbag will cost 
the shopper, say, $500. But at the fash- 
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ion show referred to, the big jewelry 
houses supplied these sort of things to 
show off the gowns, and the prices of 
them made even hardened Mayfair emit 
little squeals of wonderment. A plati- 
num meshbag carried by one mannequin 
was priced at $10,000, and a modest 
little diamond and ruby brooch of the 
kind popular these days to pin into the 
new cloche, was valued at $2,500. 
* * * 


The first jewelry auction of the sea- 
son at Christie’s this week realized a 
sum of $255,000. The sales have started 
late this year, usually commencing in 
November and continuing through to 
July. A preliminary view of the jewels 
for disposal was given a few days ago 
and interest was then centered on a 
magnificent necklace of large graduated 
pearls, 63 in number. Jewelers esti- 
mated its value at anywhere from $150,- 
000 to $450,000. It was knocked down 
at $97,500. The largest pearl in this 
string measured half an inch in di- 
ameter. It undoubtedly is a beautiful 
thing. There were 89 lots for disposal 
and 12 of them were pearl ropes esti- 
mated to be worth anywhere from $250 
to $20,000 apiece. One of these Orien- 
tal pearl necklaces fetched $37,500. 
Spirited bidding ensued for an emerald 
cut oblong brilliant of quality mounted 
as a ring with platinum hoop. It real- 
ized $15,000. Among the items offered 
at the first sale was a Louis XV gold box 
measuring four and a half by three by 
two and a half inches. It formerly be- 
longed to a foreign prince. The scale 
pattern surface is filled in with black 
enamel and the rim of bordered flowers 
is minutely chased. The whole box, 
including the base, is overlaid with a 
floral spray design in white, colored 
diamonds, and tiny turquoise forget-me- 
nots completing the motif. In May, 
1920, a pearl rope at Christie’s fetched 
$272,500—a record. 

* * * 

Although business in the diamond 
market is rather quiet just now, pros- 
pects for the new year are considered 
good. Most of the diamond buyers from 
abroad who have been filling their re- 
quirements in new goods have completed 
their purchases, but the brokers are stil! 
busy with orders yet to fill. Backes & 
Strauss, the diamond merchants of Hol- 
born Viaduct, consider that if Christ- 
mas trade is good there will be good busi- 
ness prospects for early 1928. The firn. 
says: “The last fortnight has certainly 
been on the quiet side, which is not un- 
usual at this time of the year when 
manufacturers and retailers are too 
busy to consider the purchasing of new 
goods unless for some special demand. 
At the same time there have been quite 
some inquiries for single stones running 
from two carats and upward, both in 
fancy cuttings as well as round, but 
large brilliants of high color are very 
scarce and prices stiffer than ever. Pro- 
vided that the Christmas trade comes 
up to expectation the prospect for busi- 
hess in the new year is very encourag- 
ing, as stocks have been kept down to a 
minimum, and buying, though fairly 
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general, has been for some time on a 
small scale. The reports from Amster- 
dam and Antwerp continue to be most 
satisfactory, and although most of the 
foreign buyers have now completed 
their purchases, leading brokers have 
quite substantial orders to fill and are 
not finding it easy to get the right 
goods. The best index of the satisfac- 
tory state of trade on these markets is 
the small number of unemployed among 
the diamond workers, which is only 700 
out of a total of 20,000.” 


* * * 


Scotland Yard’s flying squad made a 
lightning raid on a house in southwest 
London the other night and escorted five 
brothers to Vine Street police station. 
The officials suspected the brothers to be 
concerned in the recent $40,000 jewel 
robbery at Leighton Bros., New Bond 
St., when a hole was cut in the floor 
above through which access was had to 
the shop below with its $100,000 worth 
of jewelry and silver ware. It is under- 
stood that the five men were later re- 
leased, so the scent evidently was a false 


one. 
* * 


A waiter has been sentenced to two 
months’ imprisonment for attempting to 
pawn a_ $25,000 diamond bracelet 
dropped in a west end night club by 
Mrs. Bendir, the racehorse owner. The 
waiter picked up the bracelet under one 
of the club tables and hid it in a chim- 
ney at his home. He had no idea of its 
real value. An insurance company was 
offering a reward of $2,000 for the re- 
turn of the bracelet, but the waiter was 
unaware of it. He asked for a loan of 
$10 on the bracelet at a jewelry pawn- 
shop, but the manager recognized the 
piece of jewelry and notified the police. 

; * * * 


Retail jewelers say that thousands of 
the new crystal necklaces and hat 
buckles are being purchased as gift lines 
this week. The London shops offer a be- 
wildering range of articles, but some of 
the jeweled pieces are far beyond the 
reach of the average purse. For in- 
stance, a typical piece of highly priced 
jewelry that attracted considerable at- 
tention was a small square plaque of 
very thin sea green jade mounted in old 
silver. Shells and coral branches on 
each side were in pearl, and there was 
a tiny but perfect sea horse whos 
breath came up through the water ir 
bubbles of seed pearls. On the reverse 
side was feathery seaweed in silver 
sprinkled in tiny diamonds. The whole 
was slung on a twisted rope of seed 


pearls. 
* * * 


If a jewelry firm delivers jewelry to 
a customer’s house instead of keeping it 
until called for, is the firm responsible 
if the jewelry fails to pass into the cus- 
tody of the purchaser? This was the 
problem that a jury in the King’s Bench 
Division had to solve the other day, and 
it did it by finding the jewelers guilty 
of negligence and breach of confidence. 
Lord Hewart (Lord Chief Justice) said 
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if the question had been left to him to 
decide there would have been judgment 
for the jewelry firm. The customer, 
Mrs. Dolores Pauling (formerly Booth), 
claimed from D. & J. Welby, Ltd., the 
Garrick St. jewelers, the value of two 
pearl necklaces and a brooch ($5,000). 
The jewelry was left for repair with in- 
structions that she would call for it. The 
jewelers sent the articles to a house in 
Kensington where the plaintiff had for- 
merly lived. The package was taken in 
by Capt. F. C. Booth, V. C., her hus- 
band, and placed on the hall table. The 
house was being vacated at the time ar.d 
the jewelry has not since heen seen. 
Plaintiff had separated from her hus- 
band and changed her name by deed 
poll. In entering judgment (after the 
jury found negligence and breach of 
contract against the jewelry firm) Lord 
Hewart said there was no evidence of 
negligence, but there was evidence on 
which the jury was entitled to find 
breach of contract. Personally, he said, 
he should have found in favor of the 
jewelers. Judgment for breach of con- 
tract for $5,000, the agreed value of the 
jewels, and costs, was accordingly en- 
tered for plaintiff. The jewelry house 
is going to appeal the case, and a stay 
of execution has been granted. 


* * * 


It is reported that the sales of jewelry 
of the type made by the dress designers 
to match gowns are reaching enormous 
proportions at the present time. Much 
of this jewelry, of course, is of a semi- 
precious nature.’ The wide silver-and- 
paste bracelets are selling by the thou- 
sands. These retail at prices ranging 
from $25 to $100 each. The high class 
synthetic pearl necklace now so strong- 
ly featured in Regent St. is selling well 
again this yuletide, but it is being 
given a good run by the new crystal 
necklace and bangle which has caught 
the popular fancy. 

+> ee 


The Birmingham jewelry mantfac- 
turers are very busy, while considerable 
quantities of silverware have been pro- 
duced the past few weeks. Silverware 
seems to be regaining much of its popu- 
larity, and the best known silversmiths 
of Birmingham have been concentrating 
on fine quality ware since last August. 
The various manufacturing houses re- 
port a very good demand for gold cig- 
arette cases and other pressed work. 
They say that there is an indication 
that the feminine liking for jewelry is 
becoming more _ pronounced. Large 
quantities of silver plate are being 
shipped to Canada, Africa and India. 
Apropos of good silver, a well-known 
writer the other day pleaded for the re- 
turn of the silver habit. We are getting 
too self-satisfied with our homes with 
gaudy and modernly garish ware on our 
tables, he said. Let us overhaul our 
silver closets, have our best pieces 
cleaned at the jewelers (or buy some) 
and then let us place them on our tables 
a piece at a time. There is no charm 
like the charm of fine silver on a well 
laid table. 
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Paris Gown and Jewelry Fashions 





Jewelry with Concealed Fastenings Now in Vogue—Imitation 
Diamonds Used to Decorate Hand Bags and Dresses— 
Immense Silver Shoe Buckles Popular—Silversmiths 
Making Motor Car Decorations to Match 
Upholstery 


Paris, Dec. 15.—The latest whim of 
the mode is the complete disappearance 
of all signs of fastenings for jewelry. 
Like the slip-on dress, jewelry should 
be worn without sign of attachment. 
This is a reaction from the other type 
of ornament, where the fastening was 
more important than the ornament it- 
self. Both fashions are seen, and the 
two excesses run side by side. While 
pearl necklaces have diamond clasps, 
with a dash of color, either emeralds, 
sapphires or rubies being introduced, to 
give this necessary break to all the all- 
white ornament, diamond necklaces are 
either set in platinum or silver, not in 
gold, for the metal must be white. Imi- 
tation diamonds are usually set in an- 
tique silver, the mounting giving a 
certain cachet to the ornament. Brace- 
lets in the same way are mounted in 
platinum or silver, according to the 
quality of the diamonds, but the mount- 
ing disappears, chains being used to 
hold the diamonds in place and these 
chains being composed of the tiniest and 
slenderest of links, either very close, to 
give the necessary support, or elongated, 
to make them less visible. When dia- 
monds are not worn on the bare skin, as 
in the case of elderly women, but over 
velvet or panne, the same care is taken 
to conceal the fastenings, the mount- 
ing and the diamonds appear to have 
fallen on the fabric accidentally. The 
single diamond on the lobe of the ear, 
the “fall” of diamonds, mounted on a 
number of tiny chainlets, to insure their 
proper support, are instances of this 
mode. Sometimes an earring is com- 
posed of a large drop diamond, hanging 
from a chain of smaller diamonds, the 
whole apparently held fast in the ear 
by a big gem. Other earrings are on 
the “curtain rod” system, a rod holding 
a number of lines of diamonds, with a 
larger gem at the end of each line. 
Bracelets, whether composed of lines 
upon lines of diamonds, or of diamonds 
connected by chainlets, are apparently 
all diamond and no setting. This is the 
distinguishing point about the winter’s 
jewelry. 

* * * 

Tiny handbags, composed of “dia- 
monds,” sewn on a white or on a silver 
fabric, are all the fashion. There is a 
tendency to introduce fringes every- 
where and both pearl and diamond hand- 
bags have fringes, in some cases half 
the length of the bag itself, as fringes 
everywhere tend to length. A bag of 
this description, with a rope of dia- 
monds or of pearls to sling over the 
arm, reflects the lights of the ballroom 
and generally gives an impression of 


lightness and of grace. With tiny shoes 
covered with diamonds entirely, if the 
foot is sufficiently small, or with the top 
sewn with diamonds, the fastenings, 
consisting of complicated straps, in dia- 
monds and the heels studded with bril- 
liants, the wearer looks like a veritable 
Cinderella. A “snake” or “snakes,” in 
diamonds round the waist, another 
twined round the arm, and the usual 
diamond jewelry, are not thought too 
much, even with a “diamond’-sewn 
robe. Black net is sewn with brilliants, 
and almost as popular as white net, 
treated in the same manner. The great 
tulle flowers, with their thick petals, 
quite unlike anything in nature, are 
fastened with tiny diamond pins. Worn 
on the shoulder, they add a touch of 
something quite unusual to the whole. 
* * * 


Side by side with the diamond shoe, 
there is the soft antelope, the crocodile 
shoe, for afternoons and even dancing 
early in the evening. Crocodile is being 
used with patent black uppers for walk- 
ing shoes and for slippers, this prevent- 
ing the foot looking too large. With 
these shoes silver buckles are de rigueur, 
immense buckles such as were worn by 
the Puritans, being seen. For very soft 
warm brown leathers—and leathers are 
being dyed to match frocks today—steel 
buckles are seen. With the nut-color 
stockings that are so fashionable, these 
soft brown leather shoes and _ steel 
buckles look extremely well. Various 
feuille morte tones are seen, and these 
tints are more popular than any other. 
Black and pure white have neither of 
them caught on. The all white shoe 
and stocking will of course be seen on 
the Riviera, as usual, the climate mak- 
ing white costumes almost de rigueur. 
For Paris, white is too delicate a tint 
for any but women never quitting their 
cars, except to stroll in the Bois, while 
black for some curious reason has not 
caught on extensively, even for wear 
with all-black toilettes. 


* * * 


Pewter is coming into fashion very 
fast. The latest “chic” is to present 
bridesmaids with old pewter collecting 
cups, when they do the round after the 
nuptial mass, in the church, taking 
money for the poor of the parish. These 
pewter cups must be old or look “old” 
and need not match, although every- 


thing else connected with wedding toil-— 


ettes must harmonize, if not match ex- 
actly. 
cad * * 
Silversmiths are paying much atten- 
tion to the decorations of the interior of 
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motor cars just now. The utensils are’ 
ordered to match the upholstery and a 
deep gray is the fashionable color just” 
now. Sometimes silver is used, but: 
often oxidized or “old” silver, while pew- 
ter is sometimes seen in the very fash- 
ionable car. There are smoking sets, 
composed of ash-trays, matchboxes, etc. 
Sometimes there are receptacles for 
cigars and cigarettes. Various patterns 
for cases holding electric bulbs and al- 
most concealing them from sight are 
seen, while toilette sets are also car- 
ried out in the same material and de- 
sign. Besides this there are vases for 
flowers, and fasteners for the inevitable 
mascots that are often in silver to 
match. All these utensils are kept very 
flat, and incline to oval in shape, al- 
though some square articles are also 
seen. Looking’ glasses, clothes brushes 
and other toilette requisites all hang in 
their case on the side of the car, some- 
times being partially visible, but more 
often entirely closed in. The bottles 
fitted into silver mounts are in thick,’ 
cut glass and the mounts are substan- 
tial. Some are almost hidden from view, 
in the “lacework” mounts that reach al- 
most to the neck of the bottle protected 
by the substantial silver top. Naturally 
the keynote of designs for automobile 
furnishings is shapes that take up the 
least room, length and breadth being of 
little importance, provided there is no’ 
thickness, while care is exercised to 
avoid breakages. 


With the fashionable “mouse-color” 
upholstery, gold or gilt is seen rather 
than silver. Leather or wooden casings 
are seen, to hold the various toilette 
utensils and very often the case is fitted 
with a clock. There is a big demand 
for automobile clocks, that must be 
strong and reliable, but that are usually 
not costly, the fittings of cars being sub- 
jected to hard usage, while they are 
sometimes stolen. 

The use of silk lace, of thick texture, 
with complicated patterns, that must be 
stretched taut to look well, and that are 
usually seen over materials of a differ-: 
ent shade from the lace, is a new note 
in fashions that will affect the jewelry 
trade considerably. Black lace is worn 
over white silk or satin, over mauve 
pink or pale blue. Gold lace, gold and 
silver mingled, gold and black, silver and 
even steel lace, are worn over black or a 
color to match the lace, gold over gold, 
steel over steel gray, etc. Some of this 
lace appears to be crocheted, so thick 
and massive is the “make,” while side by 
side with this the most beautiful, fine 
lace, point de l’aiguille is seen. With 
the thick, substantial lace, heavy gold 
jewelry is seen, as nothing slender, 
nothing light would show up against the 
thick silk lace. It is for these fabrics 
that the heavy gold links looking like 
fetters, have been designed, that the 
series of cables, some lying flat, others 
with one link flat the second standing 
out, have been made. The combination 
of black onyx and gold, of black enamel 
and gold are also the outcome of the 
necessity for something to recall the gold 
lining—maybe in old-gold satin—to the 
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black silk lace frock. For the all-gold 
pracelet is already considered somewhat 
too garish, and black enamel lines are 
beginning to tone down the all-too-rich 
effect that is never tolerated by the 
French. The extensive use of enamel, 
black in the first place, but also of scar- 
let, saxe,, and royal blues, as well as 
violet, are fundamentally affecting 
jewelry, and the introduction of lines of 
enamel, of smaller links of the same sub- 
stance, joining two great gold links, 
solves the problem of the heavy gold 
ornament, which when it came in was 
most evidently too massive to last. At 
the same time, the introduction of the 
heavy lace and heavy gold ornament 
shows that the “New Rich” are dominat- 
ing the fashions, at any rate to a certain 
extent in Paris just now. The aristo- 
cratic French lady gets out her old lace 
and sports her heirlooms while by her 
side the “New Rich” appear in gold or in 
silver lace with ponderous ornaments, 
while the international woman, the 
“globe-trotter,” as the French call her, 
is inclined to strike a happy medium. 
Her gossamer black lace gown shines 
and sparkles with diamonds, mounted 


on platinum. 
* * * 


It has already been remarked that 
woman is inclined to wrest the scepter 
of the modes from the hands of the de- 
signer, that combining with the “mad” 
artists of the new school of painting, 
she has run amuck, demanding all kinds 
of things that are difficult of attain- 
ment. Jewelers, whose interests do not 
accord with those of the diamond deal- 
ers in many cases, complain that dia- 
monds are always dearer. The clearing 
up of the diamond cafés in Paris and 
the organization of the official diamond 
bourse, is being followed by a project 
for an international diamond dealers as- 
sociation, to which national societies will 
adhere. Each national society will em- 
brace a number of associations, or clubs, 
as they are often called. This means 
an end to much “curb” traffic in dia- 
monds. Jewelers asked their opinion of 
these restrictions and centralizing or- 
ganizations, say that they know one 
thing, diamonds are getting more costly 
and rarer every day. That is all they 
can say about it. While both Paris and 
Geneva jewelers take little interest in 
the problems affecting the trade as a 
whole, Antwerp and Amsterdam take 
the very liveliest interest in everything 
affecting the cutting trade. Propositions 
to shift part of it to South Africa, or 
even to establish diamond cutting works 
there, may finally entail the end of the 
Prosperity of the city of Antwerp, as 
far as it exists apart from the port, 
they say. Dealers in Amsterdam are not 
80 outspoken, but they do not consider 
the propositions favorably, as is natu- 
ral. Looked at in a large, general way, 
the rise of prices beyond a certain limit 
brings with it curtailment of demand. 
Several designers have expressed their 
wonder that people can still afford dia- 
monds, at present prices, in low ex- 
change countries. Men of much experi- 
ence, they evidently know what they 
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are discussing, and they are apt to re- 
gard the creeping in of fancy jewelry 
with something like awe. Enamel, in 
all its boundless possibilities, is only 
just beginning to be explored. Made in 
exclusive patterns and ornamented with 
exclusive designs, which are made. on 
purpose and then destroyed, there is 
something very fascinating about en- 
amel, when used with precious metal 
mountings. 








Paris Jeweler Designs a Dia- 
mond Rose for the Queen 
of Spain * 

HE Queen of Spain upon a recent 

visit to Paris’ famous shops, had de- 
signed by one of the leading jewelers, a 
diamond rose for a pale blue georgette 
costume which she had purchased at 
Worth’s. The flower is the crowning 
glory of the dress, in itself quite a 
simple affair of pale blue georgette 
crépe. Her Majesty’s choice of a jewel- 
case is expected to give a great impetus 
to costume jewelry and jewel-frocks, 
which are already well established in 
Parisian favor. 

Fouquet continues to turn out many 
pieces of modern design suitable for 
wear as the sole trimming of afternoon 
or evening dresses. His pendants, mostly 
square cut or pear-shaped pieces, are 
meant to be worn on slender black silk 
cords on delicate platinum or white sil- 
ver chains. Square or oblong shaped 
dinner rings, mounted as simply as pos- 
sible, are in vogue for wear as compan- 
ion pieces to such pendants and the 
jewelers show them in_ increasing 
variety. 

There are indications that bandeau 
rings are to be wider. There are wide 
jeweled bands being shown set with sap- 
phires, diamonds, emeralds or rubies 
and sometimes combinations of two or 
three of them. One pretty version seen 
in a small shop is a lattice pattern of 
rubies, sapphires and diamonds on 
platinum. Another party ring that 
Paris has noticed with approval is a 
Rozanes model with a large oval shaped 
diamond set atop a coronet which brings 
the stone up to the second joint of the 
finger. 

There is an increase in the number of 
exquisite hand-made and jeweled bags 
which jewelers are showing. The clasps 
of many of these bags are encrusted 
with jewels, usually of antique form and 
setting. Pouch bags of Beauvais em- 
broidery with wide antique gold tops 
which have fine old miniatures inset in 
them, sometimes surrounded by pearls. 
are among the most sought after of 
their kind. Needlepoint pouch bags 
with jeweled tops are considered fash- 
ionable just now. 





*From National Jewelers Publicity Asso- 
ciation, Newark, N. J. 








Two Negroes recently entered the 
jewelry store of O. C. Harding, Fos- 
toria, Ohio, and escaped with $70 from 
the cash register. Four customers were 
forced to stand aside while the robbery 
was committed. 
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Death of G. B. Beiderhase 


Dean of Alvin Mfg. Co.’s Salesmen and a 
Former Vice-President Passes On 


George Bernhardt Beiderhase, for 
many years dean of the sales force of 
the Alvin Silver Co., and at one time 
vice-president of the Alvin Mfg. Co., 
passed away last Thursday in the Poly- 
clinic Hospital, New York. Mr. Beider- 
hase had been in poor health for some 
time and had been confined to the hos- 
pital for two weeks before he passed 








THE LATE G. B. BEIDERHASE 


away. The funeral services were held at 
St. Bartholomew’s Church, Park Ave. 
and 5ist St., last Saturday afternoon. 

George B. Beiderhase had spent prac- 
tically his entire life in the silver busi- 
ness, starting as a youth with his father, 
B. D. Beiderhase, who was at that time 
a silverware manufacturer. After re- 
maining with his father for some years, 
he became affiliated with the Gorham 
Mfg. Co. as a city salesman. In 1892 
he went with the Alvin Mfg. Co. as 
sales manager. He was later chosen 
vice-president of the concern and re- 
mained active as a salesman for the 
Alvin concern until a few months ago. 
Due to old age and failing health, he 
was relieved of his travels on the road 
after serving about 41 years as a repre-. 
sentative of the Alvin house. While 
associated with the Alvin concern he 
visited the trade in New York City, Bos-- 
ton, Philadelphia, Baltimore and Wash- 
ington. 

Mr. Beiderhase was known to many 
jewelers and salesmen throughout his 
territory, and was highly respected and 
particularly liked by the traveling rep- 
resentatives of the Alvin house, many of 
whom received their early training from 
him. 

He was president of the West Side 
Republican Clab for many years, and was 
also a member of the Old Settlers’ Asso- 
ciation, West End Association, West End 
Club, and the National Guard. 

Deceased is survived by four sisters. 
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Factors to Be Considered Before 


Closing the Books 





By Harry Lerker, C.P.A.* 


HEORETICALLY a system of ac- 
perc may be based upon the cash 
or the accrual method. Under the cash 
basis only such income and expenses are 
taken cognizance of in the accounts as 
are actually received or paid out in cash. 
The accrual method “applies the ac- 
counting principle that the primary con- 
nection between the net assets and the 
net income derived therefrom, is a 
matter of earnings and of expense in- 
curred, and not one of income received 
in cash and expenses paid in cash.” 

It is practically impossible for a busi- 
ness to secure any accuracy in its ac- 
counts if the cash method is consistently 
followed and very few enterprises keep 
their books upon this basis. Therefore, 
before the books of account can be 
closed for the calendar or fiscal period 
care must be taken to ascertain whether 
all adjusting entries have been made. 

These classes of adjusting entries 
come to mind: 

1. Income accrued and not on books. 
2. Deferred expenses. 
38. Expenses accrued but not paid. 

4, Inventories and depreciation. 


I. INCOME ACCRUED 


All income which has been earned 
during the period about to be closed 
must be reported as an accrued asset, 
which while perhaps not collected be- 
cause it is not due, may be collected at 
some future time. This, obviously 
necessitates the recording of an income 
which will be reflected in the profit and 
loss account for the period. Items of 
this nature are as follows: 

Interest on Bonds. Such interest is 
payable semi-annually and should be 
accrued up to the closing date. For 
example let us assume a situation where 
there is payable $100 semi-annually on 
March 1, and September 1. On Dec. 31 
there is due and unpaid 4/12 of $1,000 
or $33.83 which is income for the year, 
although not to be paid until March 1. 

Income from Rentals. Rentals from 
property leased may be payable semi- 
annually, quarterly or monthly. How- 
ever, upon the closing date rent may 
— accrued—though payment is not 

ue. 

Royalties Receivable. Machinery, 
formulae or other processes may be sold 
or rented upon a royalty basis, which 
Income should be reported, although un- 
paid. If the actual amount cannot be 
determined an approximation may be 
made. 

Dividends Receivable. Dividends 
differ from rentals and interest; they do 
not belong to the stockholders until so 
declared by the Board of Directors. 





*Member American Society of Certified 
Public Accountants, National Association of 
Cost Accountants, National Tax Association, 
im to Practise, U. S. Board of Tax 

eals, 





Hence, dividends expected on invest- 
ments cannot be considered income until 
so declared by the directors. However, 
when so declared the dividend then is 
the property of the stockholders and 
should be set up as an income and an 
asset even though payment may not be 
made for several months. 

These are the main general sources 
of accrued income; other sources may 
arise in different enterprises and should 
be given expression in the accounts. 


II. DEFERRED EXPENSES 


Expenditures may be incurred during 
a period or expenses extending over a 
number of years. For example, insur- 
ance may be paid this year for a three- 
year policy. It is unfair to charge the 
entire expense to the current year’s op- 
eration; only the expired portion is an 
expense; the unexpired should be con- 
sidered a deferred charge to the opera- 
tions of a future period. 
Other deferred expenses or deferred 
debit items include: 
1. Rent paid in advance. 
2. Taxes paid in advance. 
3. Interest and discount, proportion 
applicable to subsequent periods. 


III. ACCRUED EXPENSES AND LIABILITIES 


By far most of the accruals made 
represent expenses incurred: during the 
current period but not paid until a later 
date. Items of this nature are many 
and varied and depend upon the nature 
of the business and the date of closing 
the books. The most frequent and im- 
portant items will be here briefly dis- 
cussed. 

1. Salaries and Wages. Due factory 
and office workers. It happens very 
seldom that the closing date corresponds 
with the date of payroll. For example 
Dec. 31 may fall on a Thursday while 
pay day is Saturday. There has ac- 
crued on Thursday 2/3 of the payroll 
and this amount, sometimes quite large, 
should be set up as a liability Dec. 31. 

2. Bonuses and Commissions. Sales- 
men usually work on a commission basis, 
against which they draw. At the end 
of the year there may be commission due 
salesmen and this amount should be 
accrued as an expense and a liability. 

Bonuses may be granted to employees, 
payment to be made at a future date. 
Such items may be set up as an expense 
for the current period. The Treasury 
Department has ruled that no deductions 
will be allowed for a current period 
when the determination of said expense 
was made after the close of the period. 
For example. bonuses will be allowed as 
a deduction if declared Dec. 1, payable 
Jan. 15 of the following year, but not 
if declared Jan. 15. 

Interest on Bonds and Notes Payable 
—should be accrued up to the closing 
date. 


AQ 


Taxes. When the amount of the un- 
paid liability can definitely be deter- 
mined an accrual may be set up and the 
amount of the liability shown. Yet 
where the liability is known to exist but 
the amount has not been determined a 
reserve may be created to approximate 
the expense. State taxes, real estate 
taxes and any other taxes except Fed- 
eral and excess profit taxes are deduct- 
ible and a reserve may be created if 
the definite accrued amount is not deter- 
mined. 

Other accruals and reserves that may 
be met will be briefly enumerated. 


1. Rents due but unpaid. 

2. Royalties due. An approxima- 
tion may be made if the definite 
amount cannot be determined. 

3. Advertising not paid for. 

4. Reserve for bad debts. 


INVENTORIES 


Before the books can be closed the 
new inventory must be taken. The in- 
come tax regulations specify that an 
actual physical inventory must be taken 
at cost or market, whichever is lower, 
except in certain cases where the “retail 
method” of inventorying is impossible. 


DEPRECIATION 


A reasonable deduction for deprecia- 
tion, wear and tear is a factor to be 
determined before the books can be 
closed. What is a proper and reasonable 
allowance for depreciation depends en- 
tirely on the nature of the asset, kind 
of business, estimated life, etc. Elabo- 
rate tables have been prepared giving 
the various authoritative rates. 


CONCLUSION 


There have been pointed out in this 
paper some of the factors to be con- 
sidered before the books can be closed 
and a true and accurate statement of 
income be prepared. A consistent policy 
should be followed each year in this 
respect else accurate statements and tax 
returns will be impossible. 








New Enterprises 
A. C. Fisher has engaged in the 
jewelry business at Cedar Rapids, Iowa. 
The Royal Jewelry Co. has engaged in 
the jewelry business at Bismarck, N. D. 
Michael H. Brill has opened a-store 
at 411 E. Grand Ave; Beloit, Wis. 








Jewelers as well as members of the 
trade will read with considerable inter- 
est the article published recently in the 
Printers’ Ink monthly on the subject of 
“When the Consumer Acceptance Be- 
comes Too Casual.” This article, which 
was an interview of C. B. Larrabee with 
Norman F. Thompson, Jr., president of 
the William F. Gilbert Clock Co., out- 
lined the company’s present advertising 
and sales policy, which has so radically 
developed the demand for clocks both on 
the part of the public and the dealers. 
The article was illustrated with photo- 
graphs of some of the officials of the 
clock company as well as some of its 
more striking advertisements. 
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STAR SAPPHIRES 


is merely a natural tribute to the most 
beautiful and entrancing of Gems. 
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Porto Rican Jewelers Complain 





Members of Trade in Island Possession Ask Aid in Abolishing 
Double Taxation—Business Demoralized Now, They 
‘Say, Because They Are Subject to Both License 
Tax and Excise Sales Tax 


EMBERS of the jewelry trade in the 

United States, particularly in the 
East, have been asked by the jewelers of 
Porto Rico to help in their fight against 
a very unfortunate situation resulting 
from the fact that they are taxed be- 
yond the limit which they think the 
jewelry industry will bear. 

In a letter to manufacturers and 
others signed by the Associated Jewel- 
ers of Porto Rico the situation which 
has resulted from the imposition of both 
a heavy license tax on business and an 
excise sales tax is explained in detail. 
The Porto Rican jewelers claim they 
might be able to pay either the license 
tax or a reasonable excise tax, but can- 
not pay both and continue in business. 
They ask the help of their American 
confreres in order that the jewelry 
trade of the island be not crushed with 
this burdensome taxation. 

The letter in full, which is dated Dec. 
10, reads as follows: 

“The Associated Jewelers of Porto 
Rico take occasion to bring to your at- 
tention the unhappy situation in which 
the jewelry trade of this island finds it- 
self, and to solicit your assistance in 
obtaining a remedy, not only for our 
own benefit, but for that of American 
manufacturers of jewelry. 

“By an Act of July 1, 1919, the Leg- 
islature of Porto Rico imposed an excise 
or sales tax of 25 per cent ad valorem 
on all jewelry brought into the Island 
for sale. It was early recognized that 
this was excessive, and in May, 1920, 
this tax was reduced to 10 per cent. We 
were able to pay this tax, and did so 
without complaint until in 1923, when 
an order from the Post Office Depart- 
ment in Washington deprived the Treas- 
ury Department of Porto Rico of the 
privilege it had until then enjoyed of 
examining parcels post packages prior 
to their delivery, for the purpose of as- 
sessing the tax. Inasmuch as most of 
the jewelry entering the Island comes 
by parcel post, the local tax was thus 
rendered difficult if not impossible of en- 
forcement. 

“The Insular Legislature, recognizing 
the impossibility of collecting this tax in 
a satisfactory manner, in July, 1925, im- 
posed on the jewelry trade, in lieu 
thereof, a license tax on established 


jewelers, as follows: - 

Ist. class, per annum........... $3,200 
2nd. class, per annum........... 2,400 
8rd. class, per annum........... 1,600 
4th. class, per annum........... 1,200 
5th. class, per annum........... 800 


“In 1927 the Federal Congress passed 
an act (the Butler Act) requiring Fed- 
eral authorities in Porto Rico to co- 


operate with the Insular Government in 
the collection of insular taxes. As a re- 
sult, the postal authorities here now 
turn over to the Excise Tax Office a list 
of all incoming parcels post packages, 
and attach to each such package a tag 
calling upon the addressee to call at the 
Excise Tax Office for the purpose of 
paying the impost. That office has 
branches in all towns where post offices 
are located, and maintains an agent at 
a desk in the lobby of the City Post 
Office in San Juan. 

“Such an arrangement having been 
made, by Act No. 17, approved June 3, 
the Insular Legislature revised the ex- 
cise tax law, fixing a new tax on jewelry 
(including watches and clocks) of 15 
per cent of the sales value of the goods 
in the local market. This is arrived at 
by adding to the invoice value, as prob- 
able profit, 15 per cent of that value, 
and assessing on this the tax of 15 per 
cent, making the latter actually 17% 
per cent of the invoice value. 

“The Act making this revision was 
passed expeditiously and applied almost 
immediately, without opportunity hav- 
ing been given for discussion by those 
informed on or interested in the jewelry 
trade. 

“Whether intentionally or through 
oversight, the Legislature did not repeal 
the law requiring a license tax, which 
had been imposed in lieu of the excise 
tax, and jewelers are now required ‘to 
pay both. We do not desire to evade 
payment of our fair share of the tax 
burden necessarily imposed upon busi- 
ness, but we maintain that we are now 
paying more than our fair share. A 
first class jeweler must pay not only 
his insular license tax of $3,200 per 
annum and the 17% per cent excise tax 
on his stocks, but a capital tax of 2.64 
per cent, an income tax of 12.50 per 
cent, and a municipal license tax of 
$175 per year. 

“The additional taxes have so in- 
creased the price of our wares as to 
greatly reduce our market, making it 
necessary for us to cancel many orders 
which had been placed with manufac- 
turers in the United States. Our fall 
and Christmas trade is suffering severly, 
and unless relief is given some of us 
will be driven out of business. 

“We could pay either the license tax 
or a reasonable excise tax, but cannot 
continue to pay both and do business 
successfully. What we want, and be- 
lieve we are entitled to, is to get back to 
an equable tax, say the 10 per cent 
agreed upon in 1920, and which we were 
paying until 1925, eliminating the ex- 
isting Insular license tax. 

. Our hope for bringing this about is 
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through missionary work on the Insular 
Legislature, through the Governor of 
the Island. We must depend upon our 
friends on the mainland of the United 
States to do for us what we cannot do 
for ourselves here. We believe that re- 
sults may be obtained if the interested 
elements of the jewelry trade on the 
mainland will express their views to 
the Governor, either directly, or through 
the Secretary of War, under whom he 
administers affairs here, or even through 
Members of either House of Congress. 
We bespeak such assistance. 

“The Bureau of Insular Affairs, War 
Department, and the Bureau of Foreign 
and Domestic Commerce, Washington, 
are both, undoubtedly, well informed of 
this situation, and can verify what we 
have said, and afford further details if 
desired. 

“Anticipating our thanks for 
valuable help, we beg to remain 

“Very truly yours, 

ASSOCIATED JEWELERS OF Porto RICco. 

(Signed) Ernesto F. Rodriguez, Agent 
for Western Clock Co., La 
Salle, Ill. 
Benito Gonzalez, Agent for 
Keystone Watch Case Co. 
F. M. Castagnet, Vice-Pres. of 


your 


Lee O’Neill Co. Agent for 
New Haven Clock Co. 

J. P. Bouret, Inc., per E. 
Bouret. 


Iuis Nicole, A. Dinet, Felix 
Lopez, Frank Lopez & Co., 
per Frank Lopez. 








“Uncle Sam’s” Debts Exempt 
from State Taxation 


NEW YORK jeweler had entered 

into a contract to furnish certain 
supplies to the United States, and 2 
large sum of money was due him on 
“open account” under this contract, and 
the city of New York attempted to levy 
a tax on this money. 

“All stock, bonds, treasury notes, and 
other obligations of the United States 
are free from local taxation according 
to an Act of Congress,” the jeweler 
pointed out. 

“You hold neither stocks, bonds nor 
other obligations of the United States for 
your money, so you’re not exempt from 
local taxation,” the city maintained. 

“If the act of Congress’s not wide 
enough to cover my debt, then it’s 
exempt under the general rule restrict- 
ing the State from interfering with the 
Federal ‘instrumentalities,’” the jeweler 
argued, and the New York Court of 
Appeals in a recent decision ruled in his: 
favor on this point. 

“We think that the power of a State 
to tax the amount becoming due under 
the contract with the Federal govern- 
ment like the one in question would 
hinder and embarrass the government in 
carrying out the powers conferred by 
the constitution,” said the New York 
Court of Appeals.—M. L. H. 








C. H. Sanders, Rector, 
moved to-Pine Bluff, Ark. 


Ark., has 
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ARTHUR SILBERFELD 
wishes the trade 
all possible prosperity and 
Happiness for the coming year 


2 West 46th Street New York 
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Don’t lose out! See that your stocks are complete! 


“If you'll show it, you'll sell it’’ 
All Manufacturers Mount Them 
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Rings, Brooches, Pendants, Scarf-Pins, Bracelets 





LEWIS & HARDING 
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Summary of the Platinum Law 





Jewelry Crafts Association Issues Chart Showing Features of 
New York Statute That Goes Into Effect Jan. 1, 1928 


The Jewelry Crafts Association, in its 
December Bulletin has issued to mem- 
bers a summary of the New York State 
Platinum Stamping Law that goes into 
effect Jan. 1, 1928. It is in the form of 
a chart giving in tabular form the dif- 
ferent varieties of metal content of 
articles made of platinum, a summary 
of the law as to how they may be 
marked and beside this column an ex- 
ample of the mark that can be used. 

A copy of the law has been mailed 
to every member and attention is called 
to the fact that a violation of the same 
is punishable by a fine up to $1,000 or 
imprisonment for six months or both. 
It is important to note that under the 
law no quality mark may be used unless 
it is accompanied by a registered trade 
mark. 

On all questions as to its application 
members should consult the text of the 
law itself. 

The Illinois law on the same subject 
which also goes into effect Jan. 1, is in 
all respects similar to the New York 
Platinum Law. 


The Jewelry Crafts Association’s 
summary of the New York law is shown 
below. 








Leipzig Trade Fair March 4 to 10 
Will Contain 600 Jewelry Exhibits 


More than 2000 buyers and exhibitors 
from all parts of the United States will 
take part in the Leipzig Spring Fair to 
be held from March 4 to March 10, 1928. 
The rapid increase in American parti- 
cipation indicates a notable expansion 
of its trade in world markets. Fully 
10,000 exhibits of the latest industrial 
products or more than 20 countries will 
be on view while the fair will be at- 
tended by upward of a quarter of a 
million buyers from 44 countries, break- 
ing all previous records. 

The Leipzig Fair has tripled in size 
and attendance since the war. It offers 
exhibitors today an unprecedented op- 
portunity to reach potential buyers from 
all parts of the world. The buyers visit- 
ing the fair can study the newest prod- 
ucts of all the leading countries in a 
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few hours, saving long and expensive 
journeys to widely scattered world mar- 
kets. It is estimated that the American 
buyers visiting Leipzig in the spring 
will spend more than $2,000,000 in ex- 
penses alone, to take advantage of the 
bargains offered at the fair. 

The group of 100 special exhibition 
buildings which house the Leipzig Fair 
will be increased this year and many 
new features introduced. The fair will 
include 1200 exhibits of technical ma- 
chinery, 700 exhibits of toys, 600 of 
jewelry. 

It is significant that while world ex- 
positions have recently proved financial 
failures, the Leipzig Fair is enjoying an 
unprecedented success. Full information 
concerning the fair will be supplied by 
the Leipzig Trade Fair, Inc., 630 Fifth 
Ave., New York. 








Karl Sommers, Ferry High School 
backfield ace and next year’s captain, 
was awarded the Bobes trophy,.a silver 
loving cup, which went to the player 
proving of the most value to the squad 
during the past season, at the football 
banquet held in the Elks’ Club, at Mar- 
tins Ferry, Ohio, recently. The presen- 
tation was made by F. W. Bowen on be- 
half of Mr. Bobes, who could not be 
present. Mr. Bobes, a Hanover St. jewel- 
er, plans the award as an annual event. 








NEW PLATINUM STAMPING LAW-New York State 


Effective January 1, 1928 


MARKING OF ARTICLES IN ACCORDANCE WITH SECTION 1639, Paragraphs: a, b, c, d, e, f. 





























metal or metals other than platinum shall be preceded by a decimal frac- 
tion in one thousandths showing the content of such other metal or metals 
in proportion to the entire article. 





(d) Less than 50% Plat.; 
balance metals of 
the Platinum group 


May be marked with the name iridium, palladium, ruthenium, rhodium, 
and/or osmium, whichever predominates in the article, but in no event 
with the mark “PLATINUM” provided however that the quantity of such 
metal other than platinum so marked must be marked in decimal thou- 
sandths, and provided further that the name of such metal other than 
platinum so used must be spelled out in full irrespective of any other pro- 
visions of this article to the contrary. 


ARTICLES MADE OF EXAMPLE 

(a) 95% Platinum ; 
balance metals of May be marked platinum. PLATINUM 
Platinum group 

(b) 75% Platinum; May be marked platinum provided immediately preceeding the mark “Plat.” 
balance metals of there is marked the name or abbreviation of the predominating metal of the | [RID-PLAT. 
Platinum group platinum group. Such predominating other metal must be more than 

50/1000ths part of the entire article. 

(c) More than 50% Plat.;| May be marked platinum provided said word is immediately preceded by 4] 600 Plat. 
balance metals of decimal fraction in thousandths showing the platinum content in proportion | 350 Pall. 
Platinum group to the content of the entire article and further provided that said mark or 

“PLATINUM” be followed by the name or abbreviation of such one or]500 Plat. 
more of the following metals: Iridium, palladium, ruthenium, rhodium] 200 Pall. 
and/ or osmium—that may be present in the article in quantity not more] 150 Ruth. 
than 50/1000ths parts of the entire article. The name of each such other] 100 Rhod. 





600 Palladium 





(e) Platinum and Gold 
resembling or appear- 
ing to be Platinum 


May be marked with a karat mark and the word platinum, provided the 
fineness of the gold shall be correctly described by the karat mark and the 
percentage of platinum shall be no less than 5% in weight of the total 
weight of the article. The entire marking must be so applied that the 
karat mark shall immediately precede the word platinum and each shall 
be equal in size. 

Should the platinum content exceed 5% the quality mark may also include 
a declaration of the percentage of platinum. 


14K & Plat 
18K & Plat. 


18K & 1/10th Plat. 
14K & th Plat. 
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Platinum and any 
other metal resem- 
bling or appearing to 
be Platinum 





May be marked with the quality mark “platinum” provided all parts or 
portions of article resembling platinum shall be at least 985/1000ths parts 
pure platinum. 





PLATINUM (on 
the Platinum Part 
only) 
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Notorious Bandits in Police Net 


CIRCULAR 55 


chant, Iola, Kans., safe burglary, loss 
$5,550; C. W. White & Sons, Guthrie, 
Okla., attempted safe burglary; A. An- 





The greatest man-hunt in the history 
of the Jewelers Security Alliance came 
to an end recently when the Pinkerton 
National Detective Agency bagged the 
last two members of the notorious Ter- 
rell gang of jewelry store and bank 
thieves. By virtue of the recent arrests 
of Ray Terrell the leader, and Elmer 
Inman, his able lieutenant, the jewelers 
of Oklahoma and adjoining states 
where the gang operated, were per- 
mitted to transact their Christmas 





ELMER INMAN 


business with a far greater measure of 
safety than they had anticipated several 
weeks before. 

Terrell and Inman were captured with 
their wives at Hot Springs, Ark., and 
with their arrests the authorities con- 
sider that they have in custody two of 
the most desperate criminals that have 
ever operated in the Southwest. The 
authorities are now endeavoring to con- 
nect these two men with the murder of 
two deputy sheriffs at Borger, Tex. 

Within the last two years 12 jewelry 
holdups and burglaries and more than 
20 bank robberies have been traced to 
members of this gang of outlaws. In 
the execution of their crimes they had at 
their command five airplanes, an un- 
limited supply of stolen highpower auto- 
mobiles, firearms of all kinds and plenty 
of explosives. 

Terrell and Inman were both escaped 
convicts and immediately after their ar- 
rest were turned over to the prison 
authorities, the former being sent to 
Oklahoma where he has a 21 year 
sentence to serve, and the latter being 
taken to Kansas where he has a seven 
year sentence hanging over him. Twelve 
other members of the gang have been 
apprehended and practically all of them 
are now behind prison bars. 

This gang had friendly relations with 
certain officials and maintained many 
hiding places on out-of-the-way farms. 
In many instances peace officers and 
law-abiding citizens were afraid to dis- 
close the whereabouts of Terrell and his 
gangsters because of the danger of re- 








Jewelers Security Alliance Captures Last Two Members of 
Terrell Gang of Jewelry Store and Bank Thieves 


tonovich, Bristow, Okla., safe burglary, 
loss $10,000. W. A. Bundy, Miami, 
Okla., attempted holdup, loss $4,000; 
Buckwell Jewelry Co., Colo Springs, 
Colo., attempted holdup; Newton 
Jewelry Co., McAlester, Okla., safe bur- 
glary, loss $10,000; S. A. Smith, Man- 
kato, Minn., burglary, loss $10,000. 
Members of the gang in addition to 
Terrell and Inman who have been ap- 
prehended are as follows: Ralph Scott, 
serving a 21 year term in Penitentiary; 
Roy Brannon, in jain in Okla., await- 
ing trial; Matthew Kimes, under sen- 
tence of electrocution in Oklahoma; 
Blackie Wilson, awaiting trial in Okla- 
homa; Herman Barker, killed resisting 


prisals. Their quick mode of travel, 
airplanes and automobiles, made it easy 
for them to get beyond the jurisdictions 
of local authorities and made pursuit 
extremely difficult. Success made the 
criminals exceptionally bold and their 
reputation as outlaws who would shoot 
their way out of tight places was well 
known. 

It was through the persistent detec- 
tive work of the Pinkertons acting for 
the Jewelers’ Security Alliance that the 














RAY TERRELL 


arrest; Jess Doyle, sentenced to 10 years 
in the Oklahoma Penitentiary; A. A. 
Daniels, serving six years in Colorado 
Penitenitiary; Jack Whitehead, life sen- 
tence in Oklahoma Penitentiary; Q. P. 
McGee, lawyer and ex-Judge, and Jeff 
Sexton, Justice of the Peace, convicted 
and sentenced for assisting Terrell and 
Inman to escape. Mrs. Terrell and Mrs. 
Inman sent to Ames, Iowa, for trial on a 
burglary charge. 


conscientious peace officers were kept 
advised regarding the activities of the 
gang and interested in bringing about 
the arrest of the outlaws. Immediately 
after the first member of the Jewelers 
Security Alliance was attacked, that 
mutual crime-fighting organization 
threw its entire force into the effort to 
bring the criminals to justice. The per- 
sistence of the Pinkerton detectives 
gradually wore the gang down until 
only Terrell and Inman, together with a 
few unimportant members, retained 
their liberty. The man hunt continued 
without a let up for over a year and 
wherever Terrell and Inman went the 
detectives were not far behind and in- 
formed authorities were usually ahead. 
The running down of this gang demon- 
strated the great need for a trade or- 
ganization which is not hampered by 
jurisdictions nor the lack of funds in 
the pursuit of criminals who attack 
jewelers. It cost thousands of dollars to 
trail the criminals from one lair to an- 
other and without this organization to 
carry on the work these outlaws prob- 
ably would have had a prosperous holi- 
day season. 

Jewelry holdups and burglaries at- 
tributed to the Oklahoma gang include 
the following: Jos. F. Pfeiffer, Parsons, 








Clerk in Chicago Jewelry Store Kid- 
napped by Bandits Who Rob 
His Employer’s Safe 

CHICAGO, Dec. 24.—Andrew Moller, 
an employee in the retail jewelry store 
of Holly H. Boyson, 123 N. Oak Park 
Ave., Oak Park, Ill., was kidnapped last 
Wednesday evening while on his way 
home. Moller lives at 301 S. Euclid 
Ave., Oak Park, and was seized by an 
armed trio at Euclid Ave. and South 
Boulevard. He was compelled to go 
back to the store, open the door and 
furnish the bandits with the combina- 
tion of the safe. When they left the 
store Moller, states he heard them say 
they had got everything they wanted. 

Keeping his hat jammed over his eyes 
so that he would be unable to recognize 
them, the bandits thén took Moller to a 


Kans., safe burglarized, loss $2,970; lonely spot in Berwyn where they tossed 
also a second attack in which store was him out. The police held Moller for 
held up with a loss of $10,460; Nathan questioning. 


Boyson said he was unable to under- 
stand how the robbers got hold of cer- 
tain valuable gems he had hidden in the 
store. 


Leffler, Iola, Kans., safe burglary, loss 
$4,326; C. A. Davis, York, Nebr., bur- 
glary; J. H. Hempel, Temple, Texas, 
safe burglary, loss $8,561.25; J. V. Mer- 
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NaTure’s MASTERPIECE 


BLACK OPALS 


DREHER Bros. «& WIDER 


35 MAIDEN LANE, NEW YORK 


The BUYERS’ DIRECTORY 


Price One Dollar 
The Jewelers Publishing Corp., 11 John St., New York 
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Celebrate Christmas 





Many Providence Plants Closed for Inven- 
tory and Repairs F ollowing Merry 
Gatherings 


PROVIDENCE, R. I., Dec. 26.—Many of 
the plants in the jewelry industry of 
this city closed Friday night until over 
the holiday and some until after New 
Year’s during which inventory will be 
taken and minor repairs and renova- 
tions made. All others closed at noon 
Saturday to resume tomorrow morn- 
ing. Taken as a whole the holiday 
trade has been the best with the manu- 
facturers that they have experienced 
since pre-war days and everybody is 
encouraged for a good spring business. 
Following long established customs 
many of the firms distributed Christmas 
cheer among their employees in the way 
of extra pay and a number of the plants 
allowed their employees to have Christ- 
mas trees and a couple of hours’ fes- 
tivity before shutting down for the holi- 
day. 

At the fag end of a day dedicated to 
that fraternity known as the “last min- 
ute shoppers,” a day that left the 
fraternity a frazzled throng and sent 
the store clerks home a_ completely 
jaded lot, Providence merchants ad- 
mitted Saturday -night that all records 
had been broken for Christmas shopping. 
Save for the few smaller shops the 
stores observed the 6 o’clock closing rule 
during the entire Christmas week, an 
hour additional to the regular closing 
time. 

The manager of one of the larger de- 
partment stores although admitting an 
increase in “dollars and cents” business, 
was more impressed with an increase 
in the number of customers and the 
general trend of the public toward 
better taste and a broad tendency to 
seek purchases of moderate price withal. 
One of the particularly noticeable fea- 
tures in connection with the holiday 
business was the increased demand for 
jewelry—jewelry in the true sense of 
the word and not confined to watches, 
clocks, and silverware and novelties. 


Among the concerns that distributed 
good cheer, gold and gifts of various 
kinds were the following: William C. 
Greene & Co., Arnold & Steere Co., 
Young-Leonard & Harrall Co., Kranser 
& Co., H. C. Luther Co., Abrasive Ma- 
chine Tool Co., Heller & Co., Inc., E. 
H. Lohrmann Co. (Theodore A. Droz), 
Salisbury-Jenney Co., Inc., Paul Stierle 
Co., Inc., Young Bros., Inc., Osier Mfg. 
Co., Barnet-Daniel Co., Ward & Ochs, 
the American Chain Co., Chris W. 
O’Brien, H. W. Honeyman & Son, Arm- 
brust Chain Co., James Buckley, Kay 
Jewelry Co., Lancer Mfg. Co., William 
E. Hunt Co., Brier Mfg. Co., Star Mfg. 
Co., Imperial Pearl Co., Uncas Mfg. Co., 
Goodwin & Gregory, Winsor & Jerauld 
Mfg. Co., Edward N. Cook Plating Co., 
Kestenman Bros. Mfg. Co., Bojar Co., 
the Improved Seamless Wire Co., Silver- 
man Bros., D. M. Watkins Co., Costello 
Bros., Inc., Oscar E. Place & Sons Co., 
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M. & T. Button Co., Helmar Stenmark, 
Circular Tool Co., Inc., Hoey Mfg. Co., 
Inc., and the Bassett Jewelry Co., the 
Jewelers’ Supply Co. 


NATIONAL JEWELERS’ BOARD OF TRADE 


The clerks in the Providence office 
of the National Jewelers’ Board of 
Trade enjoyed a Christmas celebration 
Friday afternoon that was thoroughly 
enjoyed by everyone, the manager, Ed- 
ward M. Wheeler making an_ ideal 
“Santa Claus.” After 4 o’clock the fes- 
tivities began by the unveiling of a 
small tree that had been set up in a 
corner and from this there was a gen- 
eral distribution and exchange of 
presents. 








Christendom’s Most Sacred 
Shrine and Its Guardian 


From Jerusalem, Palestine, comes the 
photograph of this cross, the most 
prized treasure in the Holy Sepulchre 
and containing the largest fragment 
known of the True Wood of the Cross. 
It is guarded by Archimandrite Kyria- 
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kos, in the Church of the Holy 
Sepulchre, Jerusalem. 

The sacred wood is inclosed in a gold 
frame, the whole heavily incased in gold 
filigree work. 

It was carried away to Persia by 
Chozroes in 614, but returned to Jeru- 
salem by the Emperor Heraclius, four- 
teen years later. 

The photograph is from the World 


Wide Photos. 








Diamond Trade Pleased by Stopping 
of Prospecting for Gems in 
South Africa 


LONDON, Dec. 15.—An official tele- 
gram from South Africa was received 
here this morning, stating that the 
South Africa Government has _pro- 
hibited any prospecting of diamond 
diggings in South Africa for a period 
of 12 months. 

This announcement made a_ very 
favorable impression at the market for 
rough diamonds as it undoubtedly will 
lead to an increase and stiffening in 
the price of rough diamonds, in alt 
classes of goods. 














CHRISTENDOM’S MOST HOLY RELIC AND ITS GUARDIAN 
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SALESMAN WANTED 


EXPERIENCED SALESMAN OF ESTABLISHED REPUTATION AND ABIL- 
ITY TO REPRESENT LARGE AND NATIONALLY KNOWN MANUFAC. 
TURERS OF PLATINUM AND WHITE GOLD MOUNTINGS, DIAMOND 
MOUNTED WEDDING RINGS, AND STONE SET NOVELTY RINGS, IN 
THE FOLLOWING STATES: 


OHIO, INDIANA, ILLINOIS, 
MICHIGAN, MINNESOTA, WISCONSIN 





ADDRESS AND STATE PREVIOUS EXPERIENCE 
COMMUNICATIONS STRICTLY CONFIDENTIAL 


Box “R., 2206” Care Jewelers’ Circular 
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Death of John H. Mather 





Pioneer of Chicago’s Jewelry Material Trade 
Passes Away in Florida in His 
Eighty-first Year 


Cuicaco, Dec. 23.—Funeral services 
were held yesterday afternoon for John 
Hubbard Mather at Jordon’s Chapel, 200 
E. Erie St., and interment was at Oak- 
woods cemetery. Mr. Mather passed 
away in his 81st year, very suddenly, at 
St. Petersburg, Fla. on Saturday, 
Dec. 17. 

John Hubbard Mather was born at 
Savannah, Ga., Jan. 15, 1847. During 
the Civil War, at the age of 16, Mr. 
Mather migrated to Auburn, N. Y., 
where he learned the watchmaking trade 
from an uncle, Mr. Hyde, who was in 
business under the firm name of Hyde 
& Bettys in 1863. In 1871, Mr. Mather 
came to Chicago and accepted a position 
with John G. Ashelmann Co., then the 
largest wholesale jewelry tool and ma- 
terial house in the West. This concern 
was wiped out by the Chicago fire. 

Later, in 1871, just after the Chicago 
fire, Mr. Mather went to New York, 
filled up two grips with watch material 
and findings and started traveling and 
selling on the road. He landed in Chi- 
cago in 1872 where he opened up a tool 
and material business on W. Randolph 
St., later moving to 91 Madison St., 
corner Dearborn, in the half basement 
where the Boston store now stands. At 
that time he formed a _ partnership 
known as Mather & Baker, with George 
Baker who had worked for the old 
house of John G. Ashelmann & Co. 

Later, Mr. Baker withdrew to take 
over the management of Otto Young & 
Co.’s material department, and Mr. 
Mather continued the business for sev- 
eral years at 161 S. State St. In 1880 
Benjamin Allen & Co. took over this 
business, Mr. Mather continuing to man- 
age the department for several years. 
Owing to ill health, Mr. Mather retired, 
turning the department management 
over to Erskine Hart, who still con- 
tinues in the same capacity. 

Mr. Mather spent two years traveling, 
including a trip to Europe, to regain 
his health and upon his return in 1891, 
he opened the Chicago office for Geo. H. 
Fuller & Son Co. of Pawtucket, R. I., 
manufacturers of jewelers’ findings, in 
the old Stock Exchange building, now 
known as the Crilly building, Dearborn 
and Monroe Sts. He later moved to the 
Columbus Memorial building, and for 
the last 22 years the office has been 
located in the Heyworth building, 29 E. 
Madison St. He was a director of the 
company and secretary of the Chicago 
corporation. 

_ Mr. Mather spent 66 years of his life 
in Chicago in the material, tool and 
finding business, and during his busy 
life published the first paper of the gold 
and silversmith field, in Chicago. He 
had many friends in the jewelry trade, 
and was one of the organizers of the 
Chicago Jewelers’ Association, and is 
also the last of the pioneers of dealers 
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in watchmakers’ and jewelers’ supplies 
in Chicago. 

Deceased leaves no immediate rel- 
atives, his wife, Clara Hamilton 
Mather, having passed away a year and 
a half ago. 








Hamilton Watch Co. Distributes a 
Wage Dividend to All Employees 


LANCASTER, PA., Dec. 24.—In the an- 
nual Christmas message of President 
Charles F. Miller to the employees of 
the Hamilton Watch Co., he announced 
on Dec. 23 that a wage dividend of 4 
per cent of their total earnings would 
be paid them. The bonus of $87,000 
includes the cash bonus and the bonus 
given to the 200 employees on the Long 
Service Honor Roll, all employees on 
which have served the company from 
15 to 30 years. 

The group life insurance plan will 
also continue in effect, every employee in 
the service six months or more being 
insured without cost to them to the ex- 
tent of a full year’s wages, being in- 
creased each year. 

The company’s home building activi- 
ties also continue, new homes on easy 
terms being offered to employees at cost. 








An Interesting Clock Said to Be Over 
One Hundred and Fifty Years Old 


WINDER, GA., Dec. 22.—A clock which 
was originally purchased for $350 was 
sold here the other day by Mark A. 
Blakey for $1,500, a price that is be- 
lieved to set a record for antique clocks 
in Georgia. 

The clock, which has been in the 
Blakey family for four generations, is 
said to be more than 150 years old. It 
was made by Aaron Willard of Boston, 
Mass., who was one of the most cele- 
brated watch and clock makers of his 
time, and was purchased by Mr. Blakey’s 
great-grandfather, Hartwell Jackson. 

The clock descended from him to Wil- 
liam Jackson, his grandfather, who 
lived to be 80 years old. And Mr. 
Blakey, who is now 70 years old, pur- 
chased it when his grandfather’s goods 
were sold after his death. Although the 
clock had been in the family 145 years, 
it had never been out of running order 
more than once, and that was seven 
years ago. 

It was repaired, and since then has 
kept perfect time. It is nine feet high, 
and was formerly capped with an Amer- 
ican eagle. But the eagle was removed 
several years ago so that the clock could 
be placed in a low-ceilinged room, and 
has since been lost. 

The clock has been sent to Athens to 
be put in condition and restored, and will 
be placed in the home of Mrs. William 
Barrett of Augusta, Ga. 








The Henry H. Bayer jewelry store, 
located at 730 Grand Ave., New Haven, 
Conn., was the objective of a daring 
thief or thieves early one morning re- 
cently who broke the plate glass window 
and raked the display stand of articles 
valued at about $500. 
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Death of Alfred R. Smiles 





New York Pearl and Jewelry Dealer Suc- 
cumbs. After a Short Illness 


Alfred R. Smiles, member of the firm 
of May & Smiles, Inc., dealers in pearls 
and jewelry, 665 Fifth Ave., New York, 
died on Wednesday of last week after 
a short illness. Mr. Smiles was active 
until last Saturday, on which day he was 
at his office as usual. On Sunday eve- 
ning he was stricken with apoplexy at 





THE LATE ALFRED R. SMILES 


his home, 38 E. 85th St., where he died 
on Dec. 21. Funeral services were held 
at one o’clock last Friday afternoon at 
Campbell’s Funeral Church, Broadway 
and 66th St., with an Episcopal clergy- 
man officiating. 

Alfred R. Smiles was born in England 
on July 4, 1881, and after receiving his 
education, joined the European firm of 
Cartier, jewelers, as a salesman. In 1908 
he came to the United States and acted 
in the same capacity at the New York 
establishment of the Cartier firm. He 
remained with this house until about 
1915, when he went with the old firm 
of Theo. B. Starr & Co., Inc., as general 
manager. At the outbreak of the war 
he returned to England, where he joined 
the English Army, of which he was a 
captain. After seeing active service 
he returned to New York at the end 
of hostilities and opened a retail jewelry 
store at 683 Fifth Ave. Mr. Smiles re- 
mained in this location for some time 
and then moved to 448 Madison Ave. 
About two years ago he joined the con- 
cern of Otto May, and thereafter the 
firm became known as May & Smiles, 
Inc. He had continued with that firm 
up to the time of his death. 

The deceased is survived by his widow. 








E. L. Mouillesseaux has announced 
that he plans to open a jewelry store at 
63 Center Ave., Westwood, N. J., shortly 
after the first of the year. 
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Welcome 1928. And may you bring our relatives, 
friends, customers and prospects health, wealth 
and good business during your entire reign. God 
speed you. 


Diamonds, Pearls, Precious, Synthetic & Imitation Stones 


S. NATHAN @& CO., inc. 


Importers and Cutters 
73 NASSAU STREET, NEW YORK 





Medical 
Ophthalmology 


By Arnold Knapp, M.D. 510 
pages, with 32 illustrations. 
Chapter I, comprising 980 
pages, is devoted to the anat- 
omy of the eye and especially 
the ocular nervous system. 


Price, $5.00 


Optical Journal and Review 


11 John St., New York 








The Buyers’ Directory 


Price, $1.00 


Jewelers Publishing Corp. 
11 John St., cor. Broadway, New York 








Traveling Outfits, Trays and 
Cases 
For the traveling jewelry salesman. 


Strongly built and _ priced right. 
Inquire 


SIGMUND J. GERTLER 
2999 Atlantic Ave., Brooklyn, N. Y. 
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Last Honors Paid 


Funeral Services for Jacob Goodfriend Held 
at Temple Israel 





Funeral services for Jacob Goodfriend, 
senior member of the firm of Goodfriend 
Bros., 542 Fifth Ave., New York, whose 
death on Tuesday, Dec. 20 was briefly 
mentioned in these columns last week, 
were held at Temple Israel, 91st St., 
near Amsterdam Ave., last Tuesday. 
Rev. Dr. Harris assisted by Rev. Dr. 
Feinberg, both of Temple Israel offici- 





THE LATE JACOB GOODFRIEND 


ated after which the body was interred 
in Mount Hope Cemetery, Westchester, 
m. Ws 

Jacob Goodfriend was a native New 
Yorker, having been born in the lower 
section of the Metropolis on July 29, 
1848. He was educated in the public 
schools of New York, and when a youth 
obtained his first position with D. M. 
Goodman, a clothing merchant. Later 
he went South and opened a general 
store in Uniontown, Ala. In 1891 he 
came back North and on Nov. 30 of that 
year, with his brother Meyer and Louis 
Lassner established the firm of Good- 
friend Bros. & Lassner, which house 
bought out the semi-precious stone busi- 
ness of M. D. Rothschild. Louis Lass- 
ner remained a partner about four 
years and after his withdrawal the 
business was continued by Jacob and 
Meyer Goodfriend under the style of 
Goodfriend Bros. Until the time of his 
death Jacob Goodfriend remained senior 
partner of this concern. Meyer Good- 
friend died some months ago. 

As reported in these columns last 
week Mr. Goodfriend had been in good 
health until the day before his death. 
He was at his office on that day but com- 
plained of a slight indisposition and 
was advised to rest on Tuesday. He re- 
mained home but grew worse in the 
afternoon and later in the day passed 
away of heart disease. 

Mr. Goodfriend was 


formerly a 
director of the National 


Jewelers 
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Board of Trade, and the Jewelers Safety 
Fund Society. He was also a member 
of the Merchants Association of New 
York. For 30 years Mr. Goodfriend 
also served as trustee and honorary 
secretary of Temple Israel. He was 
also affiliated with the Masonic order. 

Deceased is survived by his widow, 
one son, Henry, and a daughter, Ruth 
Rosenthal. 


Death of Charles Hartman 


Well Known New York Lapidary Suc- 
cumbs After a Short Illness 


Charles Hartman, old and well known 
lapidary, with a shop at 49 Maiden Lane, 
New York, died last Monday in the New 
York Hospital after a short illness. 
Masonic services were held last night, 
(Wednesday) at his home 2257 Ellis 
Ave., Bronx, and this morning (Thurs- 
day) religious ceremonies were to be 
held, with Rev. Dr. Hahn, a Lutheran 
clergyman, officiating. Burial will be 
made in Woodlawn Cemetery. 

Charles Hartman was born in Ger- 
many on Oct. 3, 1858 and learned the 
lapidary business in Idar, Germany. 
He came to America in 1885 and for 
about three years was employed by 
John Lamont. M. Hartman started in 
the gem cutting business on his own ac- 
count in 1888 and opened a shop at 66 
John St. When this building was burned 
down in 1899 Mr. Hartman removed his 
business to 41-43 Maiden Lane. Mis- 
fortune still followed Mr. Hartman and 
in 1923 this building was gutted by 
fire. He then established himself in 49 
Maiden Lane, where the business is still 
being continued by his three sons and a 
daughter, who have been associated 
with him for many years. Mr. Hart- 
man’s shop is said to be the oldest es- 
tablished gem cutting plant in New 
York City. 

Mr. Hartman was at his place of busi- 
ness as recently as Dec. 15 and even 
worked at his bench on that day. He 
was confined at the hospital for only a 
few days before he passed away. 

He was a member of Solon Lodge 
No. 771 F. & A. M. and was also affi- 
liated with the New York Schuetzen 
Bund No. 1. 

Deceased is survived by three sons 
and four daughters. 





Death of J. K. Pickett 


CANTON, OHIO, Dec. 22.—Julius K. 
Pickett, a retail jeweler, 77 years old, 
died recently at his home in Salem where 
for many years he conducted a jewelry 
store. His death resulted from a fall 
downstairs in his building several days 
ago. 

He was born in Warren in 1850 and 
went to Salem with his parents at the 
age of six. His father, Jacob Pickett, 
conducted one of the town’s first jewelry 
stores in Salem. 

His widow and one daughter survive. 
Burial was made in Salem. 
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President Leininger Sends Out Letter 
to Members of New York State 


Retail Jewelers’ Association 


BUFFALO, N. Y., Dec. 27.—The follow- 
ing letter is being mailed this week by 
President Edward Leininger, to mem- 
bers of the New York State Retail 
Jewelers’ Association: 


Another Christmas has come and gone, a 
profitable one, I trust, for every member of 
our association, and before the dawn of an- 
other year of promise, I take this oppor- 
tunity of extending to you the season’s 
greetings. 

As president of your organization, an 
honor conferred upon me at your last an- 
aual convention in April, I feel that a few 
words regarding our activities since that 
time may not be out of place. 

While it is not possible to point at this 
time to tangible accomplishments, your state 
officers have laid the foundation for several 
betterments, which, with your support, may 
be carried to fruition within the next few 
months. 

We have appropriated from our treasury 
$500 for the purpose of assisting our Greater 
New York members to put through legisla- 
tion at Albany designed to abolish fake 
jewelry auctions. You can insure the enact- 
ment of such a measure by asking your local 
assemblymen and state senators to support 
the auction bill when introduced at the com- 
ing session of the Legislature. 

Our national association will likewise at- 
tempt the passage at the present session of 
Congress of a platinum stamping act, sim- 
ilar to that adopted by the New York Legis- 
lature at its last session. Here, again, you 
can do your part toward securing its pas- 
sage by using your influence with your Con- 
gressmen and Senators, when you are so 
advised by our national officers. 

I earnestly commend to you the Harvard 
Bureau of Research and the Jewelers’ Na- 
tional Publicity Association and urge you to 
support and make use of their activities. 
They are performing a real service to the 
jewelry industry and are deserving of our 
fullest cooperation. 

Within a few weeks your state officers 
will gather in semi-annual executive session 
for the purpose of arranging for our 1928 
convention to be held in Syracuse. Any 
suggestions which you may have to offer of 
a constructive character will receive careful 
consideration if directed to either Secretary 
Charles F. Sunderlin or myself. 

Again expressing the hope that you have 
enjoyed an excellent holiday business, that 
the coming year will bring you even greater 
— and wishing you a Very Happy New 

ear, 

Yours fraternally, 
EDWARD LEININGER, 
President. 








Camden, N. J., Jewelers Complain of 
Inadequate Police Protection 
Following a Series of 
Robberies 


PHILADELPHIA, Pa., Dec. 24.—Bur- 
glars and other thieves seem to have 
selected jewelers as victims especially 
during the holiday shopping season. The 
latest to suffer is Abraham Fuhrman, 
retail jeweler, whose store is at 444 
Broadway, Camden. Burglars who 
broke into the store during the night, 
found the safe impregnable to what tools 
they had, but rifled the showcases of 
stickpins, watches and other articles. 

The thieves, believed by the police to 
be amateurs, broke a pane of glass in 
a rear window, and unlocked the win- 
dow. The bulk of the jeweler’s stock of 
diamonds and diamond jewelry had been 
placed in the safe for the night as is 
Fuhrman’s custom and to this thought- 
fulness he owes its safety. 

For several weeks there has been a 
series of store robberies in Camden and 
merchants have complained bitterly to 
the heads of the city administration of 
inadequate police protection to their 
property. 
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74 WEST 46th STREET 


 peesaragat designed and built strictly from the 
tenant’s point of view, embodying all the spe- 
cific light and service requirements of the jewelry 
trade. Occupancy, immediate. Come and check 
these important features: — 


1. 100% north daylight—34 windows to the 
floor—every inch of every office flooded with 
100% light. 


2. More flexibility for sub-division than any 
building yet produced. No matter how you may 
sub-divide your offices, you cannot shut out the light. 


3. The only building in the up-town section 
built on a corner for the jewelers. Space units 
as small as 12’ x 18’ up to entire floors. 


4, Plumbing available for every office, however 
small. Latest type burglar alarm. Unusual high- 
speed elevator facilities. , Excellent service. 


14 East 
47th Street 


Vanderbilt 
0031 
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Jewelry Specialty or 
Patented Article 


Manufacturer of jewelry of ex- 
cellent trade reputation and good 
financial standing now operating 
completely equipped factory with 
modern tool making facilities, de- 
sires to manufacture or finance 
additional jewelry specialty for 
sale to wholesale trade. 


Can offer interesting arrange- 
ment to man who can supervise 
production. 


Address Box “C., 2388” 
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TRADE MARKS 


of the 


Jewelry and Kindred 
Trades 


Fourth Edition 


Illustrates the trade marks, registered and 
unregistered, used by manufacturers, 
wholesalers and importers in the 
jewelry and allied industries. 


Price $5.00 


Express Charges Paid 


Jewelers Publishing Corporation 








11 John Street, New York, N. Y. 
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Auction Law for Baltimore 





Full Text of Ordinance Recently Re-enacted Which Goes Into 
Effect Jan. 1, 1928 


BALTIMORE, MpD., Dec. 28.—Jewelers 
of this city are interested in the fact 
that the auction ordinance which has 
just been re-enacted in amended form 
goes into effect Jan. 1. The ordinance 
which is No. 207 regulates the sale of 
all jewelry products and it is expected 
that the enforcement of this will tend 
to eliminate abuses in the way of im- 
proper auction sales in this city in the 
future. Its enactment was obtained by 
the jewelers of this city through the 
cooperation of the Jewelry & Kindred 
Industries Board and the copies of the 
ordinance may be seen at the headquar- 
ters of the organization, 22 Light St., 
or obtained from Secretary Mehling of 
the Board. The ordinance reads as 


follows: 

AN ORDINANCE entitled, An Ordinance 
to repeal and re-ordain with amendments 
Ordinance Number 684, approved March 3, 
1922, of the Mayor and City Council of 
Baltimore, said Ordinance as hereby re- 
ordained being an ordinance to prohibit the 
sale at public auction of any gold, silver, 
plated ware, precious stones, watches, clocks 
or jewelry, except in certain cases and under 
certain conditions set forth in said Ordi- 
nance; and imposing certain requirements, 
limitations, duties and regulations on mer- 
chants and auctioneers in connection with 
the conducting of such auction sales. 

Section 1. Be it ordained by the Mayor 
and City Council of Baltimore that Ordinance 
No. 684, approved March 3, 1922, of the 
Mayor and City Council, be and it is hereby 
repealed and re-enacted so that as re-enacted 
said Ordinance shall provide as follows: 

It shall be unlawful for any person or per- 
sons or corporation to sell, dispose ot, or 
offer for sale, in the City of Baltimore, at 
public auction, or cause or permit to be sold, 
disposed of, or offered for sale, in the City 
of Baltimore, at public auction, any gold, 
silver, plated ware, precious stones, watches, 
clocks or jewelry, whether the same shall be 
their own property or whether they sell the 
same as agents or employees of others; pro- 
vided, however, that this section shall not 
apply to judicial sales or sales by executors 
or administrators, nor to sales by or on be- 
half of licensed pawnbrokers of unredeemed 
pledges in manner provided by law, nor to 
the sale at public auction of the stock on 
hand of any person or persons or corpora- 
tion that shall, for the period of one year 
next preceding such sale, have been con- 
tinuously in business in the City of Balti- 
more as a retail or wholesale merchant of 
gold, silver, plated ware, precious. stones, 
watches, clocks or jewelry and that shall 
also have held trader’s license for such busi- 
hess during said period; provided, further, 
that such sale at public auction of the stock 
on hand of such merchant or merchants shall 
be held only subject strictly to the following 
conditions: 

(a) It must be held on_ successive 
days, Sundays and legal holidays ex- 
cepted, and shall not continue for more 
than thirty (30) days in all, and a pe- 
riod of at least three hundred and sixty- 
five (365) days must have elapsed after 
the conclusion of any auction sale, con- 
ducted either before or after the enact- 
ment of this Ordinance before another 
auction sale shall be commenced by the 
same merchant. 

(b) It must be held only between the 
hours of 8 o’clock a. m., and 6 o’clock 
Pp. m., and at no time within the hours 
beginning at 6 o’clock p. m. and ending 
at 8 o’clock a.-m. 

(c) Such auction sale must be held 
either at a place at which the merchant 
So selling his or its goods at auction 
conducted the jewelry business in Balti- 
more, for the period of at least ninety 
(90) days immediately prior to the com- 
mencement of said auction sale, or at 
the regular and usual auction rooms of 
some duly licensed auctioneer, and at no 
other place or places. 


(d) Not more than fifteen (15) nor 
less than ten (10) days before com- 
mencing any such sale, such merchant 
must file with the Police Commissioner 
of Baltimore City a statement setting 
forth the name and address of the mer- 
chant so intending to conduct said sale, 
the place or places at which for the year 
next preceding said date of sale such 
merchant has conducted his or its busi- 
ness, the date or dates on which such 
merchant secured trader’s license for 
said business, the location of and pur- 
pose of the proposed sale, the probable 
duration thereof, the name and address 
of the auctioneer who will conduct said 
sale, and an inventory showing in de- 
tail the quality, quantity, kind or grade 
of the goods, wares and other articles 
proposed to be sold, and stating that no 
items or articles belonging to any other 
person or corporation than said mer- 
chant are included in said inventory. 
Said statement must be subscribed by 
such merchant, or an officer thereof (if 
a corporation), and verified by the oath 
before a Notary Public of the person so 
subscribing. 

(e) At least two (2) days before the 
commencement of such sale the auction- 
eer named in the foregoing statement 
shall file with said Police Commissioner 
an affidavit subscribed and sworn to by 
him referring to said statement and set- 
ting forth that he has been employed 
to conduct said sale at the time and 
place named therein and that he will 
keep a true record of any and all lots 
or items sold at said sale, and the prices 
obtained therefor. 

Within ten days after the conclusion 
of said sale, said auctioneer shall file 
with said Police Commissioner a report 
showing all articles so sold at said auc- 
tion sale, and the price at which sold. 
and certifying that no articles were sold 
which were not included in the fore- 
going statement, said report to be sub- 
scribed by said auctioneer and sworn to 
by him before a Notary Public. 

(f) No items or articles not set forth 
in the statement and inventory filed by 
such merchant in accordance with the 
provisions of sub-section (d) preceding 
shall be sold or offered for sale at said 
auction sale, and all articles so sold 
must be sold as the property of and 
under the name of the merchant so con- 
ducting said sale and during the conduct 
of said sale a sign or signs must be 
maintained at the place of said sale 
plainly visible to persons attending the 
same, showing the name and address of 
the merchant whose goods are so being 
sold at auction. 

(z) Except in the case of auction 
sales conducted at the rooms of some 
duly licensed auctioneer as set forth in 
sub-section (c) preceding. during the 
time when and while such auction sale 
is being conducted, no business other 
than the jewelry business which had been 
conducted for the period of ninety days 
immediately prior to the commencement 
of said auction sale, shall be conducted 
or engaged in, at and in the place so 
designated in the statement filed with 
the Police Commissioner of Baltimore 


ty. 

(h) For the purpose of this Ordinance, 
should any person or persons or corpo- 
ration erect, construct, or install. either 
temporarily or permanently. any more 
partition, blind, or any other similar 
device which may divide or separate 
that part of said building so used for 
the purpose of sale, repair or dealing in 
gold. silver, plated ware. precious stones, 
watches, clocks. or jewelry, and so hold- 
ing a trader’s license for such business, 
from the remaining part of the same 
building, then said entire premises so 
divided or separated shall be construed 
and defined as “place.” 

Section 2. Be it further ordained, That 
any person or persons or corporation con- 
victed of a violation of the preceding section 
shall be fined the sum of Ten Dollars ($10) 
for the first offense and Twenty Dollars 
($20) for every subsequent offense. Fach 
separate sale, at public auction, of an article 
or articles of gold, silver, plated ware, 
precious stones, watches, clocks or jewelrv 
in violation of the preceding section shall 
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constitute a separate offense hereunder. 

Section 3. Be it further ordained, That 
this Ordinance shall take effect January 1, 
1928, provided, however, that it shall not 
apply to or affect any auction sale which 
shall actually have been begun prior to the 
approval of this Ordinance, or within thirty 
(30) days immediately following such ap- 
proval, but the provisions of Ordinance No. 
684, approved March 8, 1922, as it existed 
prior to the amendments hereby made, shall 
apply in the cases of any and every such 
auction sale to the same extent as though 
this Ordinance had not been passed. 








Who Made or Sold This Ring? 


The Jewelers National Crime Com- 
mittee and the New York police are very 
anxious to learn the name of the manu- 
facturer who produced the ring illus- 
trated and described herewith. This 
ring, as noted in THE JEWELERS’ Circu- 
LAR, last week, is a clew that may lead 
to the perpetrator of a robbery through 
which Mirabeau C. Towns, a jeweler at 
3 Maiden Lane, New York, suffered a 
loss approximating $31,000. It was 
prominently displayed on the finger of 





one of the men believed to have com- 
mitted the theft and the illustration 
which was designed from memory, may 
not be exact but may give a sufficiently 
adequate idea of it to cause its identifi- 
cation by the manufacturer or seller. 

Whether the ring was made for the 
man who used it or whether it was 
stolen by him from a jeweler is not 
known, but it is hoped by learning the 
history of the ring, these facts may 
come out also. 

The ring, as told last week, seemed 
to have been made of platinum and was 
set in the center with an emerald cut 
diamond weighing about three-quarters 
of a carat. On each side of this stone 
was set a baguette diamond each weigh- 
ing about 30 points. The mounting was 
in satin finish and, while Mr. Towns be- 
lieves it was platinum, he stated that it 
might have been white gold. The stones 
were exceptionally fine and the ring was 
heavy and well made. 

Any manufacturer who made such a 
ring or retail jeweler who sold it, is 
requested to notify at once THE JEWEL- 
ERS’ CIRCULAR, Lieut. Fitzpatrick, Old 
Slip Station, New York, or Richard C. 
Murphy, counsel for the Jewelers Na- 
tional Crime Committee, 535 Fifth Ave., 
New York. A reward of $2,000 is 
offered by Mr. Towns. 
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H. F. Shelow extends to his customers and friends in the trade | 


Q Happy and Prosperous 1928 
H. F. SHELOW 


Manufacturer of Emblems, Wedding Rings, 
Single Stone Rings, both in Platinum and Gold 


DAYTON, OHIO 
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Hope to Continue 





Head of Feagans & Co., Los Angeles, Explains Reasons for 
Financial Difficulties and Expects a Settlement with 
' Creditors that Will Permit Resumption of 
Business 


Los ANGELES, CAL., Dec. 22.—The fi- 
nancial difficulties of Feagans & Co., 
which has been the subject of reports 
from time to time, are in process of 
settlement and though a bankruptcy 
petition was filed against the concern 
by local creditors sometime ago, this 
was done not to wind up the company 
but for the purpose of preserving the 
assets. 

In fact, according to a _ statement 
made to THE JEWELERS’ CIRCULAR by 
George E. Feagans, the president of the 
company, yesterday, the bankruptcy pro- 
ceedings were of a distinctly friendly 
nature and were instituted with the 
knowledge and cooperation of the 
debtors. It is not expected that the 
adjudication will be had but instead it 
is expected that the estate will be pre- 
served intact sufficiently so that after 
the holidays, a settlement will be made 
with the creditors in a way that will 
permit the firm to resume business and 
probably continue in a more modest 
way in dealing in their high class goods. 

Mr. Feagans explained that the dif- 
ficulties arose through the fact that the 
concern was prepared to do a $2,000,000 
business annually which is _ about 
$400,000 more than was actually pro- 
duced at the new store. Mr. Feagans’ 
statement in full is as follows: 

“Friendly creditors have with our 
complete knowledge and _ cooperation 
filed preliminary bankruptcy proceed- 
ings but no adjudication has been en- 
tered and we hope none will follow. The 
intention is to formulate a composition 
settlement that will be possible for us 
to do and acceptable to our creditors, in 
a sincere desire to make it possible for 
us to rehabilitate ourselves in a modest 
way and to resume business, possibly 
with diamonds exclusively. 

“We sincerely feel that with an hon- 
orable 47-year business record behind 
us and we believe having demonstrated 
our ability to market merchandise, that 
by the process of elimination of un- 
profitable lines and concentrating our 
entire efforts on the lines that promise 
the greatest volume of business with 
the least expense, offers a solution to 
our future activities in this local field, 
_— we have a very large loyal clien- 
ele, 

“May we explain further that in the 
first four years of business in our pres- 
ent store we have done a $1,600,000 
average business each year. However, 
we based our business volume in our 
new store at $2,000,000 annually, made 
our commitments for merchandise and 
equipped our organization for that vol- 
ume, and therefore a lesser volume 


means loss. We still feel that our judg- 
ment was sound in our preview of: our 
business volume for we did a $1,259,000 
business the last year in our old loca- 
tion on a side street, a receding location, 
with approximately one-half the stock 
and a much smaller store. Compared 
to that, our present store is on the out- 
standing corner in Los Angeles, with a 
refinement of detail and equipment sec- 
ond to none we believe in the entire 
West, if not in the entire country. 

“If there is any comfort in our pres- 
ent business situation, it is in the fact 
that we are being penalized for an am- 
bition that exceeded our capital, that our 
business was too big for our capital, and 
with the changed business conditions in 
our craft, that really seem world-wide, 
we were unable to reach the dividing line 
in volume of business that meant for us 
either a gain or a loss and our capital 
was not sufficient to carry us through 
until we could reach that volume. 

“In all of this we have only a sense 
of grateful appreciation toward our 
creditors, all of them evidencing a spirit 
of helpfulness that is most encouraging 
in trying to solve the many problems 
that confront us. We hope to merit a 
continuation of that confidence and that 
a final solution will follow that will be 
creditable to all.” 








Death of Oliver B. Rystrom 


ELGIN, ILu., Dec. 27.—Oliver B. 
Rystrom, aged 43 years, for several 
years with the Elgin National Watch 
Co. for which he was a business “mis- 
sionary” and one of the organizers of 
the jewelry firm of Rystrom & Lund- 
gren, died Dec. 18, at his home in 
Memphis, Tenn., where he was employed 
by one of the leading jewelry firms. 

Mr. Rystrom was born in this city, 
Jan. 26, 1884, and had resided here until 
about 10 years ago. 

His widow, a daughter, a son, a 
brother and two sisters survive. Fun- 
eral services and burial were in 
Memphis. 








Business Troubles 





A voluntary petition in bankruptcy 
has been filed by the Diamond Shop, 
Newton, Iowa. 

An involuntary petition in bankruptcy 
has been filed against the Clock Shop, 
Columbus, Ohio. 

K. W. Knight, Boston, Mass., has filed 
a voluntary petition in bankruptcy. 
The assets are listed at $1,000 with lia- 
bilities of $8,000. ' 
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Board of Trade 


General Membership of National Jewelers 
Board of Trade to Meet in New York 
on January 19 


The general membership of the 
National Jewelers’ Board of Trade was 
notified last Friday that the organiza- 
tion will hold its annual meeting at the 
executive offices, 22 W. 48th St., New 
York, on Thursday, Jan. 19, 1928, at 
2.30 p. m. The members of the New 
York District will meet thirty minutes 
earlier on the same day and at the same 
place. 

The following amendments, recom- 
mended by the national board of direc- 
tors, are being submitted to the general 
membership in accordance with Article 
XII of the By-laws, for adoption at the 
annual meeting: 

(1) Add new Section 5 to Article IV 
to read as follows: 


Sec. 5. Any person who has been a mem- 
ber in good standing, and is no longer ac- 
tively engaged in business, is eligible for 
honorary membership for life, as a token of 
appreciation for extraordinary services ren- 
dered to the National Jewelers Board of 
Trade. The election of honorary members 
shall be upon the affirmative vote of at least 
three-quarters of the directors present at any 
meeting of the national board of directors, 
which shall have the sole power in their dis- 
cretion to elect such members. 


Add new Section 3 to Article V to 
read as follows: ' 


Sec. 3. No part of the foregoing shall be 
construed to apply to honorary members who 
shall at all times be totally exempt from all 
dues and assessments. 


Add new Section 9 to Article VI to 
read as follows: 


Sec. 9. An honorary member is entitled to 
all the rights and privileges of an ordinary 
member and may serve on any committee to 
which he is appointed, but shall not be 
eligible to election to the national board of 
directors. 


(2) Amend the second paragraph of 
Section 1, Article VIII to read as fol- 
lows: 

Sec. 1. * * The President shall appoint a 
Good and Welfare Committee of sixteen, four 
members of which, including its Chairman, 
must be appointed from the national board 
of directors and four members of which may 
be retail jewelers. 

The nominating committee for the 
New York District has nominated the 
following four directors to serve for a 
term of four years: St. John Wood, of 
J. R. Wood & Sons; Jacob Fine, of Max 
Fine & Sons, Inc.; Albert E. Levy, of 
England, Klein & Levy, Inc.; Charles 
W. Sommer, of Chas. W. Sommer & 
Bro., Inc. To fill the unexpired term of 
P. J. Coffey, resigned, and to serve for 
three years, the nominating committee 
has nominated Sigmund Cohn. 

After the election of the directors the 
meeting will elect a nominating commit- 
tee of five for 1928 for the New York 
District. Members included in the New 
York District, who are requested to at- 
tend this meeting are those in the States 
of New York, New Jersey, Pennsylvania, 
Maryland, Delaware, and District of 
Columbia. 











B. A. Weber, owner of a jewelry 
store at Ridgewood, N. J., has purchased 
the Parker & VanCleve jewelry busi- 
ness, and has taken possession. 
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Death of G. H. Maynard 


Oldest Member of Boston Jewelry Trade 
and Civil War Veteran Dies in 
Waltham, Mass. 


Boston, MAss., Dec. 27.—Major George 
H. Maynard, oldest member of the 
jewelry trade in this city, and also old- 
est member of the Ancient and Honor- 
able Artillery Company, died last night 
at his home on Harris St., Waltham. He 
was 91 years of age and was active in 
business right up to the time of his 
passing. 

Major Maynard was born in Waltham, 
Feb. 2, 1836. After leaving school he 
learned the trade of jeweler with the 
late Andrew Warren. He soon started 
his own store, which he conducted for 
many years. He was the owner of the 
store in Brattle Square, which will be 
remembered as the scene of a bold day- 
light robbery several years ago. The 
job was done at noon, and the robbers 
used whitewash to cloud the windows, 
getting away with several thousand dol- 
lars’ worth of jewelry. 

When the Civil War began, Major 
Maynard enlisted in the 13th Massa- 
chusetts Infantry and served until 1867. 
He saw active service in 27 battles. At 
the battle of Fredericksburg he won the 
Distinguished War Medal for bravery 
in saving the life of George Emerson, 
better known as “Toppy” Emerson. 
Emerson was badly wounded, and May- 
nard carried him off on his shoulder to 
the rear in the face of the enemy’s~fire. 
Emerson also was a Waltham man. 

Major Maynard was appointed a cap- 
tain in 1863. After the war he went 
south with a detachment to quell a dis- 
turbance. While on this tour of duty 
he and two others were ambushed. He 
was riding in the center, and both his 
comrades were shot down, but he es- 
caped. He served under the late General 
N. P. Banks, also a Waltham man, in 
Maryland, Virginia and Louisiana. 

A military funeral was given Major 
Maynard by the Ancient and Honorable 
Artillery Company with fullest honors. 











Bankruptcy Proceedings Started 
Against Joseph Robinson, 
New York, Following 
Loss of Diamonds 


Joseph Robinson, diamond dealer, 35 
Maiden Lane, New York, who reported 
on Dec. 17 that he had lost a wallet con- 
taining $36,000 worth of loose diamonds, 
was petitioned into bankruptcy in the 
United States District Court last Thurs- 
day. On the following day a meeting of 
the creditors was held at the office of 
Goldman & Frier, attorneys, 15 Maiden 
Lane, at which time a creditors’ com- 
mittee was appointed to investigate. 

The creditors starting the action in- 
clude: Morris Landau, Samuel Lipschutz 
and Arnold Kleinhaus. They all hold 
claims for $500. In an order signed the 
day the petition was filed, Judge Wins- 
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low appointed E. Bright Wilson as re- 
ceiver under a bond of $3,000. This 
order places Mr. Robinson’s assets at 
$50,000 as against liabilities of about 
$100,000. 

In his report to the police on Dec. 17, 
Mr. Robinson stated that while riding 
on the subway between John St. and 
the Grand Central Depot he lost a wal- 
let containing diamonds worth $36,000. 
This wallet was in the inside pocket of 
his inside coat when he boarded the train 
at John St., but had disappeared when 
he reached 42nd St. Another wallet con- 
taining $15,000 worth of loose diamonds, 
which was in the inside pocket of his 
vest, was untouched, according to Mr. 
Robinson. 








Wins Insurance Case 





Salt Lake City Jeweler Obtains Verdict of 
$31,111 Against New York Company 


SALT LAKE CiTy, UTAH, Dec. 22.— 
After deliberating for nearly four 
hours, the jury in the case in which 
William Schubach, local jeweler, sued 
the American Surety Co. of New York 
for compensation in connection with the 
robbery of his safe last March, returned 
a verdict last night for the plaintiff, 
awarding him $204.12 on the third cause 
of action and $30,907.73 on the first, 
second and fourth causes of action, a 
total of $31,111.85. The amount claimed 
was $35,000. The trial of the case 
began on Dec. 5 and was held in the 
Third District Court of this city. 

The case is an unusual one and at- 
tracted much attention. On March 9 
last a gang of desperadoes placed Mel- 
vin Van Streeter, chief clerk for Mr. 
Schubach, his parents and other mem- 
bers of his family, under “arrest” in 
their own home, seizing Van Streeter, 
Jr. first. After taking the keys to the 
store from the young man, they asked 
him for the combination to the safe. He 
refused to give it. He was threatened 
and gave an incorrect combination. 
Then the bandit leader informed the 
clerk that he and his family would be 
covered with revolvers by members of 
the gang while other members proceeded 
to the store and if the combination 
proved incorrect the entire family would 
be wiped out without ceremony. Then 
the correct combination was given and 
the robbery accomplished. 

There were four policies in force in 
all, and they required that force be em- 
ployed in opening the safe to make them 
effective. The defendant insurance 
company held that no force had been 
employed. The plaintiff’s attorneys, 
however, not only claimed that the key 
to the combination had been extracted 
from Van Streeter by threats, but that 
force in the sense of actual physical 
violence within the meaning of the 
policy had also been used. 

The jury unanimously found in favor 
of the jeweler. So far nothing has been 
said regarding an appeal by the insur- 
ance company. 

The bandit gang was never appre- 
hended. 
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Held in $3,500 Bail 


Philadelphia Police Searching for Stolen 
Samples Following Arrest of Liever 





PHILADELPHIA, PaA., Dec. 28.—Policg 
and private detectives are still busy ip 
the attempt to trace the whereabouts of 
more of the jewelry stolen in this city 
from the automobiles of salesmen for 
local and outside wholesale firms, fo). 
lowing the recovery of much of the loot 
taken from the cars of two salesmen 
here and the arrest of Louis Liever on 
the charge of receiving stolen goods, 

Liever, who was held in $3,500 bail for 
a further hearing by Magistrate Ho]. 
land in City Hall, has been questioned 
closely by the police and Pinkerton 
agents but insists he bought the watches 
and diamond jewelry found in his pos- 
session from a man, who had no office 
and did his business on the sidewalk. 
Police, however, ascertained that the 
man died at least a month before the 
theft of the watches from the car of Ar- 
thur Aisenstein, salesman for Aisenstein 
& Gordon of which firm his father is 
senior partner. Despite this Liever con- 
tinues to assert he purchased the 
watches and some other jewelry from 
the man some time before his death and 
that they are not part of the Aisenstein 
& Gordon loot. This in face of the 
identification of the watches as theirs 
by Aisenstein & Gordon, and the iden- 
tification of other jewelry found in 
Lievers’ quarters as part of the loot 
stolen from the car of a salesman for 
a Buffalo concern. 

What the private detectives are 
equally concerned about is the trailing 
of the “spotters” in Sansom St. for 
jewelry auto thieves. It has been com- 
mon knowledge in the Street that some 
person or persons had been watching 
the movements of salesmen, both in the 
wholesale district and in case of out of 
town salesmen, their hotels and ap- 
prising the thieves of where the sales- 
men were going, their probable route, 
etc. The detectives believe that once 
they have ascertained who the “spotters” 
are they will have done much to break 
up the auto theft gang and they are 
convinced that the “spotters” are men 
fairly well known in the “Street” who 
pose as reputable merchants. 

Police detectives stated this week that 
while several men are under suspicion, 
no tangible evidence has yet developed to 
warrant arrests but a close watch is 
being kept on the suspects. The manner 
in which the salesmen were trailed from 
their hotels or offices convinces them the 
victims were followed on definite in- 
formation of their movements. With 
the “spotters” broken up merchants in 
the wholesale jewelry district will 
breath much easier. 








A Correction 


The recent report that the Cole 
Jewelry Co.. St. Petersburg, Fla., had 
sold out to Cole-Hudson (Inc.) was in 
error. The Cole Jewelry Co. is still 
actively in business as heretofore. 
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Clifford S. Jackson is serving as a 
petit juror in the Superior Court. 

Hope Jewelry Co., 17 Empire St., has 
been having a special holiday drive on 
watches with good returns. 

Frederick H. Bullock is on an ex- 
tended business trip through the West 
in the interests of Dolan & Bullock. 

J. W. Brophy, watchmaker, 8 Canal 
Street, Westerley has been increasing 
the facilities of his store. 

Chagnon’s Drug Store at Arctic has 
recently opened an extensive jewelry de- 
partment as well as a gift department. 

John Kelso of Dorrance St. spent 
a part of the past week in Boston and 
vicinity on a business trip. 

Archibald Silverman of Silverman 
Bros. was in New York a couple of days 
the past week on a business trip for his 
concern. 

Arthur W. Barrus was re-elected Mas- 
ter of Exchequer at the annual meeting 
of Elmwood Lodge, Knights of Pythias 
last week. 

H. Anthony Dyer was a member of 
the committee in charge of the annual 
Christmas festivities at the Providence 
Art Club on Friday night. 

Col. and Mrs. Joseph Samuels enter- 
tained a large house party at Christmas 
and over the week-end at their home on 
the Blackstone boulevard. 

Mr. and Mrs. Frank E. Farnham have 
announced the engagement of their 
daughter. Miss Gladys M. Farnham, to 
0. Evert Janson. 

A dividend on the capital stock of the 
Nicholson File Co. has been declared 
by that corporation payable Jan. 3 to 
stockholders of record at the close of 
business Dec. 21. 

At the annual meeting of the Touro 
Club at the Jewish Community Center 
last Thursday evening, Abraham P. 
Workman was elected a director for 
three years. 

Simon Wolk was elected treasurer of 
the Rhode Island Workingmen’s Bene- 
ficial Association at the annual meeting 
held at Eagle Hall last Thursday eve- 
ning. 

Belcher & Loomis Realty Co. has 
given a mortgage for $100,000 to the 
Citizens Savings Bank on a tract of land 
with buildings at the junction of West 
Exchange and Mason Sts. 

On motion judgment for the plaintiff 
for $7 and costs was entered in the suit 
of Bernard Seal against Max Jurist last 
week after a hearing in civil session of 
Sixth District Court before Judge Rue- 
ckerk., 

F. M. Heller has withdrawn from the 
firm of Heller & Co., Inc., 116 Chestnut 
St. and started in business for him- 
self as F. M. Heller at 185 Eddy St., 
where he is getting out a new line of 
goods. 

The case of the Hingeco Mfg., Inc., 
aganist Grinnell Bros., Inc., was heard 
before Judge Rueckert in civil session 
of Sixth District Court last week and by 
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submission, judgment was entered for 
the plaintiff for $162.74. 


The next meeting of the Manufactur- 
ing Jewelers’ Board of Trade to be held 
at the Turks Head Club this city on 
Friday, Jan. 27, will be the annual ses- 
sion at which reports will be presented 
and eight directors elected for a period 
of three years. 


Joseph Lancor, of the Lancor Mfg. Co., 
was chairman of the committee in 
charge of the Christmas tree and enter- 
tainment given by the Providence Ex- 
change Club to more than 300 crippled 
children at the Elks’ Auditorium last 
Thursday afternoon. 

The case of the Royal Mirror Works, 
Inc., against the Hingeco Mfg. Co., Inc., 
on a disputed book account was heard 
before Judge Rueckert in the civil ses- 
sion of the Sixth District Court last 
week and decision given for plaintiff for 
$179.54 and costs. 

The Helgen Mfg. Co., a subsidiary of 
the J. J. White Mfg. Co. with offices at 
144 Pine St. will be represented at 
Chicago and through the Middle West 
by G. Ford Perry; by Al Foss and Alfred 
J. Moss on the Pacific Coast and by R. 
J. White in the South and Southwest. 

The teams representing the R. L. 
Griffith & Sons Co. and the Ostby & 
Barton Co. are tied for first place in the 
Casine Industrial Bowling League with 
11 games won and four lost each, al- 
though the former holds the high team 
single mark of 527 and the high team 
total of 1495. 

Alpheus E. Place of O. E. Place & 
Sons Co. was elected Worshipful Master 
of Doric Lodge of Masons at Auburn the 
other evening for the ensuing year and 
Robert Hall as Senior Warden. The 
handsome solid gold enameled jewel pre- 
sented to the retiring Master was de- 
signed and executed by the Irons & 
Russell Co. 

Howard F. Barker of Belcher & Loomis 
Co. was chairman of the committee in 
charge of the arrangements for the 
annual Christmas tree party of the Ro- 
tary Club of more than 100 at the 
providence Plantations Club’s new rooms 
the other evening. Supper, entertain- 
ment gifts and dancing furnished the 
features of the program. 

The case of Spear & Susskind against 
Abe Rubin was heard before Judge 
Rueckert in the civil session of Sixth 
District Court last week in supplemen- 
tary preceedings. On hearing the de- 
fendant was ordered to pay $5 on the 
third day of each month, beginning Jan. 
3, until plaintiff’s judgment shall be paid 
in full: 

Samuel P. Harris, Inc., a corporation 
to be located in this city to deal in 
jewelry, with a capital of 100 shares of 
common stock without par value, was 
granted a charter the past week under 
the laws of Rhode Island by Secretary 
of State Sprague. The incorporators are 
E. Butler Moulton of Cranston, R. L., 
and Stuart H. Turkin and Coolidge R. 
Billings both of this city. 

The Nemo Realty Co., to be located in 
this city, with a capital of $300,000 to 
deal in real estate was granted a charter 
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last week by Secretary of State Sprague. 
The incorporators are Samuel M. Magid, 
Benjamin Brier and Charles Brier and 
will be the holding company for the 
Brier Mfg. Co., which is erecting a large 
new factory building at Richmond and 
Ship Sts., and Tippecanoe Lane, ground 
for which was broken the past week. 

A bill of complaint in a suit of equity 
alleging infringement of patent rights 
was filed by counsel for the Parker Pen 
Co. of Janesville, Wis., against the Rex 
Mfg. Co., 14 Blount St., this city in 
the United States District Court last 
week, with Jan. 12 as the return date. 
The bill asks that the Rex Mfg. Co. be 
restrained from manufacturing and 
selling a certain clip, alleged to have 
been imitated by the defendant company, 
from a patented product of the plaintiff, 
and be made to account for and pay over 
to the plaintiff the profits made on the 
sale of the clip. 


Among the jewelry buyers reported 
in this city during the past week were 
the following: Messrs. Westwood and 
Ostron of C. H. Westwood Mfg. Co., 
Toronto, Ont.; Mr. Weinstock of Cohen 
& Weinstock, New York City; Mrs. 
Maurice Cohen of Maurice Cohen & Co., 
Boston; Mr. Avidan of Lippman, Spier 
& Hahn Co., New York City; M. Freiden- 
berg, New York City; Messrs. Veith and 
Goldstein of A. & H. Veith, New York 
City; J. Aaron Meyer of Aaron Meyer 
& Co., Philadelphia; J. B. Sabbath of 
Montreal; Messrs. Wolff and Schem of 
Wolff Bros., New York City; Mr. Brandt 
of Irving Brandt & Co., Chicago; Mr. 
Randall of The Star Jewelry Co., New 
York City; Mr. Lesser of Samstag & 
Hilder Bros., New York City; Messrs. 
Schwartz and Steinberg of Schwartz & 
Steinberg Co., New York City; Mr. Ber- 
man of Berman & Waldman of Boston. 

The National Jewelers Board of Trade 
has sent out notices announcing the 
annual business meeting and dinner of 
the New England District members to 
be held at the Turks Head Club on Mon- 
day evening, Jan. 9. There will be a 
business meeting at 5.45 o’clock at which 
there will be an election of two directors 
to serve for a period of four years each, 
the following having been nominated for 
the positions: Lawrence F. Percival of 
D. C. Percival & Co., Boston, and Sidney 
D. Humphrey of the Martin-Copeland 
Co., Providence. This will be followed 
by the appointment of a nominating 
committee for next year. During the 
dinner, which will be served at 6.30 
o’clock the Bixby Trio will furnish in- 
strumental music—violin, cello and piano, 
after which P. J. Coffey and B. L. 
Shinn, president and secretary respec- 
tively, from the New York office, will 
speak on the work of the association 
from different phases. As this will be 
the first appearance-in New England of 
the newly-elected secretary Mr. Shinn, 
a special effort is being made to secure a 
large attendance. As a special feature, 
Howard C. Baldwin, assistant to the 
president of the Babson Statistical Or- 
ganization at Wellesley Hills, Mass., will 
be present and speak on “The Outlook 
for 1928.” 











Merchants report that. pocket lighters 
have shown a very big sale in this ter- 
ritory with some houses short of stock, 
as many, it appears, were given this year 


as Christmas gifts. Some very expen- 
sive sets were sold. 

Miss F. Kuhlman who was the leather 
goods buyer for the Kaufmann Depart- 
ment Stores, Inc., has resigned and has 
been succeeded by Miss Edna Burkhardt, 
the appointment of the latter being a 
promotion. 

The members of the Jewelers Duckpin 
League will begin their series of games 
immediately after the first of the year 
and from then until April the bowlers 
will make things merry each Tuesday 
night. The Heeren Bros Co. team is in 
first place. 

The Pittsburgh police are holding a 
man who was a former detective and is 
now accused of passing worthless checks 
on jewelers and other merchants at 
Driftwood, Pa. The man declares he is 
innocent of the charge, but there are 
other charges against him. He had been 
at liberty on $2,000 bail. 

Davis & Co., 204 Fifth Ave., have 
been elected to membership in the Re- 
tail Credit Men’s Association, adding 
another downtown jewelry concern to 
the already large list of members. This 
association during the last week was 
responsible for the arrest of another 
bad check artist. The members are 
warned promptly of their operations 
wherever they try to operate. 

Some of the jewelry stores report that 
they sold this Christmas more expensive 
pieces than last year, but fewer pieces 
generally, with the indications that De- 
cember will finish somewhat under the 
total volume done a year ago. A few of 
the stores report business about on a 
par with one year ago or nearly so. 
The closing week before Christmas was 
the busiest, for trade became more brisk 
during that period. 

Merchants here are being warned to 
be on the lookout for a blonde woman 
of about 30 and of Polish or Slavish de- 
scent, with a very pretty smile but does 
not look one straight in the eye. She 
has been buying merchandise on the de- 
ferred payment plant but moves after 
she gets the goods. She is using the 
name of “Beatty.” Her husband is about 
38, an Italian, 5 feet 8 inches in height 
and who weighs about 156 pounds. 

North Side merchants have been pro- 
testing, as well as those in the down- 
town district, because of the slow man- 
ner in which work is proceeding on the 
new Sixth St. Bridge, which thorough- 
fare is the main gateway to the North 
Side of the city. The old bridge was re- 
moved and a new one is taking its place. 
The gateway has therefore been re- 
routed and much to the detriment of 
merchants on the other side of the river, 
who desire to have the work speeded up 
and completed as quickly as possible. 

A sentence of one to two years in 
the workhouse is the time which Ted 
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Clark, a Negro of Ross St., McKeesport, 
must serve for throwing a brick through 
the display window of the jewelry store 
of H. S. Slade in McKeesport and mak- 
ing away with merchandise valued at 
around $175. Clark’s excuse for the 
act was that he wanted to get some 
presents for relatives and friends. The 
court did not take kindly to his hard 
luck story for he also broke a window in 
a provision concern and helped himself 
and that was taken into account when 
the sentence was administered by Judge 
James R. Macfarlane. 

A “mental” building 12 stories in 
height, to represent a cost of $2,000,000, 
is to be “erected” by the Credit Associa- 
tion of Western Pennsylvania in a mem- 
bership campaign to be launched next 
week. The association will endeavor to 
add 200 new members and it is figured 
that a new member easily has a capi- 
talized value of $10,000 and that the 
benefits are worth $500 a year because 
of increased service, efficiency, etc., 
representing at 5 per cent the interest 
on the first named sum. Various trade 
groups are to be given various floors of 
the “mental structure” to fill with ten- 
ants, represented in members. It is be- 
lieved that the plan, which is said to be 
an original one with the association, 
according to Executive Manager L. I. 
MacQueen, will appeal to the wholesale, 











manufacturing and banking interests 
generally. 
Canada Notes 
TRADE CONDITIONS 
The Christmas trade set in early and 


jewelers have for some time been very busy, 
the volume of business promising to be con- 
siderably in excess of last year. The 
principal call was for clocks, watches and 
novelties ; silverware was also in fair demand. 
There was a noticeable tendency toward the 
purchase of goods of the better grade, and 
there is apparently more money in circula- 
tion than has been the case at this season 
for some years. 

W. T. Laskey, Oakville, Ont., who re- 
cently sustained severe injuries in an 
automobile accident, when his arm was 
broken and side badly crushed, is now 
convalescent. 

S. J. Moore, a prominent Toronto fin- 
ancier who is president of the William 
A. Rogers Co., and associated with many 
other industrial enterprises, has been 
elected president of the Bank of Nova 
Scotia. 

The out of town buyer calling on the 
Toronto trade recently included A. H. 
Beath, Sudbury; J. McClelland, Peter- 





boro; T. C. Watson, Newmarket; J. 
Binkley, Hamilton; A. Goebel, New 
Hamburg; R. Morrow, Orangeville; 


James Lawson, Exeter, and R. N. Bas- 
sett, Oshawa, all Ontario. 

The plate glass window of the jewelry 
store of T. J. Seaton, Bank St., Ottawa, 
Ont., was broken early on the morning 
of Dec. 15 by a robber who stole from 
the window 24 rings valued at from 
$700 to $800. A broken brick wrapped 
in paper was used to crack a corner of 
the window. The loss was not discov- 
ered for some time, and there is no clue 
as to the thief. 
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A novel advertising device has been 
adopted by a number of the merchants 
of Winnipeg. A 14-foot diameter illumi- 
nated clock on which is flashed 12 indj- 
vidual advertising messages has been 
erected on the roof of the Rubidge build- 
ing, corner Portage Ave. and Memorial 
Boulevard. The clock is in operation 
from dusk until midnight. It is also 
equipped with a special day advertising 
feature for 24-hour service. An intri- 
cate electric controller causes the dif- 
ferent messages to change every 14 
seconds, invariably while the giant 
hand tells the correct time. The clock 
was installed by the Bunny Publicity 
Co., Winnipeg, Man., the production of 
this sign being one of its specialties, 











TRADE CONDITIONS 


The close of 1927 finds the jewelers of 
Lancaster city and county, without an ex- 
ception, satisfied with the year’s business, 
for it compared favorably with that of 1926. 
For a short period following Christmas, there 
will be aftermath Christmas trade, due to 
holiday money gifts, but the usual dull 
January is expected, by reason of the holiday 
expenditures. After that normal conditions 
are looked for. The class of goods purchased 
during the holidays was above that of a year 
ago, indicating a better financial condition 
generally, several jewelers reporting hand- 
some dealings in diamonds and pearl goods. 
With the end of the holidays the stores of all 
kinds return to their usual business hours. 





B. L. Broomell, Louisville, Ky., spent 
last week here on business. He was 
en route to Attleboro. 

The Hamilton watch factory was 
illuminated for Christmas. The holiday 
was a short one, work being resumed 
on Tuesday morning (Dec. 27). 

The Federal industrial survey shows 
that wages in Lancaster increased in 
December and there were fewer un- 
employed. 

The home of J. L. Straub was the 
scene of a notable entertainment last 
week when his daughter, Miss Julia had 
70 guests to view a large number of 
pictures taken by her during her recent 
visit to Europe. 

Among the holiday visitors in Lan- 
caster was one from Los Angeles, James 
S. Sutton, now a successfull business 
man, who learned the jewelers’ trade in 
Lancaster 30 years ago and then went 
West. It was his first visit to his old 
home town. He is visiting New York 
before returning home. His wife ac- 
companied him. 








The New Jersey State Police are in- 
vestigating the blowing of a large safe 
and the looting of the jewelry store of 
John Merz, 11 W. Broad St., Hopewell, 
N. J. No accurate estimate has been 
given out as to the value of the loot 
taken, but it will total a considerable 
amount. The robbery was well planned 
and executed. Gaining entrance to the 
place by cutting a hole through a front 
show window and reaching around to 
unlock the front door nearby, the thieves 
worked in a businesslike manner. 
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Editorials 





Factors i HE decline in 

th an “a the platinum 
"aaenee” market in the 
Market 


past year was the 
subject of a long article in the Wall 
Street Journal, Dec. 19, which in effect 
attacked the Soviet Government of 
Russia for being responsible for the 
conditions now existing, stating that 
as a result of its policy, the market 
was demoralized, prices cut almost in 
half and Russia’s own profits in plat- 
inum reduced down to about 60 per 
cent. The article attempted to show 
that the break in the platinum market 
was entirely due to the fact that the 
Soviet Government had introduced its 
new policy by selling through its own 
trading agency here instead of to the 
buying syndicate which formerly con- 
tracted to sell its products throughout 
the world. According to this article, the 
Soviet Government’s object appears 
to be an attempt to rebuild its plati- 
num industry to pre-war levels when 
the world consumed about three times 
as much platinum as it does now and 
Russia produced about 90 to 95 per 
cent of the world’s output. The article 
in the Wall Street Journal sought to 
point out that this could not be done 
because of the change in conditions 
since the war. <A decade ago the 
principal field of consumption was in 
the chemical and electrical industries 
which was forced to develop substi- 
tutes for this metal during and after 
the war, whereas today the prin- 
cipal consumer of platinum is the 
jewelry industry and the demand for 
this metal in jewelry cannot be de- 
veloped or materially increased by the 
lowering of prices. 

The article above mentioned, while 
an elaborate one has but an academic 
interest to, the jewelry trade as a 
whole. Whether or not the Russian 
Government is responsible for the 
break in the market price of platinum 
the jeweler has no means of know- 
ing and as a matter of fact, cares lit- 
tle as to the cause. The price of plat- 
inum is not so important to the jewelry 
trade as is the stability of the price. 
It is the fluctuation in platinum prices 
that causes loss to the trade and puts 
the manufacturer and dealer in a posi- 
tion where he is unable to anticipate 
the demands for the future. Whether 
the price of platinum is $60, $75 or 
$100 is not as important to the jewelry 
industry as to whether it is stabilized 
at some particular price. 

For some time past the platinum 
market has been stronger and it looks 


as if stabilization had set in, at least 
in part. The increasing scarcity of 
iridium has tended to increase the 
price of hard platinum, with the result 
that the demand for the metal has in- 
creased in all quarters. It is generally 
hoped that this condition will continue 
and that the day of slashing of prices 
of raw metal is passed. No good can 
come from price cutting either to the 
metal dealer or refiner, the manufac- 
turer or the jeweler and the public 
seems to take no interest in the matter 
whatsoever. Where the Russian Gov- 
ernment can have benefited by the 
present condition we do not see. 


rainy easiness WAV fr repr 
Proves Peay ae 


Encouraging come in from cor- 
respondents as to the Christmas sea- 
son are, of course, meagre and incom- 
plete, nevertheless, the news received 
up to the time of going to press, indi- 
cates that the Christmas trade of the 
jewelers of the United States has been 
far better, on the whole, than was ex- 
pected, some time ago. In those sec- 
tions of the country where business 
had picked up during the fall, the 
Christmas trade of the jeweler seems 
to have increased in proportion with 
excellent sales of all lines, jewelry, 
watches, silverware, and clocks. In 
other sections and particularly in some 
of the large centers, where the retail 
trade was not so good in October and 
November, the Christmas business has 
helped to make up for the deficiency. 
In fact, in many places, the business 
came with such a rush in the last week 
that not only were the retailers 
swamped with orders, but this was 
reflected back on the jobbers, who 
were hard put to supply the last min- 
ute demands of the dealers. In some 
of the larger centers where the me- 
dium priced goods did not sell so well 
up to the last minute there was an un- 
usual demand for novelty jewelry all 
during the season. What is more, in 
some big cities, like New York, there 
appeared to be a demand for jewelry 
of the most expensive type, ranging 
from $10,000 to more than $100,000 
to an extent that the trade has not 
heretofore enjoyed. | 

Altogether, the first reports are 
most encouraging and indicate both 
volume and a number of sales that is 
far beyond expectation. As usual, the 
business went to the most progressive 
jewelers who anticipated the demands 
of the customers and showed enter- 
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Cross & Bequelin 


acknowledge with 
grateful apprecia- 
tion the many favors 
shown them during 
the past year and 
take this opportu- 
nity of wishing their 
host of friends 


G@ Happy New Pear 
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prise and energy in their sales promo- 
tion and merchandise. These people 
start the New Year with lower stocks 
and larger bank balances than they 
have had in some time and with pros. 
pects as good or better than they have 
enjoyed for many years past. 





Combat Gem Sa result of 
Smuggling by the agitation 
Reducing the against smug. 

Tariff gling by  profes- 


sionals and tourists and the knowledge 
that has come to the trade of the en- 
ormous scale on which this smuggling 
has been going on, various remedies 
for the amelioration of the condition 
have been suggested and THE JEweEL- 
ERS CIRCULAR has been urged to ad- 
vocate this or that measure in the way 
of new laws or regulations that will 
help to curb the practice of those who 
either for themselves or as a business, 
seek to clandestinely import gems into 
this country. But of all the methods 
suggested, the simplest and most effee- 
tive to our mind, is that which simply 
calls for the reduction of a duty on 
precious stones from the present rate 
of 20 per cent on cut and 10 per cent 
on rough, to the old rate that existed 
for so many years of 10 per cent on 
cut stones with rough admitted free. 
This would require no extra work on 
the part of government agents, no 
extra appropriation by Congress, no 
elaborate investigations or precautions 
taken to watch smugglers on the other 
side. It would simply tend to stop the 
nefarious practices of smugglers by 
taking away the incentive for the pro- 
fessional smuggler to continue, for it 
would in effect, practically take away 
the profits accruing from his acts. 
Simple as the proposed remedy is, it 
is not an easy one to put into effect 
owing. to the prejudice that seems to 
exist among all legislators against the 
lowering of duty on luxuries. To ob- 
tain this reduction of duty on gems, 
we would have to educate our Con- 
gressmen and Senators (whether they 
be Democrats, Republicans or Pro- 
gressives) to the fact that 10 per cent 
is practically the highest amount of 
duty that can really be collected on 
precious stones and that under a 10 
per cent duty, the revenues received 
by the government would be the same 
if not more than are collected at the 
present time. But irrespective of the 
collection of revenues by the govern- 
ment, the 10 per cent duty would per- 
mit the honest importer to continue In 
business at a profit, and eliminate the 
unfair and illegitimate competition 
from which he now suffers as a Te 
sult of the work of the smuggler. The 
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Arthur Ellbogen has become associated 
with Stern Bros. & Co., 2 W. 46th St., 
and will represent them in the capacity 
of salesman. 

The business of Richard M. Woods & 
Co., dealers in silverware, this city, was 
incorporated at Albany, N. Y., last week 
with a capital of $10,000. 

Perry Marks, manufacturing jeweler, 
106 Fulton St., was the host at a lunch- 
eon given to his employees last Satur- 
day afternoon at two o’clock at the Hotel 
McAlpin. 

Edward D. Oppenheimer, of H. & E. 
Oppenheimer, importers and cutters of 
diamonds, 20 W. 47th St., accompanied 
by Henry E. Oppenheimer, is at present 
in Europe on a buying trip. 

Henri Mandelbaum, diamond importer, 
71 Nassau St., returned on the Maure- 
tania last Tuesday from a five weeks’ 
purchasing trip to the European mar- 
kets. He was accompanied by his son 
Jacques. 

S. C. Powell, of S. C. Powell & Co., 
importers of diamonds, 2 W. 46th St., 
returned from abroad Dec. 21 on the 
Leviathan after spending _ several 
weeks in the European diamond mar- 
kets. 

It was announced last week that Lew 
Kane, formerly associated with Michael 
Levy has become affiliated with the 
Gothic Watch Co., watch importer, 20 
W. 47th St., and will represent this con- 
cern in the southern territory. 

Abraham J. Gilden, secretary and 
treasurer of the Gilden Watch Co., Inc., 
180 Broadway, announced last week that 
he has resigned and is no longer con- 
nected with the firm. Mr. Gilden’s resig- 
nation became effective on Dec. 20. 

Joseph Goldmuntz, of Goldmuntz 
Bros., diamond importers, 10 W. 47th 
St., has returned to this country, having 
sailed from Europe Dec. 21 on the 
Mauretania. Mr. Goldmuntz spent four 
weeks abroad in the foreign diamond 
markets. 

The bankruptcy proceedings started 
some time ago against Max Gerstenblith 
and Saul Forastiero, doing business as 
M. Gerstenblith & Co., jewelers, 64 W. 


_ 48th St., were discharged in an order 


signed Dec. 21 by Judge Winslow in the 
United States district court. 

A voluntary petition in bankruptcy 
filed on Sept. 16 last by Julius Greenberg, 
trading in jewelry at 456 E. 175th St., 
was ordered discharged on Dec. 21 by 
Judge Winslow. In the schedules filed 
with the petition Mr. Greenberg listed 
his assets at $75 and liabilities at $6,402. 

After representing Fred Kaufman, 
576 Fifth Ave., for the past nine years, 
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Bernard Newman announced last week 
that he has severed his connections with 
that concern and in the future will rep- 
resent Kionka & Hamburger, 48 W. 48th 
St. Mr. Newman will call on his trade 
in January with a line of diamond rings, 
mountings and loose diamonds. 

The American Exchange Irving Trust 
Co. of New York, announces that, in ad- 
dition to the present arrangements for 
group life insurance and retirement 
and, pending the preparation of a more 
comprehensive plan for thrift and sav- 
ings, it will make a cash distribution 
this year to the clerical staff up to two 
weeks’ additional pay according to 
length of service. 

Jacob Rubin, retail jeweler, 1848 Doug- 
las St., Brooklyn, executed an assign- 
ment for the benefit of creditors last week 
to Bernard E. Weisberg, of Sternberg & 
Rosen, attorneys, Woolworth building. 
The assets of this concern are placed at 
$1,000 while the liabilities are estimated 
at $5,000. The assignee will sell the as- 
sets of the business at public auction to- 
day (Thursday). 

The following additional contributions 
to the United Hospital Fund have been 
received by Leopold Stern, chairman of 
the Jewelry and Silverware Auxiliary: 
$100, Bulova Watch Co.; $25, Otto D. 
Wormser, S. L. Van Wezel, Harry A. 
Meyers; $20, Jan W. Paris, Inc.; $15, 
H. R. Benedict & Sons; $10, Maxwell 
Kramer, Ignatz Nebenzahl & Co., G. A. 
Veeck, Inc., L. Stern & Co.; $5, I. Tan- 
nenbaum Co.; $3, Zin & Kolker. 

Jacob Wisniak, jewelry jobber, 1657 
Walton Ave., admitted insolvency on Dec. 
21, when he filed a voluntary petition in 
bankruptcy in the United States district 
court, this city. The alleged bankrupt 
filed no schedules, but in an order signed 
by Judge Winslow appointing Harry K. 
Barrett, of White Plains, N. Y., as re- 
ceiver under a bond of $500, the jeweler 
is said to owe about $10,000, while the 
value of the assets are placed at $1,000. 

A composition offer made by Elias 
Rees & Son, Inc., jewelers, 64 W. 48th 
St., was confirmed in an order signed on 
Dec. 21 by Judge Winslow. The settle- 
ment is on the basis of 20 cents on the 
dollar and is payable in four notes of 
five cents each, maturing Jan. 15, March 
15, May 15 and July 15. This concern 
filed a voluntary petition on Nov. 4 last, 
and on Nov. 30 filed schedules listing 
their liabilities at $23,844 and the assets 
at $6,500. 

An involuntary petition in bankruptcy 
was filed in the United States District 
Court this city last Friday’ against Isi- 
dor Marcus, wholesale dealer in dia- 
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monds and jewelry, 87 Nassau St. The 
petitioning creditor was Kaufer Bros., 
with a claim for $501. The day after 
the action was started Judge Winslow 
appointed William Weiss as receiver 
under a bond of $2,500. The jeweler is 
said to have assets of about $16,000, 
while the liabilities are estimated at 
$75,000. 

Emil and Bertha Gindin, individually 
and as co-partners trading as B. & E, 
Gindin, manufacturing and wholesale 
jewelers, 200 Broadway, filed a volun- 
tary petition in bankruptcy in the 
United States District Court, this city 
last Friday. While no schedules accom- 
pany the petition, the liabilities are esti- 
mated at about $50,000 while the assets 
are valued at approximately $10,000. 
Judge Winslow has appointed Floyd 
Price, 280 Madison Ave., as receiver 
under a bond of $1,500. Emil Gindin re- 
ported recently that he was held up and 
robbed of merchandise worth $50,000 
while in Chicago. 

While working last Thursday, Wil- 
liam Ford, polisher, dropped dead in the 
polishing room at the establishment of 
Reed & Barton, silversmiths, 2 Maiden 
Lane. Mr. Ford was apparently in 
good health and without the slightest 
warning was stricken with heart 
trouble. He was born in Meriden, Conn., 
and was 54 years old at the time of his 
death. He had been a silver polisher 
for many years and was with the Reed 
& Barton concern about four and one- 
half years. Mr. Ford never married. 
After his death the body was claimed 
by his brothers and sisters who had it 
sent to Meriden, Conn., for burial. 

Marx Finstone, president and treas- 
urer of the Eclipse Fountain Pen & Pen- 
cil Co., this city, died suddenly last 
Thursday at his apartment, 790 River- 
side Drive. Mr. Finstone’s death was 
caused by cerebral hemorrhage. He was 
53 years old at the time of his passing. 
Before founding the Eclipse concern, Mr. 
Finstone was associated with other foun- 
tain pen manufacturers for many years. 
Funeral services were held from his late 
residence last Friday morning at 10.30 
o’clock. Mr. Finstone was a member of 
John Hancock Lodge No. 70, F. & A. M., 
and of the John Hancock Fellowcraft 
Club. The deceased is survived by his 
‘widow, a son, Irving, a daughter, Ethel, 
and two brothers. ° 

M. Bachenheimer, the manager of W. 
Reichert & Co., importers of jewelry 
novelties and gift articles, 15 W. 37th 
St., has resigned his position as of 
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Over One Hundred Years the Jewelers’ Bank 








CHATHAM 
SPHEN A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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376 Grand St. 
H NEW YORK 





SALMON P. CHASE, Secretary of the Treasury under LINCOLN 


When You Travel 


Provide Chase safeguards for your funds 
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Resources over $115,000,000 


Two Convenient Branches: 
75 Maiden Lane — Madison Ave., at 41st St. 
Capital, Surplus and Undivided Profits $80,000,000 
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Bankine Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 


| 81 Fulton Street, New York : 






































(Continued from page 73) 





———— 


Jan. 1. He, together with his brother, 
Siegfried Bachenheimer, who was the 
western representative of W. Reichert 
& Co. are associating with Pohndorf’s, 
400 17th St., Denver, Colo. Pohndorf’s 
store is unique because it is possibly 
the only store in this country which spe- 
cializes exclusively in semi-precious 
stone jewelry and in rare gems and 
mineral specimens. The display of min- 
erals and rare stones in the store makes 
the store appear more like a museum 
than a place for business. 

The Indra Pearl Co., Inc., 392 Fifth 
Ave., announced last week’ that its sell- 


ing force for 1928 will consist of Joe, 


Gordon, who will cover the South and 


Far West; John S. Modra, New York, 
Pennsylvania and Ohio; Louis M. Grau- ») 


parth, Central West; Max Oppenheimer, 
Philadelphia, Baltimore and Washington; 
Ben Latz; “California ‘and”’the Coast; 


Sam Schein, New England,‘ and Milton , 


Rice, New York and’ Chicago. The firm 
also announces’ that it has selected an 
attractive line of ‘indestructible pearls 
for the jewelry trade.’ This ‘line consists 
of 36 numbers ‘in a three-price range, 
12 numbers to each range. ‘ Special pat- 
ented steel boxes covered ‘with a gros- 
grain Karatol leather features this as- 
sortment. 

Judge Winslow, in the United States 
District Court, this city, on Dec. 21, 
signed an order confirming a composi- 
tion settlement made by Joseph Cohen 
and Harry Kousin, trading as Cohen & 
Kousin, manufacturing jewelers, 10 
John St. The settlement is 50 cents on 
the dollar, payable 10 cents in cash and 
the balance in notes of five and 10 cents 
each, maturing in six, 12, 15, 18, 21 and 
24 months. The notes are not only in- 
dorsed but are secured by mortgages on 
property at 279 W. 150th St., and 664 
Crotona Park, South, Bronx. This con- 
cern went into bankruptcy Dec. 5, last, 
shortly after one of the partners re- 
ported the loss of a grip full of mer- 
chandise while on the road. The sched- 
ules were filed later, showing assets of 
$16,040 as against liabilities of $68,178. 

An interesting announcement has 
been made by Reichman Bros., well 
known diamond house of 20 W. 47th St. 
This is to the effect that on Jan. 1, Fred- 
erick W. Mayer of Chicago will become 
associated with the firm with headquar- 
ters in Chicago. Mr. Mayer has been 
widely and favorably known to the 
jewelry trade for many years. For over 
17 years he was connected with the old 
house of Bruhl Bros. & Henius Co., and 
for the last 13 years has been associated 
with the diamond cutting firm of A. S. 
Van Wezel, and its successors, Emile 
Tas, in a subsidiary corporation known 
as Fred W. Mayer, Inc. Mr. Mayer’s 
New association with Reichman Bros. 
has been a matter of congratulation to 
both him and that firm, by his many 
friends throughout the trade. He is 
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widely known in Chicago, not only in the 
diamond trade but throughout the 
jewelry trade generally, which he has 


served in many capacities and on many 
organizations and committees. 











TRADE CONDITIONS 
With the holiday buying rush over jewelry 


jobbers; retailers and diamond merchants 
here are taking stock of results of one of the 
most peculiar seasons in many years. Some 
of the results are not to their satisfaction 
while other are favorable. The consensus 
of opinion in the trade is that 1927 will not 
prove to be as good a year as 1926 but much 
optimism is expressed for 1928.. It is pointed 
out that due to the large volume of unem- 
ployment during the latter part of this year, 
affecting.. many industries, particularly the 
textiles, an ‘important element in Pennsyl- 
vania’s industrial life, less holiday money 
was available than for several), years. As a 
result, retail holiday buying this year was 
late and ‘‘spotty” and this) was reflected in 
sales of jobbers and manufacturers. Un- 
seasonably warm weather during part of the 
season kept buyers away from the jewelry 
‘stores, but a few days of really cold weather, 


giving the Christmas atmosphere brought 
‘patrons out in’ fair volume,’ It was notice- 


able retail, jewelers said that the proportion 


:of “shoppers” who look but do not buy was 


greater this year than ever before. The 
most noticeable falling off in the trade here 
was in the sale of large pieces of expensive 
jewelry, complaints on this score being 
general, although one or two well known 
merchants who handle only diamonds and 
mounted pieces told THE JEWELERS CIRCULAR 
correspondent their sales in this respect 
were almost as large as ever, although they 
added that the,season was:the spottiest they 
ever had experienced. In the larger retail 
stores, the holiday buying was disappointing 
to some extent although sales were said to 
have made up in number what they lacked in 
size. This was found to apply also to the 
jewelry sections of the department stores 
where the most attractive of the larger pieces 
found few purchasers while smaller pieces 
went well. For several years the reverse 
has been the case. Silverware went well 
this season both in flat and hollowware. In 
general jewelry merchants here agree that 
when the year is totaled up it will be found 
to be in most cases slightly ahead of 1926, 
but there is considerable disappointment, 
because it had been hoped it would far ex- 
ceed the mark of last year. 


Police here have been asked by the 
Allentown department’ to watch pawn- 
shops for jewelry valued at $500 stolen 
from the jewelry store of Matthew Sor- 
rentino in Allentown by window smash- 
ers. The thieves escaped in an automo- 
bile which the police say was stolen. 

Considerable interest was shown and 
fairly good prices realized at the sale 
in the Philadelphia Art galleries of jew- 
elry and silverware auctioned to set- 
tle two estates. English and American 
Sheffield ware, tea sets, salts, peppers, 
vases and trays were in the collections. 
A few New York bidders were pres- 
ent. 

Window smashers succeeded in break- 
ing the window at the store of Joseph 
Kohn, Ninth and Fitswater Sts., at an 
early hour in the morning, but the ap- 
proach of pedestrians routed them be- 
fore they were able to snatch only a 
tray of mountings through the hole made 
by a brick. The mountings were valued 
at about $100, Kohn told the police. 

Under the will of John R. Hamer, who 
died two weeks ago, his entire estate is 
placed in trust for the benefit of his 
widow. He was one of the oldest retail 
jewelers in Pennsylvania and had been 
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active in both the state and local jew- 
elry retailers’ associations for many 
years previous to his retirement from 
active business. 

Pawnshops in this city have been 
combed by the police acting on request 
of Delaware county authorities for jew- 
elry valued at $2,500 stolen from the 
home of Louis Vilotte in Drexel Park, 
an exclusive residential suburb of Phil- 
adelphia. The robbery. of the Vilotte 
home is one of a long series in that 
section and the thieves specialize in only 
jewelry and silks. 

J. €..,.Oberholzer, vice-president of 
J. B. Bechtel & Co., Inc., and in charge 
of the watch materials department of 
that firm, is in the Abington Hospital 
awaiting an operation for the removal of 
a kidney. He had been suffering for 
some time, but refused to quit during 
the holiday rush until his condition be- 
came so serious that an operation was 
imperative. He is one of the best liked 
men in the wholesale jewelry district, 
and there is a general hope that the op- 
eration will restore him to complete 
health. 

Philadelphia jewelers profited to quite 
an extent by the Yuletide generosity of 
two. large manufacturing concerns to 
their veteran employees this season. The 
John B. Stetson Co., hat manufacturers, 
gave bonuses aggregating $500,000 to 
its employees and a large number of 
special awards for veteran and meritori- 
ous service were also made, these being 
gold watches, chains and rings. The 
Royal Electrotype Co., at its annual 
Christmas dinner presented gold rings 
bearing the seal of the company to more 
than 30 of its employees of 15 and 20 
years service. 











The Oswald Jewelry Co., Fort Wayne, 
has retired from business. 

H. L. Johnson and wife spent Christ- 
mas with relatives in Louisville. 

Bartholomew & Hartig, Terre Haute 
jewelers, contemplate remodeling their 
store early in the year. 

N. W. Paulsen, formerly with J. P. 
Mullally, is now with the Statz Optical 
Co. 

The O. T. Herriott Jewelry Co., Mun- 
cie, recently conducted a very success- 
ful auction sale. It plans extensive re- 
modeling of the store. 

Ralph Bueble, formerly employed with 
Bruder & Calhoun, Fort Wayne, has ac- 
cepted a position with Pugh Bros. 
jewelry store at Youngstown, Ohio. 

The Vermillion Jewelry Shop, at An- 
derson and the Rainbow Jewelry store 
at Brazil, both established within the 
past year, report unusually good busi- 
ness. 

Announcement is made of the death 
of Samuel Fassman, which occurred in 
the Methodist Hospital Dec. 19. Funeral 
services were held Dec. 21. Mr. Fassman 
was a brother-in-law of Jack Neiburger 
of the Standard Jewelry Co. 
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The sympathy of the trade is ex- 
tended to Roland S. Poole of Rockland, 
whose wife passed away last week. 

Charles A. Brown is going to Ger- 
many, Italy and France next month for 
an extended trip, where he will visit 
numerous jewelry centers. 

Leon Mechanic of the Boston Watch 
Co. will leave for Switzerland early in 
January, where he hopes to “increase 
the output of watches for the Boston 
market.” 

The business conducted by Karl 
Knight, Hanover St., was sold out last 
week by Isaac Rich. Mr. Knight had 
been in business for many years, carry- 
ing on after his father who established 
the store more than 50 years ago. The 
establishment was one of the best known 
in the Hanover St. section. 

The closing days of the Christmas 
season were such as to gladden the 
hearts of jewelers. As usual the rush 
was left to the last two or three days, 
when it became almost impossible to get 
near the counters. The business gen- 
erally, in spite of this rush, was not so 
good as was expected in some quarters, 
although many jewelers report that they 
did better than usual. When all reports 
are in it is believed that this season will 
measure up to preceding years. Several 
parties were held by jewelers at mid- 
night to celebrate the advent of the 
greatest holiday of the year. 

L. M. Watson. watchmaker for the 
trade for many years, died in the hos- 
pital Dec. 20, of pneumonia, after a 
brief illness. He was taken sick on the 
previous Thursday and rushed to the 
hospital, but failed to recover. Mr. Wat- 
son had been associated with the trade 
for 25 years, much of the time in the 
same offices with the Curran, Carleton 
& Myers Co. in the Jewelers’ building. 
The news of his death came as a shock 
of surprise and sorrow to the many 
jewelers who knew him, as it was be- 
lieved that his sickness was only tem- 
porary. He is survived by his widow 
and two children. The funeral took 
place Dec. 23. The sympathy of the 
trade is extended to the bereaved. 








Elizabeth, N. J. 


William G. Keefe has received the 
contract for furnishing rings and pins 
to graduating pupils of Boltin High 
School. 

The reports of local jewelers indicate 
that Christmas business has been very 
good, and picked up since the recent 
spell of poor weather, which spoiled 
business in this section while it lasted. 

The firm of Theodore C. Bothmann, 
225 Broad St., is using station WNJ, 
Hotel Francis, Newark, very effectively 
In its advertising campaign, together 
with local newspapers. The house re- 
Ports excellent results. 

Barnet Cohen, 835 Elizabeth Ave., re- 
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cently celebrated the 40th anniversary 
of the founding of their establishment 
by a sale, lasting from the first week in 
November to the first week in December. 
He reports the results as very satis- 
factory. 
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TRADE CONDITIONS 


Baltimore jewelers enjoyed a steady Christ- 
mas trade, but not the volume as in former 
years, it is reported. There was steady buy- 
ing by the well-to-do classes but a_ marked 
falling off of patronage from the middle and 
poorer classes. This was anticipated. Au- 
tomobiles, gasoline and radios now take a 
goodly portion of money which, it is said, 
— went to the jewelers at Christmas- 
ide. 





Following the retirement of Richard 
Janowitz, H. O. Hare has taken over the 
general management of the firm of S. 
Janowitz & Sons, 320 N. Charles St. 
Mr. Hare has been connected with the 
firm for many years and is widely known 
in jewelry circles here. The firm was 
established 65 years ago by the father 
of Richard Janowitz. It enjoys a per- 
centage of the exclusive Charles St. 
trade. The business, it is said, will con- 
tinue at its present address under the 
old established name. 

Value of the burglar alarm system 
was demonstrated here last week when 
thieves entered the building occupied, in 
part, by the J. Jenkins’ Sons & Co., and 
Mitchell & Norwig jewelry stores on the 
second floor of 20 W. Redwood St. 
Climbing a fire escape to the roof, the 
burglars opened a trap door with “jim- 
mies” and descended to the second floor, 
where the Jenkins’ and Mitchell & Nor- 
wig firms are located. A door was pried 
open and the burglars went to work on 
a safe cabinet. The alarm was sounded, 
and the burglars, leaving their toels be- 
hind, beat a hasty retreat a few minutes 
before policemen and detectives arrived. 
Howard O. Jenkins, general manager of 
Mitchell & Norwig, with a number of 
office assistants, arrived on the scene a 
few minutes after being notified by the 
police. Mr. Jenkins told a correspond- 
ent for THE JEWELERS’ CIRCULAR that 
nothing was missing. For hours detec- 
tives searched the neighborhood, but 
found no clue to the identity of the 
burglars. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ending Dec. 24, 1927 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 


Ce 


$255,634.46 
56,055.48 


OURE 65 6S Woe wees awins $311,689.94 


Of this the gold bars exchanged for 
gold coins are reported as follows: 


Date Exchanges 
BR Mes hcxnkcewcoeSe ela areas $82,262.56 
a Bis ea cas Mie doaiS tre wie avevains 56,489.14 
i NE sii ore a eralasa Gene hwo ee ee 41,529.72 
“ PEM ai oie 9: 0 Wisbiaie; sole @alatene. aires 45,046.68 
- BUG ek ns rg ainaarn tele a 30,306.36 


$255,634.46 
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diamond and gem industries are en- 
titled to this and our Congressmen 
and Senators must be made to realize 
that when they put a duty upon gems 
which cannot be collected and which 
creates smuggling, they are striking a 
vital blow at businessmen in an im- 
portant and _ honorable industry 
which is entitled to consideration at 
their hands. 

It will not be easy to educate our 
legislators, but the task is not hope- 
less. We feel that the agitation for 
this reduction of duty must come and 
must come soon, and when it does it 
should not only have the moral sup- 
port of every man in the jewelry in- 
dustry, from the biggest importer 
down to the smallest retailer and his 
clerks, but each man in the industry 
should feel that in the fight he has a 
personal interest in the preservation 
of the jewelry trade and must not 
hesitate to spend time and effort to do 
his share in educating the national 
legislators who represent his State 
and his district to the necessity for 
the change. Whether it will be prac- 
tical to have the agitation to lower the 
duty come before the present session 
of Congress is a question that must 
be settled by the leaders of our indus- 
try and the heads of the organizations 
which will have charge of the fight to 
change the tariff. 

But the matter should be uppermost 
in the minds of every member of the 
jewelry trade, at all times, in order 
that when the moment comes when the 
legislation is asked for, he will be 
ready and willing to do his part in the 
fight, for every one can do his part 
both in seeing his Congressmen and 
Senators and also in awakening pub- 
lic sentiment in his district to the 
support of the proposition. 















Jewelry classes at Fawcett School of 
Industrial Arts closed Dec. 16 for the 
holidays, to resume Jan. 3. 

A charter of incorporation was issued 
at Trenton, N. J., last week to the 
Morning Clock Co. of Paterson, N. J. 
The business was incorporated with a 
capital of $125,000. 

Alex Loeb, Halsey St. jeweler, has 
been spending a few days with his 
brother, Max, of S. Loeb & Sons, whole- 
sale jewelers of Pittsburgh. The Newark 
dealer found his nephew, the Yale junior 
who has been ill in hospital since early 
last summer, very much improved al- 
though still confined to the hospital. He 
is expected to return to college next 
year for his senior work. 


: 
| 











eS : Fite 


Mr. and Mrs. Lee Loeb left Cincinnati 
last week for Selma, Ala., for a month’s 
visit with their daughter, Mrs. Lee Ad- 
ler. Mr. Loeb went to the southern city 
for a rest and thinks the warmer cli- 
mate will be of some help to him. 

Friends in Cincinnati were shocked 
by the news of the sudden death of 
Charles Anish at his home, 5234 Russell 
St., Detroit, Mich. Mr. Anish is a for- 
mer resident of the Queen City and had 
a number of friends in this city. 

Gus Kuhnhein, traveling representa- 
tive of D. Jacobs Sons Co., brought back 
reports of fair business when he re- 
turned to Cincinnati, Tuesday, Dec. 20, 
from Ohio, Indiana and Pennsylvania. 
He covered the territory of Julius 
Jacobs. _ 

Mrs. Julius Jacobs, wife of the head 
of D.* Jacobs Sons 'Co., is slowly recov- 
ering from a serious accident last week 
in which she suffered a fracture of the 
left leg. Mrs. Jacobs’ started ;to run 
from her automobile into the lobby of 
the Kemper Lane apartment on Walnut 
Hills when she slipped and fell, caus- 
ing the fracture. She will be confined 
to her home for some time. 

The Richter & Phillips basketball 
quintette won its second victory of the 
season by defeating the strong Coving- 
ton Y Senators, 34 to 23, on the floor 
of the losing team. The clever passing 
of members of the jewelry team proved 
to be too much for the Senators, who 
could not fathom the visitors’ defense. 
Gordon Bachman is coach of the jewel- 
ers and he has enough material to prac- 
tically put two individual quintettes on 
the floor. 

The annual get together party of 
Frohman & Co. was held in the com- 
pany’s offices in the Harrison building, 
Thursday evening. The festivity started 
with a dinner served by a large local 
catering company and the 20 officials 
and employees of the firm forgot all 
about business cares for the rest of the 
night. John E. Gerwe, president of the 
. firm, made the only speech in a serious 
vein and this was short. He compli- 
mented the employees for their coopera- 
tion in bringing about a year of good 
business which the firm enjoyed. 

Cold weather means nothing to soccer 
football enthusiasts such as Jake Lit- 
win and his brother Boris of the Cincin- 
nati Kickers. The two jewelers, who 
are members of Litwin & Sons, put on 
their football trunks. golf stockings and 
sleeveless sweaters Sunday along with 
other players including the Thistles 
and played the last game of the year. 
The Thistles won 3 to 2. The day was 
cold but that did not have any effect on 
the enthusiasm of either the contestants 
or those who journeyed out to see the 
game. 


C. E. Richter of the Richter & Phil- 


lips Co.’ cannot be at peace with the 
world unless he is taking part in some 
kind of ‘political campaign. He was 
chairman of the ‘committee that elected 
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W. Meredith Yeatman as an indepen- 
dent member of City Council and now 
will assist in the selection of candidates 
for director of the Chamber of Com- 
merce. Mr. Richter was named one of 
a group of 10 prominent Cincinnatians 
to select a ticket of not less than five nor 
more than 10 candidates. The terms of 
five directors expire on Wednesday, Jan. 
11, when the election will be held. 

William F. Grassmuck, successor to 
the B. Greenwald Jewelry Co., at 514 
Race St., will start another store in the 
heart of the business district. He has 
leased the end room of stores in the new 
Fountain Square Hotel on Vine St., be- 
tween Fourth and Fifth Sts. for his sec- 
ond enterprise. This store room is in 
the hotel and theater building that was 
completed this year by the Keith Albee 
theatrical interests. The theater was 
dedicated on Christmas Eve and is the 
largest in Cincinnati, seating 4,000 per- 
sons. The hotel structure is a part of 
the theater building. 

Being compelled to work late probably 
saved Herman Itkoff, jeweler, 665 Nel- 
son Place, Newport, Ky., and members 
of his family from serious injury late 
Monday night. Itkoff was enjoying a 
bit of lunch in the kitchen of his home 
when fire broke out from an overheated 
furnace. The jeweler quickly awakened 
his wife and their daughter, Shirley, 19, 
in time to permit their dressing and 
getting out of the house. Flames were 
coming up the register of one of the 
bedrooms. Itkoff then aroused the Eis- 
enberg family on the second floor, mem- 
bers of which got out safely. The holi- 
day trade kept Itkoff at his place of 
business, 719 Monmouth St., until late 
and he was still dressed when the flames 
were discovered. The damage is esti- 
mated at $300. 

The involuntary bankruptcy proceed- 
ings filed against Jean Holmes, alleged 
absconding diamond dealer of this city, 
will be heard by Judge Smith Hicken- 
looper of the United States District 
Court, Monday, Jan. 9. Bankruptcy 
proceedings were filed against Holmes 
by the Central Trust Co., where it is al- 
leged that the erstwhile diamond broker 
obtained $86,000 by using fake school 
bonds of Florida as collateral. It is 
understood that the bank and other 
creditors of Holmes are seeking to have 
him prosecuted criminally by the Fed- 
eral Government under charges of vio- 
lating the postal laws in connection with 
the use of mails by him in furtherance 
of alleged schemes to defraud. Service 
on Holmes will be made by publication 
as no one in the vicinity of his former 
residence at 920 Burton Ave., Avondale, 
knows anything of his whereabouts. 
Unless some knowledge is gained of his 
present residence Holmes will be ad- 
judged a bankrupt at the time of the 
hearing. Arnold Neiss, diamond dealer 
of Detroit, Mich., filed an interpleader 
in the bankruptcy proceedings, asking 
for a trial by jury in order that a pay- 
ment of over $30,000 by Holmes to him, 
will not be jeopardized. 

The Mayor Jewelry Co., largest credit 
plan jewelry store in Cincinnati, will be 
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located at 520 Vine St. for a number of 
years, because of a new lease filed with 
the County Recorder by the John Hauck 
Brewing Co. The jewelry company re. 
modeled the structure during the fall of 
this year and installed pretentious dis. 
play windows. The new lease that was 
recorded Thursday, dates from June 1, 
1934, and is for 15 years. It calls for g 
monthly rental of $1,666.67. 

With drawn revolvers, five patrolmen 
and three detectives invaded the estab. 
lishment of the Wallenstein-Mayer (o,, 
fifth floor of the Harrison building, 
Thursday morning a little before half 
past nine. The police were summoned 
to the place through a burglar alarm 
and the invading host expected to find 
masked thugs .with drawn _ revolvers 
making a wholesale sweep of jewelry 
and valuables. Instead they found a 
busy corps of clerks, one of whom had 
accidently stepped on a burglar alarm 
button which notified police headquarters 
at City Hall. 

Invitations to the annual dinner dance 
of the Cincinnati Wholesale Jewelers 
and Manufacturers Association were 
placed in the mails early by the Enter- 
tainment Committee in order to reach 
their destination before the deluge of 
Christmas cards. The annual dinner 
and dance is expected to be the best 
ever staged by the association because 
the affair this year will mark the 20th 
time that such an event has been carried 
out. A number of surprises have been 
planned by the committee, which has 
since closed all contracts for the dif- 
ferent features that will go to make the 
dance a mighty pleasant one. All pre- 
liminary details have been worked out 
and with the mailing of invitations there 
remains but the receipt of responses 
and also the work of the decorators in 
preparing the French ballroom at the 
Hotel Gibson for the festivity. Inci- 
dentally the different chefs of the hotel 
will add their bit to make the dinner a 
gastronomic success. The dinner will 
be held Saturday, Jan. 7, and it is ex- 
pected that there will be a record attend- 
ance of jewelers and friends. 











Samuel J. Moore, of Toronto, presi- 
dent of the William A. Rogers (o. 
Niagara Falls, Ont., has been elected 
president of the Bank of Nova Scotia, 
one of the largest Canadian banking in- 
stitutions. : 

The Buffalo Jewelry Mfg. Co. of 
which Lepoul Block is proprietor, was 
among the firms doing business under 
an assumed name which filed papers 1m 
the county clerk’s office here last week. 

The building which William M. Hopp 
& Son, jewelers, occupy at 90 Main St. 
Batavia, has been sold, according to re- 
ports in Batavia papers, but the jewelry 
firm will continue to hold its location, 
through a lease which does not expire 
until 1929. 
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Chicago Notes 





Berny Drach, of the sales force of the 
Block-Weinfeld Co., has completed trav- 
eling for this year and returned to Chi- 
cago last week. 

Maynard Levy of Marks & Levy, re- 
turned last week from Portland, Ore., 
where he spent several weeks conducting 
a successful clearance sale. 

Harry Miller, manager of the Chicago 
office of Potter & Buffinton Co., Provi- 
dence, R. I., left Christmas night for 
a short business trip through his Middle 
West territory. 

George Semple, representative for 
Bates & Bacon, Attleboro, Mass., spent 
the past week in Chicago calling on the 
trade. Mr. Semple is making his usual 
trip over his Middle West territory. 

Ernest Strauss and A. Strauss, manu- 
facturers’ representatives, will leave this 
week for New York and the East 
to spend several weeks on business and 
to visit at the home offices of the firms 
they represent. 

Ed. Cain, of Ed. Cain & Co., wholesale 
jewelers at 500 Heyworth building, re- 
turned last Friday from an extended 
business trip through the West. Mr. 
Cain reports having had very good busi- 
ness on this last trip. 

Adolph Frank, Chicago representative 
for W. G. Clark & Co., with offices at 
501 Heyworth building, is leaving this 
week for New York and North Attle- 
boro, Mass., where he will spend a couple 
of weeks calling on friends and visiting 
at the home office. 

George Simmons, representing the 
H. F. Barrows Co., Heyworth building, 
returned last week from a business trip 
through the South. This was Mr. Sim- 
mons’ initial trip through this territory 
with this line, and he reports his busi- 
ness as favorable. 

Charles Tonry, eastern representative 
for the D. F. Briggs Co., Attleboro, 
Mass., spent the past week in Chicago 
visiting the trade. Mr. Tonry has suc- 
ceeded the Sandfelder brothers in this 
territory, but will continue to make his 
headquarters in the East. 

Frank E. Whiting, of the Whiting & 
Davis Co., Columbus Memorial building, 
is calling on the trade in Cincinnati this 
week. Clifford Whiting, also of this 
firm, left this week for the coast, where 
he will remain for about six weeks, call- 
ing on the wholesale trade. 


Clarence J. Roehr, of the Bassett 
Jewelry Co., left Chicago last Wednes- 
day for Providence to spend the holidays 
with his family. Mr. Roehr spent about 
10 days at the local office in the Colum- 
bus Memorial building after completing 
an extensive trip through the Middle 
West. 

Percy D. Lucas, representing the 
Schumer Bros. Co., Cincinnati, Ohio, 
just completed a two months’ business 
trip through the East. Mr. Lucas will 
remain in Chicago until after the holi- 
days with his family and will then leave 
for the home office and factory to re- 
plenish his line. 

“Billy” Little, New York manager for 
the George H. Fuller & Son Co., arrived 
in Chicago last week via automobile 
accompanied by Mrs. Little and their 
son Ward. Mr. Little and his family 
will remain here until after the holidays 
visiting at the home of Mrs. Little’s 
mother at Lake Bluff. 

Sympathy from his many friends in 
the trade was extended to E. E. Har- 
wood, manufacturers’ representative 
with headquarters on the 11th floor of 
the Heyworth building on account of the 
sudden death of his mother, Mrs. Mabel 
Harwood. Mrs. Harwood passed away 
at her home on Wednesday, in her 74th 
year. Funeral services were held on 
Friday afternoon. 

Among the eastern representatives 
visiting the wholesale trade in Chicago 
during the past week were: Ralph Hoxie, 
of Harvey Clap & Co., Attleboro, Mass.; 
Elmer Smith, of Walter E. Hayward 
& Co., Attleboro, Mass.; E. Richards, 
of Smith & Crosby, Attleboro, Mass.; 
R. Taylor, of Fisher & Co., Newark, 
N. J.; Jim Flato, of Charles Keller & 
Co., Newark, N. J. 

Jake Levine, manager of the Chicago 
office of L. Heller & Son, left on Monday 
for Trenton, where he will spend a few 
days with relatives before going to the 
home office at New York. Sidney Levin- 
son, assistant to Mr. Levine, will leave 
on Thursday of this week for New York. 
Both will be away for about two weeks 
attending sales conferences and getting 
their new spring line. 

Richard D. Fleek, Eastern representa- 
tive for Juergens & Andersen Co., re- 
turned last week from his territory, and 
after remaining in Chicago for a day 
left for his family and home at Denver, 
where he will remain until after the 
holidays. W. F. Fleek, also of this firm 


and representing them through the West, 
has finished his traveling for the year 
and is now in Denver with his family. 

Representatives of the C. H. Knights- 
Thearle Co., wholesale jewelers, on the 
fifth floor of the Columbus Memorial 
building, returned to the home office last 
Friday after completing extensive trips 
through their respective territories. All 
report having had an excellent Christ- 
mas business. The representatives for 
this concern are as follows: F. H. Swen- 
son, S. R. King, E. J. MacDonald, Fred 
Catron, Ed. G. Spears, George Weid- 
busch, Harry Lindstrom, J. W. Duff and 
Phil Sheridan. 

Max Kling of the firm of M. H. Kling 
Co., 38 Crawford St., Newark, N. J., 
was badly beaten and seriously bruised 
last Thursday evening when he left the 
offices of the Holsman Co., 119 W. Madi- 
son St. Mr. Kling had called at Hols- 
man’s about 5.30 p. m., and after dis- 
playing his samples started down the 
stairway. About half-way down he was 
seized by two bandits who beat him in 
an effort to get his wallet. Kling fought 
with them all the way down the stairs 
and was able to save his wallet. He is 
now recuperating at the Palmer House. 

Elias Markens, well known to the 
jewelry industry throughout the entire 
country, announced last week that while 
he has been in the East for the past 
few weeks he organized the jewelry 
manufacturing business of Markens, 
Ine., with offices and factory at 126 
South St., Newark, N. J. This concern 
manufactures a general and complete 
line of ring mountings in white gold 
and platinum, and will sell direct to the 
wholesalers, department stores and large 
retail stores. Mr. Markens celebrated 
his 40th anniversary in the jewelry in- 
dustry with the establishing of this busi- 
ness. For the past 33 years he has been 
traveling throughout the states repre- 
senting eastern concerns, and for the 
past few years was associated with the 
S. Wechter Co., Chicago, calling on the 
retail trade through the Northwest, 
West and South. .Mr. Markens will es- 
tablish an office in Chicago and will 
make his headquarters here and will call 
on the trade from coast to coast. He 
will leave for Newark about the middle 
of January to assemble his line and leave 
for his eastern and southern territory. 





(Continued on page 80) 








80 
Chicago Notes 


(Continued from page 79) 








J. L. Art, auctioneer, with headquar- 
ters in the Mallers building, recently 
returned from an extended business trip 
to Birmingham, Ala., and Portland, 
Ore., where he conducted two successful 
sales. 

Leonard Hoffman of I. Schwartz, 
wholesale jewelers on the 11th floor of 
the Heyworth building, just completed 
his traveling for the year and will re- 
main in Chicago until about the middle 
of January. 

S. Siegel & Co. and the Standard 
Jewelry Co., auctioneers, with offices at 
5 S. Wabash Ave., report having had 
15 reduction and close-out sales through- 
out the entire country, during the past 
month. S. Siegel, proprietor, returned 
just last week from Missouri where he 
personally supervised a sale. 

Alex Katz, manufacturers’ represen- 
tative, left last Sunday with his wife 
and daughter for New York where they 
will spend a month visiting at their old 
homes and with friends. While East 
Mr. Katz will visit the factories and 
make his arrangements for the new 
year. 

It has just become known that Fred 
W. Mayer of the Fred W. Mayer Co., 
Inc., will, after Jan. 1, be associated 
with the firm of Reichman Bros., dia- 
mond importers, 20 W. 47th St., New 
York. Mr. Mayer will continue to make 
his headquarters in this city where he 
is widely known. He was for 17 years 
with the old firm of Bruhl Bros. & 
Henius Co., and for 13 years was con- 
nected with the diamond cutting house 
of A. S. Van Wezel and its successor, 
Emile Tas of New York, as head of a 
subsidiary house, known as Fred W. 
Mayer, Inc. Mr. Mayer’s friends 
throughout this territory express their 
best wishes for his success in his new 
association. 
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TRADE CONDITIONS 


The retail jewelers of Evansville report 
they had a good Christmas holiday trade. 
Many of the dealers say their trade was much 
better than they had antiicpated and that 
they are well pleased. During the last 10 
days preceding Christmas the local stores 
were jammed with shoppers and the stores 
kept open until late in the night. Many of 
the large jewelry stocks were depleted. 
Dealers who have been interviewed during 
the past week say that they are looking for 
a good volume of business during the coming 
year, but they expect January will be a little 
draggy, as this month generally is. General 
business conditions in Evansville are as good, 
if not better now than they were this time 
last year and retail jewelers say there is no 
reason why 1928 should not be as good, if 
not a better trade year than 1927. 





William Artes, of the Charles F. Artes 
Co., Inc., with his wife, will spend a part 
of the holidays with relatives and friends 
at New Harmony, Ind. 

J. Harry Poole, who for a number of 
years owned and operated a pearl button 
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factory in Rockport, Ind., was here a 
few days ago on a business mission. 

The button factory at Leavenworth, 
Ind., one of the leading industries of 
that town, has been operating on part 
time only during the past few weeks. 

Scott Stocking, who operates a jewelry 
repair shop in this city, has returned 
from Rockport, Ind., where he visited 
relatives and friends for a few days. 

Oscar Esslinger, of Esslinger & Salm, 
retail jewelers of this city, reports a 
splendid Christmas holiday trade and is 
optimistic regarding business for the 
coming year. 

Charles Hebner, of the Hebner Jewelry 
Co., Boonville, Ind., has been named on 
some of the important standing commit- 
tees of the Boonville Business Men’s 
Association to serve the ensuing year. 

Many of the local retail jewelers are 
arranging to give prizes for the players 
on the Evansville Three-Eye Baseball 
League who make the best plays during 
the coming season. 

Aldern J.-Heuring, publisher of the 
Winslow Dispatch, at Winslow, Ind., and 
for many years engaged in the retail 
jewelry business at Monroe City, Ind., 
was in Evansville a few days ago on 
business. Mr. Heuring is the president 
of the Petersburg Shrine Club. 

Oliver Artes, of Chicago, for many 
years associated with his brothers. in 
Charles F. Artes Co., Inc., of Main St., 
retail jewelers, is expected here with his 
family to spend the Christmas holidays 
with relatives and friends. He is well 
and favorably known to the retail jewelry 
trade in this part of the State. 

Silas Ichenhauser, former wholesale 
glassware merchant in Evansville, who 
is well known among the retail jewelers 
of southern Indiana, and who is now lo- 
cated at Atlantic City, N. J., took a lead- 
ing part in the Atlantic City Jewish 
Community Chest drive and in allied or- 
ganizations, according to word received 
here. He was reported for $500 in the 
list of contributors. Mr. Ichenhauser 
was one of the most public-spirited citi- 
zens who ever lived in Evansville. 

Garland E. Chrisney, who recently 
took over the department and jewelry 
store at Chrisney, Ind., which for many 
years was operated by his late father, 
John P. Chrisney, is now engaged in 
settling up his father’s estate. The es- 
tate was left to the widow and one son, 
Garland. The late Mr. Chrisney for 
years operated the largest store in 
Chrisney and was for a number of years 
a member of the Indiana State Legisla- 
ture from Spencer and Warrick Coun- 
ties. 

T. C. Bayse, retail jeweler at Rock- 
port, Ind., is well pleased at the show- 
ing his home county (Spencer) made in 
the drive of the Lincoln Memorial Union 
to raise funds for the building of a $1,- 
250,000 memorial to Abraham Lincoln 
and his mother at Lincoln City, 40 miles 
east of here, where the mother is buried 
in a State park. When the money has 
been subscribed in the State-wide drive, 
steps will be taken to erect the proposed 
memorial, which will be one of the finest 
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things of its kind in this part of the 
State. Mr. Bayse has long been active 
in civic work in his home city. 
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TRADE CONDITIONS 


Shops of local wholesale jewelers as well as 
retailers in the city were jammed during the 
week before Christmas. Jewelers who had 
time to remark about the situation said that 
never before has Christmas shopping been 
done so late in Milwaukee, early shopping 
propaganda to be contrary. ost of the 
business for the holiday season was crowded 
into the last week, jewelers said, which 
was unfortunate for everyone as many 
hundreds (one jeweler said thousands) of 
dollars were lost because the merchants were 
unable to supply the merchandise at the last 
minute. A hurried glance over the books in- 
dicates, however, according to general re- 
ports, that business in the local establish- 
ments will have lined up extremely well with 
business during 1926, when the books are 
closed at the end of the year. 





The Seth Thomas Clock Co. will fur- 
nish a tower clock for the Coakley Bros. 
store building in Milwaukee. 

Word has been received in Milwaukee 
of the death of George B. Bement, 
jeweler at Broadhead, Wis. 

Robert Wollmer, formerly in the em- 
ploy of the J. Sauermann jewelry store 
here as watchmaker is now with the 
Goldmann Bros. Co. 

The Badger Sales Co. has been incor- 
porated at Milwaukee. The company 
will sell jewelry, novelties, vending ma- 
chines, etc. Incorporators _ include 
Charles W. Moeller and Fred Horn. 

R. F. Weckerle, representing the 
Bozhardt-Possin Co., who has been trav- 
eling in the northern part of the State, 
was held up in Marshfield, Wis., for 
three days because of the heavy snows 
in that section. 

Clocks, “to give life to a room” have 
been emphasized during the Christmas 
holiday period by Archie Tegtmeyer, 
prominent retail jeweler here. Mr. Tegt- 
meyer, who is considered an authority 
on interior decorating, has at various 
times during the season given his opin- 
ion as to the proper kind of clock to 
have in various kinds of rooms. 

Included among the retailers from out 
of town who visited Milwaukee whole- 
sale houses during the past week are 
M. L. Cram, Adams; J. L. Sieger, Ra- 
cine; J. O. Cox, Fort Atkinson; Matt 
Bruhy, West Bend; Fred Armbruster, 
Cedarburg; Alfred Schroeder, T. J. 
Shinners Co., West Bend; E. A. Eich- 
stedt, Random Lake; and J. L. Cox, Jef- 
ferson. 

Alfred Schroeder of the T. J. Shin- 
ners Co., West Bend, who came to Mil- 
waukee before Christmas to buy up 
some merchandise from the local whole- 
sale houses, has announced that his com- 
pany has added a floral shop to their 
jewelry business at West Bend, so that 
the people of the city can “say it with 
flowers” or “say it with jewelry.” Mr. 
Schroeder reports that often when cus- 
tomers begin by “saying it with flowers,” 
they end by “saying it with jewelry,” 
which would indicate that the two kinds 
of business operate successfully to 
gether. 
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Louis Brandenberger, retail jeweler of 
Alton, Ill., was in town for goods during 
the past week, as was R. M. Monaghan, 
well known dealer of Gillespie, Il. 

Henry Berger, Alton, Ill., was here 
for a short call on the jobbers for needed 
articles in his stock. Another visiting 
jeweler from the same town was Roy 
Goulding, who spent a day here during 
the week seeking needed goods. 

The store of Emil H. Blust, 2742 
Cherokee St., was robbed several days 
before Christmas, and a small amount 
of articles taken from the display win- 
dows, by thieves who have not been ap- 
prehended. 

It is reported here that the Johnson- 
Engle Jewelry Co., Louisana, Mo., suf- 
fered a loss by burglary last week when 
robbers got into the store and made good 
their escape with a considerable lot of 
jewelry and watches. 

The jewelry stocks and fixtures of the 
retail store at 2924 Chippewa St., was 
sold at public auction Tuesday evening, 
Dec. 20. The firm is retiring from busi- 
ness and coming at a seasonable time so 
far as the public was concerned at- 
tracted a considerable lot of bidders. 

The work of remodeling the front of 
the Cuquet Jewelry & Optical Co. store 
at 705 Olive St. was completed in time 
for the firm to use the increased win- 
dow display space for showing holiday 
goods. Under the new plan the store 
now has better facilities for displaying 
its wares to passersby and the front has 
a greatly improved appearance. 

The store of the Geo. L. Weber Jewel- 
ry Co. on Locust St., used a uniformed 
Santa Claus all week before Christmas. 
Stationed outside of the store, which had 
its front decorated with evergreens, he 
greeted passing pedestrians, including 
the children, as well as made himself 
affable with the girls, who may be said 
to be most likely customers for jewelry 
around the holidays. 

Some nocturnal marauder smashed 
the display window of the jewelry store 
of Paul Koehler, at 2907 S. Jefferson 
Ave., early one morning last week and 
got away with some of its contents. He 
lives above his store and was awakened 
by the crash of falling glass. The rob- 
ber, however, escaped and an inventory 
of the window revealed the loss of a 
watch and bracelet amounting to about 
$100 in value. 

Salesmen for the local wholesale firms 
are all in for the balance of the year. 
Many of them are at the several head- 
quarters offices and greeting such of 
their customers as have been in the mar- 
ket for merchandise needed to fill in 
their stocks for the holiday trade. Most 
of the travelers will be around head- 
quarters for another 30 days, the new 
Season not being expected to open on 
the road until about Feb. 1. 

Holiday trade is reported to have 
been satisfactory with the local retail 
Stores. The demand has been up to ex- 
pectations and for the past three weeks, 
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the downtown stores and departments 
have been thronged with buyers seek- 
ing the various articles in the line as 
well as diamonds and watches. The 
usual Christmas harvest has been on for 
the dealer trade and has in a way re- 
flected some better call among the whole- 
salers as well. 

As a result of the three months ad- 
vertising campaign on billboards fea- 
turing diamonds for Christmas giving, 
which has been on since Oct. 1, dealers 
report indications that the advertising 
was influential in increasing the call 
this year for such precious stones. With 
the help of replicas of the billboard’s 
copy, displayed in the windows and 
stores of store members who contributed 
to the advertising campaign, the public 
was advised of the propriety of dia- 
monds as a useful and lasting gift for 
Christmas and other festal occasions. 

Visitors were numerous from nearby 
points in the local wholesale jewelry 
trade the week before Christmas. Most 
of them being dealers in for a short 
visit to secure some needed item to sup- 
ply the calls of customers. Among those 
reported in town were the following: 
Fred Courvoisier, Mascoutah, IIl.; J. H. 
Seitz, Highland, Ill.; Henry Bachmann, 
Collinsville, Ill.; E. H. Sauer, Jersey- 
ville, Ill.; John Schneider, O’Fallon, IIl.; 
Mrs. John Boyer, Zeigler, Ill.; Carl 
Dossel, Whitehall, Ill.; Otto Boyer, Car- 
rollton, Ill.; Anton Wolff, Murphysboro, 
Ill.; Mrs. Henry Jahn, Pacific, Mo. 

Trade conditions in the wholesale and 
of the local industry are reported satis- 
factory. The leading firms are closing 
their books shortly on a comparatively 
prosperous year and there seems to be 
little inclination to complain that the 
volume of business does not continue to 
show the same approximate percentage 
of increase. For several years past 
most lines of merchandise have shown 
substantial increases each season, but 
1927 has shown some recession of this 
increased percentage. However, so long 
as a concern has not run behind last 
year, it is felt that it is fortunate and as 
noted before there is a limit to the in- 
creased business available each season, 
no matter how desirable it may be to 
the sellers. 

The police made an excellent arrest 
several days before Christmas when 
they apprehended two young men giving 
the names of Preston Mullins and Wil- 
liam Kennedy. The pair entered the 
jewelry store of Crist Stamel, at 4228 
N. Twentieth St., and asked to see some 
watches. Stamel was suspicious of their 
looks and whispered to a girl clerk to 
*phone the police. She was able to leave 
the store unnoticed by the pair and the 
officers arrived shortly after before the 
men could make their exit or make any 
move toward holding up the proprietor 
of the store. That his suspicions were 
justified was revealed when the police 
were then able to identify the pair and 
connect with six other robberies in the 
neighborhood, one of them, involving 
the kidnaping of one of the victims. 
They also admitted they had entered the 
jewelry store for the purpose of holding 
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up Stamel and his associates and are 
now being held for prosecution on the 
charges connected with the other rob- 
beries. 














A bulging Christmas, a token of prosperity, 
greeted most retailers in the Detroit terri- 
tory, and this includes any number of jewel- 


ers. In certain instances, however, a num- 
ber of retailers did not fare so well. Holiday 
buying, especially in the jewelry line, seemed 
to take a spurt for the better shortly before 
the season came to an end. Harry Hogan, 
secretary and manager of the Retail Mer- 
chants’ Association, says the heavy volume 
of Christmas business is not only a seasonal 
symptom; it is an augury of prosperity for 
1928. Most of the retail jewelry stores ex- 
tended their hours of business during the 
last week of the shopping campaign. Whole- 
sale jewelers also kept open on Sunday, Sat- 
urday afternoon and also evenings, in order 
to accommodate retailers who came in to 
replenish their stocks. Reports from the 
wholesalers are unusually promising. 





Jacob Rassner passed the week-end at 
Saginaw, where he was the guest of 
friends. 

Jacob Hoffman, Evansville, Ind., and 
Mrs. Hoffman were Christmas guests of 
Jacob Segal and famly. 

Charles Rassner went to Cleveland the 
last of the week where he planned to 
pass his Christmas vacation. 

E. H. Pudrith & Co. have mailed out 
elaborate Christmas and New Year’s 
greetings to their many friends through- 
out the Middle West. 

E. DeGraeve, Jacob Segal Co., dia- 
mond importer, has arrived at the home 
establishment in Detroit after an ex- 
tensive trip through the West. 

Jack Graham, Bad Axe, and Paul 
Graham Harbor Beach, were Detroit 
visitors last week, calling on their 
jewelry friends and buying new holiday 
merchandise. 

The Max-Feinberg Co., 904 Metro- 
politan building, have been so busy dur- 
ing the last two weeks that they have 
been compelled to take on additional 
help. 

Frank Gleichman, 401 Metropolitan 
building, has recently installed an at- 
tractive display window in the lobby on 
the main floor, giving special attention 
to clocks. 

Mort. G. Evans, Bulova Watch Co., 
who has been a frequent visitor at De- 
troit during the fall, has returned to 
his home at Riverside, Ill., where he will 
pass the holidays with his family. 

Irwin Swaab, a well-known Detroit 
jeweler and Mrs. Swaab, gave a dinner 
party on Sunday, Dec. 18, in celebra- 
tion of the first birthday of their son, 
Gerald. It was a general family gather- 
ing with many friends. ; 

Jack Raphael, formerly manager of 
the Cole & Erwin retail jewelry store 
in the Book-Cadillac Hotel building, has 
accepted a similar position with the 
Meyer jewelers in Cincinnati, it is an- 
nounced. 

Dwight Morgan and O. A. Mattison, 
prominent retail jewelers at Lansing, 
were in Detroit last week calling on 
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friends in the wholesale trade and buy- 
ing new merchandise to meet the de- 
mands of an extensive holiday trade. 

G. L. Nay of the Detroit branch of 
the Scribner & Loehr Co., Cleveland, 
will pass Christmas and the week-end 
with friends in Indianapolis. 

Reid Berkey of the Charles A. Berkey 
Co., has arrived home and now is putting 
in his time at the Woodward Ave. store 
where he will remain until after the first 
of the year, when he will start on an ex- 
tensive trip through the Southwest. 

James Garlick, retail jeweler, was 
honored on Dec. 27 by being installed as 
worshipful master of Union Lodge, No. 
3, F. and A. M. Mr. Garlick for many 
years has been active in the affairs of 
the Masonic lodge. 

Edward Hellerivh, formerly with 
Sallans, Inc., who has been in a Detroit 
hospital for some time, has sufficiently 
recovered so as to return to his home. 
He expects soon to have regained his 
old-time physical vigor. 

The Muehlke Craftsmanship Shop. 
801 Metropolitan building, is mailing out 
an elaborate Christmas and New Year’s 
greeting this week in the shape of a 
desk calendar and memorandum. It is 
bound in leather and has a number of 
new features that aid in keeping dates 
constant in the foreground. Altogether 
it makes an attractive Christmas gift. 

The Wallace-Monroe Mfg. Co., was 
busy last week sending out Christmas 
and New Year greetings to its customers 
throughout most of the United States. 
Both Mr. Wallace and Mr. Monroe are 
now at their headquarters in Detroit, 
where they will continue to be until 
about Jan 15. Then they will begin 
extensive sales trips that will keep them 
busy until well along into the spring. 











Minneapolis and St. Paul 


Mr. and Mrs. Louis C. Gaus were the 
guests of their son, Herbert W. Gaus, 
and Mrs. Gaus, on Christmas day. 

Alice Nelson, daughter of N. S. Nel- 
son, retail jeweler of Minnesota, went 
home for the Christmas season. She is 
a St. Paul school teacher. 

‘Carl Heuners, retail jeweler, Woon- 
socket, S. D., left the hospital in Roch- 
ester, Minn., where he had been receiv- 
ing treatment, in time to spend the 
Christmas and New Year’s season at 
home. He expected to return to Roch- 
ester within a week or so. 

A letter from R. W. Kelner, retail 
jeweler, Clark, S. D., to a Minneapolis 
wholesale jeweler said in part, “The sun 
is shining today for the first time in two 
weeks. Business is fair. I am sure we 
would have had a big business if the 
storm had not closed the roads.” 

Louis C. Gaus, Louis C. Gaus & Co., 
wholesale jewelers, and Mr. Dalrymple, 
Fostoria Glass Co., are members of the 
Quarter Century Travelers’ Club, which 
had its annual banquet scheduled for 
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December 29 at the St. Paul Athletic 
Club. This club is unique in the coun- 
try, and its membership prerequisite is 
25 years’ commercial travel. 

Leo Wechter, for many years with the 
IlInois Watch Case Co., Elgin, Ill., was 
in Minneapolis on Dec. 24 with Mrs. 
Wechter, letting the trade know that 
after an absence of about two years on 
account of sickness he is back in his 
former territory, and will start on his 
first trip the latter part of January. 
They spent Christmas with Mrs. Wech- 
ter’s sister in Minneapolis, and expected 
to leave on Dec. 28 for Milwaukee. 

A 12-year-old boy on Dec. 23 was 
caught stealing a clock from a whole- 
sale jewelry house on the fifth floor at 
100 N. 7th St., Minneapolis. The boy 
tried to make his escape down the back 
stairway, but was caught on the second 
floor where the stair arrangement con- 
fused him. He was turned over to the 
police. The boy visited a number of the 
wholesalers at 100 N. 7th St. about 30 
days before, selling candy. He was 
caught by Herbert W. Gaus and Fred 
Meyer. 

Axel Nelson, retail jeweler, Enderlin, 
N. D., on Dec. 16 was back in his store 
after a period of seven weeks, during 
which he was absent much of the time 
on account of sickness. Mr. Nelson has 
been a retail jeweler in Enderlin 23 
years. In the summer of 1903, he 
started in business in Nome, N. D., ar- 
riving that summer from Sweden, where 
his father was a jeweler. He noticed 
the town of Enderlin when on a trip 
over the Soo Line to the Twin Cities, 
and decided to move there. 

J. F. Browne, retail jeweler, Enderlin, 
N. D., who has been in the trade there 
25 years, said on Dec. 22, “I’ve had a 
very good year.” Just across the street 
from his store there are two new build- 
ings, the Masonic temple, which was 
completed this summer, and the city 
hall, which was completed this spring, 
costing an aggregate amount of about 
$85,000. Mr. Browne is quite active in 
optical work, and is a regular attendant 
at the annual Minnesota optical conven- 
tions. 

Raymond C. Miner, for a number of 
years watchmaker with Weld & Sons, 
jewelers since 1854, 817 Nicollet Ave., 
Minneapolis, died on Sunday, Dec. 18, 
from acute heart trouble. Mr. Miner 
was born in 1879 in Hudson, S. D., home- 
steading in that State, and later ap- 
prenticing himself in the watchmaking 
trade. About 10 years ago, he came to 
the Twin Cities, entering the employ of 
Goodman Bros., St. Paul, and later be- 
coming indentified with J. B. Hudson & 
Son, Inc., retail jewelers, 33-35 S. 7th 
St., Minneapolis. Mr. Miner is survived 
by two daughters and many friends. 








Orrville, Ohio, police are investigating 
an attempt to break into the Arthur 
Burdion jewelry store on W. Market 
St., that town. The rear door was al- 
most battered in by a large crowbar 
found later in the alley. The police be- 
lieve that the burglars were frightened 
and in their haste dropped the tool. 
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TRADE CONDITIONS 


There was a shortage of cigar lighters ang 
compacts throughout the Cleveland trade for 
Christmas. . Every jobber had calls for these 
articles which he was unable to _ supply. 
Watches and flat ware went over big, but 
the general demand for the more expensive 
class of jewelry was light. The small town 
jewelers seemed to fare better than those in 
the city, with the exception of the large 
stores which cater to a wealthy clientele, 
The credit jewelers did not use the amount 
of newspaper space that they did a year 
ago. Billboard advertising, however, was 
used more liberally. 

The Sigler Bros. Co. auction is ex. 
pected to run until around the end of 
January, according to present indica- 
tions. J. A. Conn is the auctioneer. 

The regular weekly luncheons of the 
Twenty Four Karat Club are expected 
to be resumed shortly after the first of 
the year. The next monthly meeting 
will be held on Feb. 3 and will be the an- 
nual meeting at which time new officers 
will be elected. 

The Cleveland Museum of Art is the 
mecca these days of a good many in the 
trade as well as the general public, to 
see the Carl Marfels collection of an- 
tique watches. They come from the 
period when a watch was an object of 
curiosity. The museum is negotiating 
for the purchase of the collection at a 
cost of $50,000. 

Phillip H. Levinson, 14708 Kinsman 
Road, was held up and robbed in his re- 
tail jewelry store early Saturday. The 
bandits were both youthful and roughly 
dressed and used a motorcycle and side 
car in making their escape. They en- 
tered the store and asked Mr. Levinson 
to let them see some wrist watches and 
after they had examined the tray placed 
before them, one produced a revolver 
and forced the jeweler into the rear of 
the store while the other scooped up 16 
wrist watches valued at $300, and the 
pair fled. According to police it is the 
first time in the history of Cleveland 
that a motorcycle has been used in a 


holdup. 








Market Prices for Silver Bars 
The following are the quotations for 
silver bars in London and New York as 
reported for the past week. 
Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 

Dec. 20.... 26 60 57 

s  Bi.... Bs . 59 57% 

BS Be 

“g er 

«29422. "Holiday 60 57% 

ze 26....Holiday Holiday Holiday 








J. B. Sylvan, of Sylvan Bros., and H. 
E. Russow of the Russow Jewelry Co., 
both took prominent parts in a Christ- 
mas celebration staged by the Merchants 
Association of Columbia, S. C. Mr. Syl- 
van was head of the finance committee 
of the organization and Mr. Russow was 
a member of the committee on arrange- 
ments. The celebration was staged to 
promote Christmas buying from mem- 
bers of the Merchants Association. 
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ur. and Mrs. omnia A. McKinney, 
Atchison, Kan., were visitors here last 

k. 

a Erken, of the Erken Van-Zandt 
Co., St. Joseph, Mo., was also in Kansas 
City last week as was W. R. Pearce, 
Olathe, Kan. 

Mrs. Herman Pogemeyer, Leaven- 
worth, Kan., called on the trade last 
week as Mr. Pogemeyer was taken ill 
with a very severe cold. He expected to 
be up and at work again, however, be- 
fore the final Christmas rush. 

Ira Seigfried, salesman for the C. A. 
Kiger Co., spent the last few days 
before Christmas with his customers in 
Springfield, Mo. Charles Chilson, of the 
same firm, spent the last few days 
of his trip in Lincoln, Neb. 

J. H. Whitney, Kansas traveler for 
the Edwards-Ludwig-Fuller Jewelry 
Co. was in the house a week before 
Christmas after a successful fall trip 
through the territory. General condi- 
tions in Kansas have improved due to 
the harvesting of the fine corn crop. 

All the Woodstock-Hoefer Watch & 
Jewelry Co. salesmen are in the house 
now. They report a successful fall sea- 
son, with volume of business equaling 
last year’s. All the salesmen of the C. 
A. Kiger Co. remained in their respec- 
tive territories until the day before 
Christmas. 

Business conditions are good, accord- 
ing to jewelers throughout the territory 
who have been in Kansas City during 
the past two weeks. Among these are 
W. W. Whitesiade, Liberty, Mo.; Edgar 
Campbell, Osawatomie, Kan.; C. L. 
Frost, Odessa, Mo.; J. A. Zimmerman, 
Warrensburg, Mo.; M. A. Coffman, 
Braymer, Mo.; A. G. Madtson, Ottawa, 
Kan.; C. J. Benson, Lees Summit, Mo.; 
J. R. Ford, Council Grove, Kan.; and 
Gene Weber, Lexington, Mo. 

The last week before Christmas found 
much activity in the wholesale and re- 
tail houses. Many of the wholesale 
houses worked late at night, and 
took care during the day of an un- 
usual number of out-of-town customers. 
H. H. Kiger, speaking of the holiday 
trade, states that his firm had been 
able to dispatch all orders by 10 
o'clock each night. N. R. Fuller, of the 
Edwards- Ludwig-Fuller Jewelry Co., re- 
ports that he will enjoy the Christmas 
holidays at home after a two weeks’ 
stay at the Hotel President, where he 
has lived for that period in order to be 
at work early in the morning, and late 
at night. Mr. Fuller’s residence is 10 
miles outside the city limits and Christ- 
mas to him will mean a real homecom- 
ing. According to Mr. Fuller, business 
increased in volume as Christmas Day 
approached. He reports a fine business 
in flat and hollow silver ware. H. H. 
Kiger of the C. A. Kiger Co., says: “It 
as been a remarkable season in that 
More pieces than ever are being 
handled, with indications that the 
main business is going to popular 
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priced novelties and costume jewelry. 
It is truly,” Mr. Kiger continued, “a 
lighter Christmas. The sale of this item 
has gone beyond the wildest dreams. 
Many buyers predicted that it was only 
a temporary seller and would never 
stand the acid test, there being so few 
items of men’s jewelry. However, it has 
simply taken our territory by storm. 
Our firm has been declining large orders 
daily for the popular priced lighter, due 
to the inability of the factory to turn 
them out in time for Christmas.” 


Salt Lake City 


Parry & Parry, Ltd., have discontinued 
their watch repairing department. 

Salt Lake City visitors during the past 
week included H. C. Cohen, Lorraine 
Watch Co., Inc., New York. 

There was one jewelry auction in the 
city this Christmas at a prominent pawn- 
broker’s establishment. 

William TT. Denn, MHubbard-Denn 
Jewelry Co., recently gave a lecture on 
salesmanship before the salesmanship 
class of the University of Utah exten- 
sion division. Mr. Denn discussed “The 
Psychology of Selling.” 

W. R. Brown has been made head 
‘watchmaker at the J. S. Lewis Co. store, 
Ogden. Mr. Brown, who was a member 
of the staff, succeeds J. A. Munson, who 
returned to his native land, Norway, re- 
cently and opened a jewelry business of 
his own in Bergen. 

A man is accused in the local courts 
of forging a check to secure a $100 ring 
from the Anderson Jewelry Co. and then 
pawning it two hours later with a local 
loan house. The forgery was discov- 
ered by the loan office owner who became 
suspicious of the stranger’s actions. 

A stranger tried to cut into the 
jewelers’ business this Christmas in the 
person of what is known as a “pencil 
faker.” The plan was to offer a high- 
grade pencil set at a bargain price, then, 
after the deal had been made, to substi- 
tute a worthless set by means of a trick. 

The McGillis Jewelry Co. and the 
Hubbard-Dann Jewelry Co. are among 
a group of S. Main St. merchants who 
are agitating for removal of buses and 
taxis which have hurt their business by 
parking outside their establishments and 
making it inconvenient for the general 
public to do so. 

The J. S. Lewis Co., Ogden, was one 
of the big Ogden stores that had special 
displays of Christmas merchandise one 
night last week. No efforts were made 
to sell anything by the clerks. It was 
a cooperative effort to get the people 
to investigate what the stores had to 
offer for Christmas gifts. 

William M. McConahy, president of 
the Utah Jewelers’ Association, is plan- 
ning a Jinx Sale for Friday, Jan. 13. 
Mr. McConahy makes a point of holding 
a special sale of odds and ends every 
time the 13th falls on Friday and calls 
it a “Jinx Sale.” An article written on 
this and published in THE JEWELERS’ 
CIRCULAR not long ago has attracted a 
great deal of attention in jewelry circles 
nationally, according to Mr. McConahy. 
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Others are planning to follow this idea 
and put Friday 13 to a good purpose. 
Mr. McConahy is getting a lot of 
fun just now with his sparrows. The 
merchants decorated the city’s down- 
town streets with Christmas trees 
and holly wreaths, etc., and one of the 
trees, which is located just outside the 
door of Mr. McConahy’s store, is attract- 
ing many sparrows because of the gen- 
erous meals supplied by the well-known 
jeweler. “I love the birds,” said Mr. 
McConahy. “They are pretty, as they 
seem to harmonize with any color.” 












eel ae) SA + 
Hansen & Hansen have sel the 
space in the Colorado Manufacturers’ 
and Merchants’ Association industrial 
carnival and exposition, to be held at 
the Municipal auditorium, Denver, 
sometime in January and among their 
exhibit will be the “tiniest” watch made 
and alongside of it a clock with an eight 
foot dial. 

The Fogel Jewelry Co., 218 Com- 
monwealth building lost six diamond 
rings, valued at about $1,000 through 
the act of a sneak thief. Mr. Fogel was 
examining the stones and stepped into 
another office, down the hall. When he 
returned the tray was found in the hall, 
but the stones and a Negro who was 
seen loitering had both disappeared. 

Some “fly-by-nighters” moved into 
Denver and obtained a license to spe- 
cialize in merchandise “suitable for 
gifts.’ The next move some of them 
made was to offer real glass for dia- 
monds and to exact a stiff price. Others 
placed runners on the street to solicit 
and were told by the city authorities to 
“keep going and don’t stop until you 
get out of town.” 











Birmingham 





A crime wave broke out anew in the 
city during the past week. A number 
of stores were broken into and robbed 
and several people were held up on the 
streets and robbed. At the Blumberg 
pawn shop, 1728 Fourth Ave. N., a show 
window was broken with a heavy bottle 
wrapped in a handkerchief and several 
hundred dollars worth of watches and 
other jewelry was stolen. No jewelry 
stores were among the number of stores 
robbed during the past week. Police are 
of the opinion that these store robberies 
and hold-ups are the work of an organ- 
ized gang of professional thieves from 
some other city. Recently the police 
department and the sheriff’s office con- 
ducted a clean-up of the city and many 
vagrants were arrested and locked up. 

Some of the largest retail jewelry 
stores in the city say that jewelry has 
proved a more popular gift than ever 
this Christmas. One cause of this is 
said to be due to the fact that Bir- 
mingham jewelers have advertised 
jewelry quite extensively this year as 
Christmas presents, both in the news- 
papers and in the theaters. 
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Ed Willis, manufacturers’ representa- 
tive, Jewelers’ building, is leaving for 
New York and other eastern points to 
visit the factories just before the new 
year. 

Arthur Rude, one of the travelers for 
S. J. Hammond, returned prior to the 
holidays from a trip which included 
Reno, Nev. He found business quite 
good in the Nevada city. 

A very successful year is reported by 
Williams & Petersen, wholesalers of 
jewelers’ supplies. It is about a year 
since this firm started, in the Jewelers’ 
building, and they say that trade has 
come steadily their way ever since. 

At the last meeting of the nominating 
committee of the National Jewelers’ 
Board of Trade, western district, 
Charles J. Strauss, 704 Market St., was 
selected as a director for the coming 
four years. Mr. Strauss succeeds him- 
self on the directorate, having previ- 
ously been a director for part of a term. 

The pre-holiday rush was so strong 
with A. I. Hall & Son that the business 
‘was kept running both in the evening 
and on Sundays. Most of the wholesale 
houses were equipped to meet and cater 
to a large contingent of retailers from 
out of town on the last Sunday before 
Christmas, Dec. 18. 

Among out-of-town jewelers visiting 
the San Francisco wholesalers to re- 
plenish their holiday stocks were: T. G. 
Patton, Placerville, Cal.; C. Guslander, 
Willitts; C. Noack, Sacramento; Joe 
Heermance, Modesto; Mr. Culber, of 
Nielsen & Culver, Palo Alto, and many 
others. 

All the towns in the interior are doing 
a better jewelry business than in the 
large cities, according to J. H. Spiro, 
who travels a great deal over the west- 
ern territory. Jewelers in the smaller 
cities are carrying fine assortments of 
merchandise and people are realizing 
that they can shop just as well at home, 
if home happens to be one of the smaller 
cities. Mr. Spiro says that his mail 
orders have increased more than 50 per 
cent over those of last year. 

A. V. Davidson, western manager of 
the National Jewelers Board of Trade, 
has returned from a business trip to 
Santa Barbara. He found the jewelers 
there doing an excellent business and 
reporting considerable prosperity. Mr. 
Davidson was impressed by the size and 
quality of the leading jewelry firms of 
Santa Barbara. L. Eaves & Son, Santa 
Barbara, have a beautiful jewelry store 
which would be a credit to any large 
city. Frederick & Son also have a very 
handsome store in Santa Barbara. 

Members of the jewelry trade read 
with much interest the telegrams. pub- 
lished here on Dec. 16, which stated that 
the late Rube Fogel, who died in New 
York on Nov. 30, at the age of 65, had 
left approximately $1,000,000 to the San 
Francisco Hebrew Orphanage. Both Mr. 
Fogel and his brother were brought up 
in the orphanage, their parents being 
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dead. When Rube Fogel was old enough 
to go to work, the late George Green- 
zweig, an importing jeweler of this city, 
gave him a job. Jack Lewis, now of J. 
E. Lewis & Co., was traveling for Mr. 
Greenzweig, and he gave Fogel his first 
lessons in salesmanship. Lewis was 
studying Spanish at that time and he 
suggested that Fogel come to his house 
in the evening and learn Spanish. Later 
Fogel traveled for Greenzweig and made 
a success, especially in Mexico. Years 
passed and Mr. Fogel transferred his 
activities to New York, but he was al- 
ways an exporting jeweler, catering to 
the trade in Mexico and other Latin- 
American countries. He sent here for 
Ned Tossman who was with him for 
some years and is now in business for 
himself in New York. 








Pacific Coast Notes 





Ed Praet, Woodland, is preparing to 
move into a handsome new store early in 
the new year. 

The City Loan Co., Inc., 228 N. Center 
St., Reno, Nev., is advertising that it is 
closing out the business. 

Charles M. Pearson, jeweler of 1051 
Fourth St., San Diego, reports a bur- 
glary loss. 

S. E. Smith, formerly of San Diego, 
has opened a jewelry store in Imperial, 
Cal.; and he and Mrs. Smith have set- 
tled in their new home town. 

Elias Scheer of the San Bernardino 
Jewelry Co., 630 Third St., San Bernar- 
dino, Cal., has sold out the business to 
M. F. Wright. 

John A. Robinson, who has just 
started a new jewelry business in 
Hamet, Cal., is very much pleased with 
the reception accorded to him by his new 
fellow-townspeople. Mr. Robinson was 
for 20 years a manufacturing jeweler 
and watchmaker in Los Angeles. 

The Mark Twain Ornamental Works, 
operating at Tuttletown, Tuolumne 
County, Cal., is adding to its output, 
rings set with agate moss which comes 
from Nevada County, Cal. It is stated 
that the agates the company is display- 
ing resemble opals and they are prepar- 
ing to use them for stick-pins and other 
jewelry lines. R. E. Lindsey and C. 
Calvert are the proprietors of the works. 

Palm Springs, which claims to be the 
equal of any Egyptian health resort, 
now has a jewelry store, opened this 
month by L. Jacobson of Banning. A 
good many winter tourists are coming 
to Palm Springs, with resulting develop- 
ment and Mr. Jacobson seems much 
pleased with the industrial prospects of 
Palm Springs, as well as with its winter 
climate. 

J. H. Blanchard has added to his in- 
terests in Santa Monica, Cal., by pur- 
chasing the Fulford jewelry store at 
1343 Third St. in that southern Cali- 
fornia city. He will continue his orig- 
inal jewelry store at 114 Pier Ave. Mr. 
Blanchard has many friends in Santa 
Monica where he has been active in li- 
brary and municipal work, undertaken 
for the good of the city. 
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H. Smith, of the E. Howard Watch Co, 
returned the early part of last week tp 
the East. 


E. V. Saunders, Pacific Coast manager 
for the International Silver Co., visited 
the headquarters of his firm the past 
week and was given a royal welcome. 


Marcher Bros., gem cutters and im. 
porters of precious stones, have installed 
a display of their work in the South 
West Manufacturers’ exhibition on 
Broadway. 

The staff of Geo. D. Davidson has 
been augmented by the addition of Car! 
E. Schultz, a well known authority on 
gems and fine jewels, and Campbell §, 
Douglas, formerly manager of the silver 
department at Nordlinger & Sons and 
later at Feagans & Co. Mr. Douglas 
will have charge of the silver depart- 
ment at Davidson’s. 


Announcement in THE JEWELERS’ Cir- 
CULAR that Mel Nordlinger will remain 
in Europe for another six months was 
received with surprise here by many of 
his friends, as it was thought he had 
planned to return to Los Angeles for this 
Christmas. However, the information is 
from an authentic source, and it is posi- 
tively stated that it will be at least an- 
other six months before the well known 
jeweler is here again greeting his many 
friends in the trade. 

A new plan to catch thieves was suc- 
cessfully used by Henry Binder, pro- 
prietor of the jewelry store at 232 S. 
Main St. A hold-up man entered the 
store and after examining several pieces 
of jewelry whipped out a pistol and 
commanded Binder and his clerks to be 
quiet while he helped himself to the 
jewelry before him. Binder, who is 
familiar with the French method of 
sabot, gave the bandit a swift kick on 
the hand, knocked the gun away and 
assisted by the clerks pounced on the 
robber and turned him over to the police. 
It was learned that when the man’s 
room was searched several articles of 
stolen jewelry were found and that he 
had been connected with several hold- 
up affairs. 

For sheer artistry in window display 
the store of Donavan & Seamans on 
Broadway is most attractive. Week after 
week the attraction is most unique In 
setting, far and away beyond the better 
class of jewelry stores. At least 95 per 
cent of the local jewelers would do well 
to notice the oriental balance secured 
here. The skillful arrangement of 
jeweled articles off-set by a background 
or center of art, enough to throw the 
jewelry in extra relief, draws crowds 
to the windows daily. This week 4 
model of the U. S. S. Constitution (old 
Ironsides) is the chief attraction. Made 
to a scale of 32nd of an inch to the 
foot, the frigate is exact in detail 
throughout. It is full rigged and even 
has mounted guns on the decks and 
showing through the portholes. 
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Timely Trade Topics 











Dealers’ Helps in Window Displays and Merchandising. 
Notes on New Products and Gossip of the Trade 

















Trade Gossip 


Hadley Co. Celebrates Christmas by 
Opening New Factory 


The Hadley Co. combined its annual 
Christmas celebration with a _house- 
warming at its new factory, 297 Dexter 
St., Providence, R. I., on Friday evening 
and the occasion was a “riot of fun and 
festivity” that exceeded any previous 
event held by this organization. From the 
first arrivals shortly before 6 o’clock 
until the last light went out at 11.30, 
there was something doing and the em- 





and sets. Herbert S. Swan, superin- 
tendent of the plant was presented a 
large loud speaker and stand; Assistant 
Superintendent George Cherry, received 
a smoking set and Miss Annie Renzi, 
who is in charge of one of the depart- 
ments, a cedar hope chest. 


Later in the evening President Hadley 
presented each employee one or more gold 
pieces, the value varying with the length 
of service of the recipient’s employment, 
but the aggregate totaling several thou- 
sand dollars. Each lady also received 
a box of candy and each man, cigars, 
while during the entire evening grape 








THE NEW FACTORY OF THE 


ployees, many of whom received their 
first sight of the new quarters, took 
great pleasure in making tours of the 
building, discovering some new feature 
for the safety, comfort or convenience 
of the force at every turn. Each em- 
ployee had been given the privilege of 
inviting a guest and the company itself 
invited about 25 with the result that 598 
persons attended. 

Messrs. Art Hadley, Charles Mealey 
and George Ingleby, with the numerous 
officers and foremen as assistants, were 
on hand from the beginning receiving 
and directing the firm’s employees and 
guests and at 6.30 o’clock a large corps 
of waiters took charge and served an 
excellent buffet luncheon at which no 
one was stinted after which for enter- 
tainment, there was quartet singing, 
vocal solos, instrumental selections and 
exhibition dances followed by general 
dancing until 11 o’clock. During the 
evening George Ingleby, plant manager, 
Tepresenting the employees presented 
President Art Hadley and General Man- 
ager Charles A. Mealy, mahogany office 
desks with desk lamps and, on behalf 
of Vennerbeck & Clase Co., desk clocks 











HADLEY CO. AT PROVIDENCE 


juice and mineral waters were constant- 
ly on draught from miniature fountains. 

The company’s old plant on Chestnut 
St. closed at the regular hour on Friday 
and the work of removing the ma- 
chinery to the new plant will begin 
this week and when operations are re- 
sumed by the firm it will be in the new 
plant on Dexter St. on Jan. 9. The new 
plant occupies the entire space of the 
two-story building at Dexter, Ford and 
Harrison Sts., giving a total of 19,000 
square feet of floor space while the con- 
cern has 12,000 additional square feet of 
land that can be added to the structure 
as desired. Work of remodeling the 
building was commenced early in 
August and has been steadily pushed. 
The entire ground floor will be occupied 
by offices, finishing, assembling and 
shipping rooms all of the operations of 
making being on the second floor where 
long fleets of foot and power presses 
and other modern machinery all 
equipped with safety devices have been 
arranged with special respect to light- 
ing and for continuity of operation so 
that there is no lost time or motion 
at any turn in the work. Several large 
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floral pieces, including an immense 
horseshoe from the New York office, at- 
tested the popularity of the firm and its 
members. 








Souvenirs of the Season 


The Fishel Nessler Co., jewelers, 184 
Fifth Ave., New York, has sent out to 
its many friends in the trade a very 
unique Christmas card which has evoked 
much favorable comment. The card is 
inclosed in an artistic cover and is 
printed in colors. 


* * * 


Phoel & Schaller, New York, sent out 
very best wishes for a Merry Christmas 
and a Bright New Year to their friends 
in the trade in the form of a neat Christ- 


mas card. 
* 7 + 


The A. Wittnauer Co., 30 W. 36th St.. 
New York, distributor of Longines 
watches, and manufacturer of the 
celebrated Agassiz and Touchon 
watches is sending out to friends and 
customers, distinctive and practical lit- 
tle memorandum books for 1928. These 
small booklets are in gray leatherette 
and comprise most valuable information 
about the up-keep of watches. They 
also contain a complete list of radio sta- 
tions, largest cities in the States and 
their respective population, etc., etc. 


»> * * 


One of the most highly appreciated 
souvenirs of the season among many 
people of the jewelry trade is the annual 
vest pocket memorandum book pre- 
sented by Handy & Harman, metal deal- 
ers, refiners, etc., whose general offices 
are at 57 William St., and whose plants 
are at Bridgeport, Providence and at 
Fulton and Gold Sts., New York. The 
1928 edition which has just come to the 
trade is, as usual, bound in rough leather 
and in addition to the daily memorandum 
feature, contains the usual important 
tables of value to the metal and jew- 
elry industry covering B. & S. gauges, 
weights of sterling silver sheets, silver 
sheet circles, of wire, etc., with conver- 
sion tables to translate Troy into Avoir- 
dupois weights and similar features. 
Especially interesting are the tables of 
density of metals, the fineness of gold 
karat and equivalent of gold karats in 
decimals and the usual general informa- 
tion needed by the ordinary business 
man. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CIRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 


nection with their business. 











“What About Anniversaries?” 


The Advantage of Well-Conducted Sales 


Described Expressly for TH JEWELERS’ CIRCULAR, by Robert K. Doran 























HERE is nothing new about an an- 

niversary. 

Every jeweler who has been in busi- 
ness at least a year knows that such a 
word exists in the world’s languages. 
But an anniversary may mean more 
than just the passing of one year into 
another; more than the mere fusing of 
the fiscal years. It may signify more 
than advertisements in the local news- 
papers announcing the anniversary and 
its accompanying “Special Sale.” 

Yes, an anniversary may mean more. 
It may mean a distinct time to wed your 
customers to you, weave around them a 
spell of good wishes and _ personal 
thoughts for their happiness that will 
bring them closer to you in every way. 
An anniversary may be the signal to re- 
new your friendship with that huge list 
of former customers. Any jeweler needs 
their friendship. Hail, then, an anniver- 
sary to step into this temporarily for- 
gotten territory and meet old friends. 

A “Special Sale” on the occasion of an 
anniversary is good business. Announced 
to the general public through a succes- 
sion of well-written newspaper adver- 
tisements, an anniversary with its atten- 
dant “Special Sale” will prove a success 
and will mark your store as progressive. 
Customer prospects after reviewing the 
announcements in the papers and arrive 
at your store to find real values, will 
give you their goodwill. They are im- 
mediately put in a most favorable mood 
to patronize future anniversaries as well 
as to visit your shop between times. 

Sending out direct mail matter to a 
selected list of customers, in addition to 
newspaper publicity, should be produc- 
tive of additional results. This mail 
matter might consist of but a short, 
well-written letter telling, in a homely 
way, that your store is celebrating its 
tenth anniversary and that there are to 


be some wonderful bargains—an earnest 
invitation to come and participate in 
the good things you have to offer at spe- 
cial’ anniversary prices. 

The publicity that is mailed your cus- 
tomers might be got up in various 
ways, all of which tending to create a 
most favorable impression on the con- 
sciousness of one receiving such mail. 

But with the newspaper advertise- 
ments and the direct mail publicity most 
anniversary celebrations stop. The An- 
niversary Sale goes along under the mo- 
mentum created by this dual publicity. 
If the weather is good and competition 
is not too keen in the jewelry field at 
that particular time, and general condi- 
tions are not unfavorable, the jeweler, 
in the majority of cases, will make a 
plenitude of sales, open up many new 
accounts and consider everything quite 
successful. 

He does not stop to consider that those 
who bought his goods at the anniversary 
sale at greatly reduced prices, were, for 
the most part, his regular customers 
who, later and during the year, would 
have bought the same goods but at regu- 
lar prices. In other words, this jeweler’s 
anniversary and “Special Sale” has not 
appealed to the right types of persons— 
to the maximum number of prospective 
accounts. This jeweler has, in his ads 
and mail matter, just reminded all and 
sundry that his store is in existence and 
is ever ready to serve them. Thousands 
of jewelers have done the same. Just 
ordinary publicity for his store and 
wares—nothing more. 

Mr. Blank, you are, let us say, an en- 
terprising jeweler. You have a modern 
store in a good location. You are cele- 
brating your tenth anniversary as a 
jeweler in your city. What do you do? 

First of all you add to your regular 
newspaper space. Your advertising de- 


partment gets busy and writes up some 
clever ads to point out that Blank & Co. 
is celebrating its tenth anniversary 
pretty soon and that it will offer tre- 
mendous anniversary bargains for a 
period of one week, or ten days. If you 
are not too slothful and are willing to 
spend a few pennies you will take your 
list of 3000 names of present and past 
customers and send them a nice, little 
engraved invitation to your anniversary 
sale. 

What is the result of all this—this 
newspaper advertising and direct mail 
publicity? 

The great majority of people read 
newspapers. They see your advertise- 
ments. But they also see the ads of 
your competitors, many of which seem 
to be more attractive than yours; their 
prices are favorable to yours, and the 
general appeal as great or greater. The 
mere fact that your advertisements dis- 
play a tenth anniversary announcement 
does not convey very much to the gen- 
eral reader. And unless your newspaper 
ads are distinctive they will be noticed 
casually and that is all. 

Your direct mail advertising? 

As a layman, one outside of the 
jewelry business, I can speak impar- 
tially. From experience, observation 
and “listenin’ in” on the general public 
for some time, I would say that most 
advertising of this description is imme- 
diately consigned to the waste paper 
basket. In many cases your letter 1s 
opened, its contents given a cursory 
glance and then thrown away. A men- 
tal note is made when the mail came and 
its purport but in this hectic day of 
rushing business, pleasure, trials an 
troubles—and a multitude of sales be- 
ing made known to us by direct mail 
methods—the thought that the Blank 
Jewelry Co. is having an anniversary 
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downtown and a “Special Sale” does not 
stay very long in our minds. I am writ- 
ing now of the ordinary direct mail ad- 
vertising. 

Does‘all this sound as if I am against 
anniversaries, special sales, newspaper 
advertising and direct mail publicity? 
I hope not. 

Anniversaries are wonderful. They 
connote success. To proclaim the fact 
that this is your first anniversary, or 
your tenth, tells the world that you have 
succeeded. And everyone knows to suc- 
ceed in this age of intense competition 
one must give quality merchandise at a 
fair price, the utmost in service, as well 
as a host of “other things.” One cele- 
prating, say, his tenth anniversary— 
well, this very fact should be enough to 
bring the public into his store and just 
fill the cash register with the coin of the 
realm. 

But it isn’t enough! 

There are, each year, a host of mer- 
chants, jewelers, who have first, second, 
third and tenth anniversaries. The an- 
niversary idea, hence, is nothing new 
or startling. People are used to them. 
So used to them that they have forgot- 
ten their original significance. 

However, anniversaries do mean some- 
thing. They tell a certain portion of the 
thinking public that your store does 
give quality, service and the “other 
things”, otherwise it could not have re- 
mained in existence this long. 

Special Sales. These should accom- 
pany an anniversary. Each year most 
industrial concerns give bonuses to their 
employees. This money is taken from a 
fund set aside for just such a purpose. 
While employees are given a good wage 
for their hire, most industrial and busi- 
ness concerns are of the belief that those 
who help them in an intimate way to 
achieve success should be rewarded in an 
adequate manner. Therefore a certain 
percentage of profits is set aside to be 
divided and distributed among em- 
ployees. This action tends to create good 
will between employer and employee. It 
is good business. 

So, too, “Special Sales” conducted by 
jewelry stores can be compared to the 
bonus, or percentage set aside by these 
business and industrial companies. 

Successful jewelers want their cus- 
tomers to participate in their success. 
When anniversary time rolls around they 
want those customers who helped them 
to benefit by past purchases. They 
go over their stocks and make legitimate 
cuts in prices. The customers arrive, 
buy at bargain prices and are benefited. 
The moment they tell the clerk, “I’ll take 
it” they receive their “bonus.” All of 
which is good business on the jeweler’s 
part. 

If this “bonus” can be announced in 
subtle ways so that all advertising 
smacks the least of commercialism, so 
much the better. If you can tell your 
customers of your anniversary and that 
because of it you want them to take ad- 
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vantage of its incident bargains—doing 
this in a method that leaves out a lot 
of figures and sales talk—you will reap 
greater profits and gather good will in 
more abundance. “Special Sales” at an- 
niversary time are quite in keeping with 
progress in business. They cement old 
accounts and add new ones. 

Newspaper advertising is almost in- 
dispensable to the success of a modern 
jewelry store that strives for great suc- 
cess. Regularity of advertising is in- 
deed the tonic that is needed in all sea- 
sons to the system of any progressive 
retail jewelry establishment. But too 
much stress must not be laid at the door 
of the newspapers. There are other 
things besides newspaper advertising 
that must be included among the reasons 
for the success of any jeweler. Adver- 
tising—newspaper advertising—while a 
big asset, probably the biggest, in actual 
every day operations of a jewelry store, 
is not the whole thing. 

And direct mail publicity. All very 
fine if properly handled. Direct mail 
advertising incident to an anniversary 
should be of a more delicate ‘type than 
the regular advertising that is mailed 
throughout the year. It should convey 
a ‘distinct note of cordiality and sim- 
plicity. It should, in a subtle manner, 
get results. 

Hence, it is to be seen that newspaper 
advertising of the best sort and direct 
mail matter sent to a selected list of 
present and former customers are very 
valuable at anniversary time. Of course, 
backing these up you have your well- 
stocked and well-ordered store; your 
employees are efficient and eager to work 
with you for maximum results. You 
might have a credit system that is well- 
founded and _ well-regulated, or you 
might sell on a strictly cash basis. But 
no matter how the goods are purchased, 
you do give quality and service and 
everything else that goes to make up a 
progressive jeweler. 

But there is something else besides a 
special sale, newspaper advertising and 
direct mail publicity. There is another 
form of publicity available to any 
jeweler with vision and ability. There 
is a certain form of advertising that 
cannot but gain a host of new custom- 
ers, as well as cementing the friendly 
feeling of your present clientele and 
bringing back into the fold a good per- 
centage of your former accounts. And 
this advertising is in keeping with good 
psychology. 

Something for nothing? Yes, that is 
just it. But not merchandise for noth- 
ing! Most jewelers, if not all, will agree 
with me that the giving away of mer- 
chandise free to people is bad business. 
It is unethical and the gain derived from 
such tactics is very slight. But give the 
general public something outside your 
jewelry business and make it free and 
you will find them coming to you with 
money in their outstretched hands to buy 
what you have to sell. 

Let me explain something of this “In- 
direct Advertising” by telling a little 
story. 

The Kay Jewelry Co. store in Buffalo 
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is located on Main St., in the heart of 
the city’s shopping and theatrical dis- 
trict. It is also most convenient to the 
starting points of street car lines that 
radiate into Buffalo’s numerous resi- 
dential districts. The store is a thor- 
oughly modern, high class  establish- 
ment. Its outer appearance vies with 
the interior in producing an effect that 
is both practical and pleasing to the eye. 
It is a spacious store housing fifteen em- 
ployees. 

Nat Drobner manages the Kay store 
and both Nat and Kay are known from 
coast to coast and back again. The Kay 
13th anniversary, held recently, called 
for something special, thought Nat. Of 
course he had planned on some good ad- 
vertising in the local papers and much 
direct mail publicity. But Nat saw he 
wasn’t going to be satisfied with this. 
He wanted to do something, plan some- 
thing whereby the Kay Jewelry Co. 
would not only appeal to the minds and 
purses of the people, but which would 
also tug a little bit at their heart- 
strings and at the seat of their emotions. 
He wanted to produce a homely, but 
lasting effect. His mind wandered over 
scheme after scheme, plan after plan. 
He finally hit upon the idea of having a 
theater party—a party full of entertain- 
ment, minus speeches, sales talks or any- 
thing that savored of money and busi- 
ness. 

Nat then went down the street, saw 
the manager of Shea’s Hippodrome, 
which has a seating capacity of 3500 
and which is one of the largest and most 
popular vaudeville and motion picture 
houses in the East, and rented same for 
two hours, from 9 until 11 o’clock for 
the morning of Sept. 10, the anniversary 
day. He then made arrangements with 
the Shea management to provide its 
regular entertainment of pictures and 
vaudeville for Kay guests. The main 
feature was an Hawaiian act which Nat 
made over into Kay’s Karnival Komedy. 

(To be continued) 








A watch, believed to be more than 100 
years old, is in the possession of an east 
side family of Milwaukee, Wis. Stories 
of the invention of a wrist watch that 
need never be wound by hand because 
the motion of the wrist of the wearer 
keeps the main spring tight caused the 
owner to show this unique timepiece, 
which is also a pedometer. A hinged 
hammer inside the works oscillates as 
the one who carries the watch walks, 
and the distance is recorded on the small 
dial opposite the second hand on the face 
of the watch. The hammer, which re- 
cords distance in this manner, also 
serves to wind the watch, and if the 
wearer walks fast enough it needs no 
other winding. If, however, he does not 
walk enough the watch must be wound 
by a key. The marking, “Patent Per- 
petuale No. 207,” is engraved inside the 
case. This is the only marking to iden- 
tify the manufacturer. Many Milwau- 
kee jewelers have seen the timepiece but 
none has been able to give any light on 
its history. 
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Hold An Old Watch Contest 


Ninety-six watches, real honest-to- 
goodness old ones, were received in 
Ricard’s “Oldest Watch Contest” held 
in Lowell, Mass., some time ago. Un- 
usual interest in such a contest was 
manifested and the total number of 
watches received, 96, is ample proof. 
Some of the watches received by Mr. 
Ricard were made of 22 Kt., 18 Kt. and 
14 Kt. gold, Sterling silver and nickel. 
They were made in London, Liverpool, 
Geneva, Cork, Waltham, Mass., Brain- 
tree, Mass., Springfield, Mass., Spring- 
field, Ill., etc. It was a treat indeed to 
look at some of the “old timers” and 
showed the improvement in the watch 
industry as in other lines. 

The winner of the unique contest was 
Robert Hoyle, who had in his possession 
a watch, with the maker’s stamp, of 
1688, together with the Goldsmiths 
Hall Mark of London, Eng. Second 
choice went to Mrs. Charles Welsh, 77 
Billings St., with a watch made in 1719 
by John Beesley, Liverpool, Eng. 
Third choice to Frank Hindle, Chelms- 
ford, Mass., with a watch made in 1796, 
Birmingham, Eng. The winner was 
awarded an up-to-the-minute twentieth 
century watch. The three watches men- 
tioned were displayed at Ricard’s store 
and attracted unusual attention. The 
announcement used by this jeweler read: 





Have You an— 
“OLD TIMER?” 


Last Call in 
RICARD’S 
Oldest Watch in Lowell Contest 
Contest closes Saturday Evening 
RICARD will donate a Beautiful 


Watch to the 
Owner of the Oldest Watch 


See Old and New Watches 
On Display in Our Window 


Friday and Saturday 
123 Central 


RICARD’S, st. 











Bill: Will you lend me a book for a 
week, old man? 

Dill: Yes, but who is this weak old 
man?—Wash. Cougar’s Paw. 


* * * 


“Did you know that they have a big 
tank over at the Sig Chi house?” 
“No, what’s his name?”—Nebraska 


Awgwan. 
* * * 


“Gee, your car sounds like an old 
wreck.” 


*Tt isn’t the car. It’s the rumble 


seat.”—U. of S. Calif. Wampus. 





THE JEWELERS’ 





CIRCULAR 





December 29, 1927 











A Progressive Store of 


Richmond, Va. 








Written Expressly for The Jewelers’ Circular 














N addition to a regular line of silver- 

ware and jewelry, Lutto’s new 
jewelry store at 104-106 E. Broad St., 
Richmond, Va., is carrying a line of 
lamps and imported china ware. . The 
lamps are displayed on the mezzanine in 
the rear of the main show room. The 
store has a frontage of 35 feet and depth 
of 100 feet. The two show windows 
have a frontage of 15 feet each and a 





months ago. Mr. Lutto was formerly 
manager of Gray’s jewelry store which 
discontinued business about a year ago. 

The firm is a member of the Virginia 
Retail Jewelers Association and also of 
the 24 Karat Club of Richmond. 

Mr. Lutto says that he believes in co- 
operative advertising as a means of 
keeping business in the legitimate 
jewelry industry. He reads two trade 











INTERIOR VIEW OF NEW STORE OF LUTTO’S RICHMOND, VA. 


width of 54 inches. Each is 10 feet high 
and is lighted by 10 lamps of 200 Watt 
daylight each. In the main display 
room are suspended 10 lamps of 300 
Watt daylight each. These also light 
the six eight-foot show cases, three of 
which are on each side of the room. 
Through the center of the room are four 
teakwood tables bearing vases for orna- 
mental purposes. Several chairs are 
available for the use of customers. 

The diamond department is in the 
main show room while the watch repair- 
ing department is in the rear as are 
also the offices. The firm, of which Mor- 
ris Lutto is president and general man- 
ager, does both a credit and an install- 
ment business. 

The re-modeling of jewelry is a fea- 
ture of the business and the firm makes 
a special endeavor to get this work. It 
does its own jewelry designing. 

The firm opened for business several 





papers and is especially interested in 
articles on watch repairing. 








Telegraph Christmas Greetings 
Hulse Brothers, Middletown, N. Y., 
sent out 600 regular telegrams on spe- 
cial holiday blanks to their customers. 
The copy read: 

“Here’s a glad ‘hello’ and ‘how-do- 
you-do,’ a ‘merry Christmas’ and ‘good 
luck to you’ and a cordial invitation to 
call and see our wonderful display of 
Christmas gifts. Buy your diamonds 
here and have a Happy New Year. Let 
us be your Santa Claus.” 








Robbers entered the Reedy-Robinson 
jewelry store at Moberly, Mo., one night 
recently and stole merchandise valued 
at $600. Most of the loot consisted of 
watches and rings. Entrance to the 
store was gained by forcing open 2 
transom over the front door. 
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Birthstone—Amethyst Flower—Primrose 


This purple gem’s deep blended hue, 
With tints of red on ground of blue, 
Keeps watch and ward for just the few 
Whose birth month is month number two. 


December 29, 1927 









































February Anniversaries 


11. Thomas A. Edison’s Birthday. 

Symbols: Electric lights, phonograph 
records and other inventions of his. 

12. Lincoln’s Birthday. 

Symbols: Patriotic (see illustration), 
log house, rail-splitting, pictures of 
slavery days, Gettysbury address, me- 
morial wreath, candle and law book, etc. 

14. St. Valentine’s Day. 

Symbols: Valentines, hearts pierced 
with darts, cupids, doves, all symbols of 
love, love-letters, etc. 

22. Washington’s Birthday. 

Symbols: Patriotic, (see illustration), 
cherry tree and hatchet, Colonial Scenes, 
Declaration of Independence, Liberty 
Pole, Statue of Liberty, Valley Forge, 
Spirit of ’76, Paul Revere’s ride, Liberty 
Bell, Washington Monument, etc. 

Father and Son Week. Symbolize 
affection of one for the other. 


Valentine Gifts 


The jeweler can cash in on St. Valen- 
tine’s Day by suggesting that jewelry 
gifts be sent along with, not instead of, 
valentines. No good comes out of 
“knocking” the valentine in favor of 
jewelry gifts—suggest the desirability 
of combining them. 








Valentines 
That Will Win Hearts 
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AN ADVERTISING SUGGESTION 





General Business Activities 


February is a short month and will 
show up financially short unless unusual! 
efforts are made to make business hum. 
The “sale” atmosphere in many retail 
stores will not have cleared away, and 
cut-price offerings will still hold sway. 
On the other hand, the better wearing 
apparel shops, for both men and women, 
will be showing and selling new spring 
garments. The jeweler may well fall 
in line and feature “spring” in much of 
his advertising and selling efforts. 

The social season will be in full swing 
affording an opportunity to feature 
jewelry for “formal wear,” especially 
for men. Costume jewelry for women 
will be in order but the spring offerings 
should predominate. Opera glasses, 
lorgnettes, fans, vanities, and similar 
items may be included in advertising of 
formal opera and concert events. 

Silverware sales will likely be promi- 
nent in department stores featuring fur- 
niture and housefurnishings during Feb- 
ruary. Many of these offerings will be 
at sensational prices. The jeweler 
makes a mistake to try to “meet” 
prices of other merchants. The lines 
offered at cut-rates are usually not the 
same as those handled by the jeweler, 
or if he does handle the same makes he 


(Continued on page 96) 





Patriotic Displays 


February has two patriotic anniver- 
saries, Lincoln’s and Washington’s birth- 
days. Sometimes these two anniver- 
saries are tied together by the jeweler 
in making displays. Whether it is wise 
to make a special setting and retain it 
without change for a period of approxi- 
mately two weeks is questioned. It may 
prove wiser to have these displays less 
elaborate and separated by a display 
for Valentine’s Day. 

The patriotic display is hardly worthy 
of the name if the flag does not grace it, 
and here the jeweler should be very 
judicious in his handling of this sacred 
emblem. Its luster should not be 
tarnished by misuse. 

Usually a bust or portrait of Lincoln 
and Washington for a couple of days 
preceding their anniversaries, together 
with a few symbols associated with these 
great men and their times is sufficient 
for the jeweler’s window. 


Appropriate Sale Events 


The jeweler desires to do a normal 
business, of course, but sales may be 
greatly increased if special offerings and 
tie-ups with current events and anniver- 
saries are incorporated in their adver- 
tising and presentation in displays. The 
following are suggested events for Feb- 
ruary: e 

Birthstone Campaign. 

Final Clearance Sales. 

Silverware Sales. 

Spring Costume Jewelry. 

Patriotic Merchandise. 

St. Valentine’s Day Gifts that Last. 

Spring Wedding Gifts. 

“Made in America” Sale. 

Grandfather Clocks. 

Electrical Appliances. 

“For the Home” Sales. 

Diamonds as Usual. 

Watch the Watch Sales. 


This list offers the jeweler a choice of 
events to feature in his advertising and 
windows that are timely, and therefore, 
will be interesting to the public. Others 
might also be suggested. such as a “Lin- 
coln Day” Sale, a “Washington’s Birth- 
day Sale” and if desired a “Groundhog 
Day” sale. Interesting advertising can 
be written around anniversaries, 
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Advertise Jewelry to the Heart 
—Not the Head! 





Written Expressly for The Jewelers’ Circular 




















HE jeweler is rightly being impor- 

tuned to do more advertising and to 
do that advertising more consistently. 

The chief question facing the jeweler 
who would advertise is a double-barreled 
one, and it’s a poser: 

“What shall I advertise and how shall 
I advertise it?” 

If any sure-fire answer could be given 
to this man-sized question it would set- 
tle the doubts of all the jewelers in the 
United States, and there would be a 
line of them trooping to the newspaper 
offices with their copy every day. But 
the peculiar and anoying thing about 
advertising is that no one man or group 
of men has yet been able to answer that 
question in a manner that admits of 
successful proof at the cash register. 
Advertising agencies all over the coun- 
try have their highest priced brains 
seeking the answer. Some claim to 
have found it for certain products and 
certain specialized markets, but the gen- 
eral merchandiser is still almost as 
much at sea about it as he ever was. 

That is why we see so many widely 
divergent advertising appeals for the 
same kind of merchandise—some with 
fair success, others registering failure. 
The best advertising agencies, like the 
doctors, will disagree on their diagnosis 
of what is the matter and what should 
be done. 

The jeweler, however, has a very 
highly specialized line of merchandise. 
Its appeal is, in the main, directed along 
very clear-cut avenues. The jeweler who 
would advertise judiciously should care- 
fully analyze his problem, consult with 
capable advisers, and follow the course 
that the sum-total of his investigations 
points out to him. 

All of us know that the large appeal 
of jewelry is to the heart—to the vanity 
and love of beauty that is in us all—and 
the settling of that fact goes a long 
way to pointing out the appeal we should 
make to the public. If we are selling 
sugar or shoes, we appeal to the econ- 
omy instinct of the public. The public 
has to wear shoes and use sugar. Most 
sugars are the same, and any shoe that 
looks well and wears well is just as 
good as another shoe of the same quali- 
fications at the same price. The matter 
of price, therefore, is the main consid- 
eration in buying sugar and shoes. Of 
course there is an element of service 
that enters in and may influence some 
of us in our shoe and sugar purchases, 
but the price question is the chief con- 
sideration. 

With the jeweler it is entirely dif- 
ferent. Scarcely ever do you see the 


reputable jeweler putting his merchan- 
dise up to the pubiic on a purely price 
appeal basis—at least, not the luxury 
class of jewelry. Any of us know, down 
in our hearts, that a diamond bracelet 
never would be purchased from a 
strictly price appeal. Price appeals to 
the mind and head. No man would buy 
a diamond bracelet ordinarily from the 
jeweler as a cold-blooded business in- 
vestment. Nor would he buy it as an 
economy measure, even if it were mate- 
rially reduced in price—unless he knew 
he could resell it shortly at a profit. 

Therefore, it strikes me, that the 
jeweler should advertise his wares al- 
most entirely from a “heart” standpoint. 
Most of the jeweler’s profitable mer- 
chandise can benefit through such an 
appeal. Jewelry is primarily different 
from other merchandise because of its 
beauty, its fineness, its attractiveness. 
It is worn, usually, because it is beauti- 
ful; because it attracts favorable and 
admiring attention, because it gives dis- 
tinction to the wearer, because it makes 
persons notice the wearer where they 
might not otherwise do so, and because 
the wearing of jewelry gratifies the 
vanity of the wearer. 

Surely, with all these “heart-leads” 
there is ground for ample advertising 
copy for the jeweler. He has the key- 
note for any number of copy-treatments 
of the jewelry subject. And it is a 
pleasing keynote, too, for it lifts the 
jeweler out of the strictly price-compe- 
titive class of merchants and classes him 
among those of a higher rank who ap- 
peal to the aesthetic senses of the pub- 
lic. To be sure, beauty is a more ab- 
stract quality on which to “sell” the pub- 
lic than would be the concrete one of 
price, in terms of dollars or cents, but 
it frees the jeweler from a mad and 
sordid scramble for business on this 
basis only and gives leeway for the play 
of his artistic ability and the triumph 
of his greater knowledge of the public’s 
psychology in the matter of beauty- 
apneal. 

In looking about for the proper line 
of copy-appeal in jewelry advertising 
we should, by all means, be guided by 
the valuable and costly experience of 
other merchants and manufacturers. 
Here we see a soap that has reached 
maximum sales because its advertising 
agency has concentrated its copy on in- 
forming the public that the soap nullifies 
unpleasant perspiration or body odors. 
Here’s a throat gargle that pays mil- 
lions in dividends because an advertising 
agency was shrewd enough to know that 
many of us have an unpleasant breath 


and wish to be rid of it, and has linked 
up this fact with advertising copy stat. 
ing that this gargle will rid us of it. 

Here is a motor car manufacturer 
who has built up a big following on the 
mechanical and engineering excellence 
of his car. Then, finding that all other 
cars are making just as convincing an 
appeal to the public, he about-faces and 
is now selling his car on the beauty. 
appeal, only. Heart interest there. He 
appeals to the heart—not the head. Hay- 
ing exhausted the possibilities of ex. 
ploiting mechanical perfection, he ap- 
peals to the eye. He dwells on the color 
harmonies of his car, the graceful lines, 
the eye-pleasing proportions, the luxuri- 
ousness of his upholstery. He is not 
selling an automotive machine any more 
—he is selling beauty to the public— 
and the sale is going over big! Witness 
what General Motors has done in popu- 
larizing the Chevrolet sedan or coach 
lately. “Peacock” has been an out- 
standing descriptive term in their copy. 
The “beauty of the peacock!” And there 
you are. Everyone wants the Chevrolet 
because now they’ve made it beautiful 
—as well as useful. General Motors is 
doing the same now with Buick. 

The Palmolive soap people early saw 
the light. They recognized that the 
shortest way to the public purse was 
through the public eye, thence through 
the public heart. Did they advertise 
Palmolive soap long as a good price-buy, 
or waste a great deal of time and money 
telling the public what size the cake is, 
or how much it weighs? Not by a bath- 
tub full! They appealed directly to mi- 
lady’s love of the beautiful, her vanity 
and her desire to remain always youth- 
ful! What appears in Palmolive ad- 
vertising? 

“Keep That School Girl Com- 

plexion!” 

“Mother, You Are Beautiful!” 


And their illustrations! Did anyone 
ever see more exquisite coloring? Would 
not a woman buy trainloads of that soap 
just to have colorful skin like that in 
the poster illustrations? And, no doubt, 
millions of them have used trainloads 
of that soap trying to emulate the ad- 
vertised tints. There’s extremely clever 
selling sense and knowledge of mass- 
psychology back of those soap cam- 
paigns. And it pays—big. 

Still another appeal is being made for 
some food-products. Shrewd advertis- 
ing men know anything can be sold to 
a mother for her child to eat if she can 
be made to believe that food is beneficial 
to the child. That’s why you see every 
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possible brand of bread or milk or cereal 
screaming from the billboards one story 
only: 

“It’s Good for Your Child!” 

“Makes Healthy Children!” 


There you are. The mother-heart ap- 
peal. A hard combination to beat, and 
one that opens many purses for even 
inferior commodities. 

These are the enlightening facts we 
can learn from the experience of others. 
The learning of these facts has cost mil- 
lions of dollars—and they’re ours free. 
Let every analysis of your selling prob- 
lem be bolstered up with a conscientious 
study of the available facts and experi- 
ences. Someone else has spent the money 
to find out, so why should not we begin 
where they have left off? 

In the matter of jewelry merchandis- 
ing and advertising, whether it be the 
retailer or the manufacturer, the nature 
of the appeal stands out with cameo 
clearness. Granted, there are a few 
items in the jewelry store whose appeal 
is almost purely from the economy or 
utilitarian standpoint. But they are 
few—and hard to name. Just try it: 

Fountain pens? 

Some manufacturers are making al- 
most a basic appeal on the beauty of 
their product. Note the advertising of 
color combinations, handsome desk-sets, 
and the like. 

Men’s watches? 

Are not the utilitarian lines of 
watches being entirely lost in beauty of 
design, decorated dials, decorated cases, 
thinness, raised gold numerals and the 
like? 

Wedding rings? 

Where is the appeal to our sense of 
the beautiful and the ornamental being 
made more forcible? Is not beauty and 
sentiment blended in the appeal of the 
jeweled or trade-marked carved wedding 
ring manufacturers? 

Come to think about it, there are few 
items in the jewelry store in which the 
heart appeal is not the ruling one. Here 
again we see how clearly is emphasized 
the course upon which we must shape 
our advertising copy appeal. 

And did ever merchant or copy-writer 
have a commodity in which the eye and 
heart appeal equals that of jewelry? 
There is color, brilliancy, fineness, 
worth, distinction, desirability and 
smartness in jewelry. 

All women who buy it, buy because 
they are motivated by one of these con- 
siderations. All men who buy it are 
actuated largely by affection for the one 
to whom it is given. If for themselves, 
they are actuated largely by one of the 
above factors. 

_ This gives us a pretty well defined 
idea of our copy appeal—an answer to 
one of the questions in the double-bar- 
reled one. The other joint of the ques- 
tion—what shall I advertise, is not so 
clearly indicated. However, since we are 
all in business to make money, it fol- 
lows that we should advertise those 
Items of merchandise which pay the 
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largest profits and the largest lump 
profits. This points to diamond jewelry. 

Diamond jewelry will best pay its ad- 
vertising cost, because a turnover in 
higher priced diamond goods yields a 
good profit and will absorb the cost of 
considerable copy. Of course, the reac- 
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and that we should appeal to the heart. 
The only other thing to do is to incor- 
porate this policy into actual copy. If 
one will study ‘the advertising that is 
being used by jewelers over the country 
he will see that the copy end of the 
problem is being handled in many ways. 
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LAYOUT OF AN ADVERTISEMENT CALCULATED TO APPEAL TO ONE’S SENSE 
OF PRIDE 


tion to such advertising may not be as 
quick as to a lower-priced “leader.” But 
when it does sell, it means something. 
Diamonds should get the lion’s share of 
all jewelry advertising appropriations, 
with watches or gold jewelry a slow sec- 
ond, and silver, clocks and novelties 
bringing up the rear. 

Therefore, it seems pretty clear that 
we should largely advertise diamonds, 


Black, Starr & Frost have a peculiar 
way of doing it. For a long time they 
have featured, in the “smart” periodicals 
of the country, a single striking piece of 
jewelry, illustrated by line drawings 
done in reverse. 








John S. Vaughan, a leading jeweler 
at Suffolk, Va., has been remodelling 
his store. 
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Every lot is handled with exacting care with a view to your continued patronage. 


SHIP US YOUR NEXT ACCUMULATION 


DEENAME DEENOTES DEEPENDABILITY 
THOMAS J. 


DEE & COQ. 


Sales Office Refiners - Manufacturers Refining Plant 




















5 So. Wabash Ave. CHICAGO 317-319 E. Ontario St. 
HOOVER & STRONG, Inc, 
—Metallurgists 


Orrice ann Works, 119 West TUPPER STREET 
BUFFALO, N.Y. U.S.A. 





CONFIDENCE 


Master Workman, 
After serving the trade for more than H ow 6 Your Eye ? 


sixty years our most valuable asset is 
the confidence and good-will of our 
many customers who send us their 


You who are trained in sense of color—of 
beauty—of taste—you will delight in the 
true white color of 


{§ Hoover White Gold 


Hoover White Gold merits every bit of praise 
and confidence given it by those who know 
and appreciate. Hoover White Gold is white 


HAN D Y Q H ARM AN and stays white. 


: Just weigh up your accumulation of 
4 
Refi ners of Precious Metals sweeps and scraps. Send them to us 


Fulton 2 Gold Sts., Bridgeport, today. Since 1912 our efficient and re- 
New York City Conn. liable refining service has profited 


425 Richmend St., Providence, R. I. thousands of customers. 
SHIP TO ANY ONE OF OUR THREE PLANTS 


wastes year after year. 



































Golden Rule Refiners - Since 1912 
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The Senior 


HOBEPREB in Gold, Silver 
nd 


Platinum Melter a 
Save money with a Hoke-Phoenix. 
Carry only a small reserve stock e 
of platinum or gold, then melt 
your scrap at frequent intervals. 
Clean metal in a minute. 
No furnace, no flue, no blower. 


bg I ape cna me Refiners and Assayers 


or artificial—with oxygen. 


CR) 
H¢ke Incorporated T. B. HAGSTOZ @ SON 


22 Albany St., New York, N. Y¥. 709 Sansom St., Philadelphia 


Co-operating with Jewelers 
M. Technical Advice Co. 
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The Watch Repairer Looks 
Ahead 


Written expressly for THE JEWELERS’ CIRCULAR, by Marvin M. Walters 

















HAT will the year bring forth? 

Who can tell? Is this ancient craft 
to suffer a relapse in the near future? 
I think not, for there will always be 
comparatively few who can or will take 
to the task of repairing watches. Mil- 
lions may be able to do rough repair on 
a car, a flying machine ‘or on a lawn 
mower, but the necessity of minuteness 
will make such work as testing and re- 
pairing watches a specialty. As a spe- 
cialty the repairman, the man or woman 
who can really repair a timepiece, will 
do well to dig in and make themselves 
more proficient. Investment is going 
forward in schools of horology, and let 
me help you to some free advice—these 
schools are but the starting levels, the 
take-off fields, if you please, of true 
watch repairing. They are better than 
starting in the woods or in the corn- 
fields to be sure, but the man who has 
nothing but the school in his soul will 
hardly do to trust a fine jeweled watch 
to. 

I would be the last man to disparage 
the schools of horology. About all I did 
for a number of years was to keep 
brothers of mine in them, but we will 
have to conclude, those of us who have 
repaired more than ten thousand 


watches, that watchmaking must be 
learned. It must be dreamed, lived, pa- 
tiently cultivated, wooed, envisioned. 


What else will make a man a watch- 
maker? Literary folk have been arguing 
since the days of the blind poet Homer 
whether poets are born or made. The 
question is not settled. But we have our 
question concerning watchmakers set- 
tled. They are both born and made—no 
mistake about it. I lead up now to say 
this. The watch repairer or watch- 
maker who this coming year is not com- 
mitted to a series of self overhauling and 
remaking is doomed. He had better open 
the year at the head of a brokerage or 

tter go out west and grow up with the 
country. 


One morning recently I dropped in 
on two good repairmen whom I know 
and love. I bade them the time of day 
and looked as I always do to the big 
double bench whefe they sat. One of 
them held up some fantastic creation, 
sometimes called a wrist watch, other 
times called simply a wrist ornament. 
“Say, old man, in one of your articles 
tell ’em how to repair this kind, will 
you!” I nodded, laughed and squirmed, 
for it was a new style to me. I thought 
I had seen about all the styles. But boys, 
as we look over the fence into the new 
year we can be certain that milady is 
not anywhere near done calling for new 
styles. When femininity gets to fash- 
ioning anything we are never certain. 
Man pulled his shirt on over his head 
for two hundred years before he learned 
he could open it in front and put it on 
coat-wise. But women are not that 
slow about changing styles, you bet! 
It doesn’t matter much what sort of a 
purse a woman has just so she can’t 
carry much money in it for “snatch 
purses” to grab. But it is making a deal 
of difference what sort of watch she 
wears. Doesn’t she have to keep strictly 
to her date with the hairdresser and 
with the manicurist? She does not look 
at the old hall clock nowadays and won- 
der if her chauffeur can make it in two 
flat. Yes, men had the business of keep- 
ing time for a hundred years or so but 
now there is a sensible division of labor. 
Even if the maid is in the kitchen yet 
it is absolutely imperative that the ma- 
tron be in the dining room at least four 
minutes before the meal is served. She 
must ring the toodle doodle, you know. 
She must have a watch that will keep 
time. Who can tell the correct time 
simply by hearing the cuckoo? Yes. 
milady must have a watch that will keep 
time, and that watch must have a very 
fantastic case on it. But to save my 
life I don’t know what we watch repair- 
ers will do when they demand that these 


wonderful little movements be cased up 
in tapestry and calico! I think when they 
begin to demand that I’ll try to be out of 
the city most of the time. 


There Is a Limit 


Do you know, my dear man of the 
tweezers that you and I hold in our 
hands the solution to a lot of this fussy 
foolishness about the female watch? Just 
wait till the repairman drops a few of 
them back into the little lily-white hands 
and then see what happens! The day 
we refuse to repair the unrepairable the 
sagacity and common sense of milady 
will be arrested and she will cease to 
buy those things “lighter than air” that 
no watchmaker can make and that no 
repairman can repair. As long as we 
shoot a little oil on them and charge 
her a half-dozen dollars for the “service” 
no matter if it runs but a fortnight, she 
will keep buying this “imagination 
watch.” But just draw your brows to- 
gether and say to this dear female: 
“Lady, sorry, but I can’t repair that 
watch. I know now I can’t and I want 
to avoid having you suffer further with 
delusions. Thank you!” That will kill 
the goose that lays the golden egg. See 
if it doesn’t. 

Just because I have taken you under 
my rather broad wing and have coddled 
your sense of proportions somewhat, 
don’t run away with the idea that I’m 
against wrist watches. I’m against 
ankle watches, knee-garter watches and 
that sort. It’s so unhandy to see the time 
with that kind. But I’m not against 
wrist watches for either men or women. 
They are here to stay. The best manu- 
facturers both in America and in Europe 
are making a fairly good wrist watch 
now—at least one that will run some of 
the time. 

We have about struck twelve in this 
new output, however. The unusual craze 
will steadily yield to the useful. See if 
I’m not right as we go on into the years. 
Most people are ruled by sense part of 
the time. Some all the time. Don’t be 
a back number and don’t demand that 
every watch be at least sixteen size and 
fifteen jeweled. Be a forward looking 
man. Wrist watches came of a real need 
and as soon as some more of us know 
they are watches and cease to think of 
them as ornamental coat buttons, we will 
get on better with them. We must have 
time and more than half of it must be 
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plete when- 
ever you 
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It took years of experience with 
practical working jewelers 
to evolve this bench—no 
other makers can offer it to you—it’s pat- 
ented. It contains time-tried features, the 
convenient arm rest, the rigid file pin, the 
full width drawer and the non-rustable 
lower pan. 


Every worthwhile shop, large or small, in the land uses them. 


The material is especially selected with its close-grain hard 
maple for the top—and then heavily shellacked to allow 
for washing and cleaning. Altogether a most desirable 
bench for the factory, workroom, store or home. Get the 
catalog telling all about them. 

23 Walker St., BB 
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kept on the wrist. I know that, and you 


know it. 
Time on the Wrist 


If we are going to keep drinks on the 
hip, perhaps it 18 just as well that we 
keep time on the wrist, as far away 
from the wet as possible, for nothing is 
more delusive than to suppose that we 
can have good time and wet goods too 
close together. 

But while we remember that many, 
a great many wrist watches will come in 
for repair — the breakage of wrist 
watches as compared with breakage in 
pocket watches is about two to one 
against the wrist watch, we will gladden 
our hearts to believe that for men at 
least the very attractive thin-model 
pocket watch is going to win. 

Haberdashers have tried to make ugly, 
crazy hats and trousers for men for 
hundreds of years but the fact remains 
that we never have had such supremely 
beautiful coverings for both ends of a 
man as we have now. So you see the 
men easily keep to Hoyle. We adhere 
to art. We admit it, moreover. I hope 
the lady watch repairers who read this 
will forgive any apparent discrimina- 
tion in favor of my sex. It’s New Year 
time you know, ladies. 


Conclusion 


Let me round out the argument. The 
year promises more watch repairing. 
Yes, you will be amply justified to build 
on that new room in the spring, that one 
your wife has been fighting for these 
many moons. We will have to make 
smaller watches keep even better time 
than the larger ones used to, for we are 
ina more demanding age as to time ex- 
actions. A minute means more than it 
did once. Remember that, please. Wrist 
watches are here to stay. Pocket watches 
are getting prettier and better all the 
time, despite the howl that everything 
is per se getting poorer all the time. 
Thin watches are keeping perfect time 
today, so much so that the original crea- 
tors of old “bull’s eye” watches and 
makers of English fusees, would turn 
end for end in their graves if they could 
but see these thin watches of ours run 
and keep time. 

All these things and more lie on ahead 
in the new year, my dear fellow of the 
nickle-plated tweezers. “Screw your 
courage to the sticking point, and you'll 
not fail,” saith the holy Bard of Avon. 








Pow: How come your neck’s all 
scalded? 

Wow: Oh, I went downtown to get a 
new hat and just as I was getting it 
some fool waiter spilled soup all over 
me—Dartmouth Jack o’Lantern. 

* x * 


Doctor: My word, what a hairy chest! 
What you need is a veterinary, not a 
Physician—Spartan Spasms. 

* * * 

Patrick: Let’s have a party. I'll get 

ary. 

Henry: Suits me—I’ll get merrier. 

—Old Maid. 
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A Clock 200 Years Old 


TWO-HUNDRED-YEAR-OLD clock 
is the property of Dr. George A. 
Himmelsbach of 382 Elmwood Ave., 
Buffalo, N. Y. It is claimed to be the 
oldest timepiece in that city. 
Dr. Himmelsbach received the clock as 
a gift from an old English family 20 
years ago. It was in a state of disre- 
pair and was thought to be of little 
value. A clocksmith later reported, 
when repairing the clock, he had found 
a notation pasted on an inside panel to 
the effect that it had been “repaired by 
Arrell in 1777.” He stated that the 
clock was one of an English line made 
in 1700. 
A receipt on the inner door of the 
clock reads: “Received, New York, 














OLD CLOCK SOLD OVER 100 YEARS AGO 
FOR $40 


March 20, 1811, from Mrs. E. B— 
$40 in full for this clock, delivered this 
day.” It is signed “P. W. M.” 

The clock is of unique design, the 
outer structure being hewn from a solid 
piece of wood. The face is of gilt, 
mounted with Roman numerals on porce- 
lain plates. Dr. Himmelsbach reports 
i the old clock keeps perfect time.— 
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Items of Interest 


The inventor of the duplex escapement 
was Thomas Cook. As described in 
“Time Telling Through the Ages” this 
escapement was quite accurate but in 
its original form was not very practical 
when used in watches because it was 
easily affected by any sudden motion. 
The escape wheel has two sets of teeth. 
Those farthest from the center lock the 
wheel by pressing on a hollow ruby 
cylinder fitted around the balance staff 
and notched so as to permit the passing 
of the teeth as the balance moves in the 
direction opposite to the wheel’s motion. 
The second set of teeth stand up from 
the face of the wheel and one gives 
impulse to the pallet every time a tooth 
leaves the notch. This form of escape- 
ment had little friction, although it is 
not of the detached type. When im- 


95 


proved the escapement was used in the 
famous Waterbury watches. 
+ a * 


A subscriber asks the name of the 
inventor of the fusee. The inventor was 
Jacob Zech of Prague. He devised this 
about 1525. A noteworthy example of 
Zech’s skill is in the possession of the 
Society of Antiquaries. The case is 5% 
inches in diameter and five inches high. 

* * * 

The course in horology in Switzerland 
is about five years. Boys are admitted 
into the school of horology at Geneva, 
Switzerland, at the age of 13 or 14 and 


receive thorough instruction in the 
theory and practice. The courses are 
profound, including everything  cal- 


culated to make the boy a watchmaker 
in the strict sense of the word. The 
school has other departments, including 
one for tool making which comprises 
about three years. There is also a de- 
partment in the school for steel testing, 
where microphotos are made. The com- 
position of steel used in watch manu- 
facturing is thoroughly tested in this 
laboratory. The training is so thorough 
that graduates are well equipped for 
other industries that require profound 
technical training. As an example of 
this, a graduate of one Swiss horological 
school some time ago was given a posi- 
tion with a large American radio cor- 
poration. Numerous horological stu- 
dents drift into other lines besides 
watchmaking, several having taken up 
the repairing of speedometers and altom- 
eters, etc., etc. Accuracy, precision and 
thoroughness are emphasized. 
* * * 

A subscriber asks who was Davis 
Ramsey. Davis Ramsey was one of the 
early renowned British watchmakers, 
having been appointed Keeper of Clocks 
and Watches to James I. He retained 
this position after the death of the 
Monarch. Mr. Ramsey was also the first 
Master of the Clockmakers Company, 
although he apparently took a rather in- 
active part in the management of the 
association. Mr. Ramsey was considered 
the leading clockmaker of his day. His 
death took place in 1655. 

* * i 


A non-magnetic watch is one in which 
the quick moving parts, the lever, pallet, 
balance spring, etc., are made of some 
other metal besides steel. Substitutes 
frequently used are aluminum, bronze, 
invar, etc. 








They were sitting in the argent moon- 
light. His adoring glance was focused 
upon her. The beautiful lines of her 
throat were softened and molded by the 
delicate fingers of the moonbeams. Her 
lips quivered in the ecstasy of living on 
such a wonderful night. Now he was 
on his knees before her, paying tribute 
to her vibrant beauty: He could with- 
hold no longer. He enveloped her in his 
arms with the ferocious tenderness of 
a mother tiger. They clung to each 
other and the world swung around them. 
It was a breath-devouring moment. Yes, 
this paragraph is really about two 
lovers.—Cornell Widow. 














[Patents Granted nae the United States and 
the Registered Trade-Marks] 

















UNITED STATES PATENTS 





Issue of December 13, 1927 





E. PRENTICE, 
1927. 


1,652,211. BUCKLE. GEORGE 
Berlin, Conn. Filed March 15, 
Serial 175,491. 2 claims. 

A buckle comprising complementary sheet 
metal buckle plates, one of said plates having 
a body portion and a bent-over hook portion, 
said hook portion comprising a pair of bent- 
over tongues connected by an intermediate 
strut, said strut being spaced from the body 
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of the plate to provide a slot between the 
tongues, the other plate having an elongated 
slot adapted to receive said tongues and a 
tongue upon a portion of the wall of that 
slot designed to snap into engagement with 
said first named slot. 


DESIGNS 


74,054. BADGE. Ropert Hassett, Maywood, 





Ill. Filed Jan. 14, 1927. Serial 20,377. 


Term of patent 14 years. 
UNITED STATES TRADE-MARKS 





Issue of December 13, 1927 





The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for “under the ten-year 
proviso” are registerab'e under the provision 
in Clause (b) of — 5 of said Act as 
amended Feb. 18, 191 

As provided by Section 14 of said Act, 
fee of $10 must accompany each notice of 


opposition. 
236, — BUCKLES, BUTTONS, COLLAR 
UTTONS, CUFF ater HAIRPIN 

BRNAMENTS : NOVELTY JEWELRY 
SUCH AS BRACELETS, RINGS. NECK- 
LACES, BROOCHES, EARRINGS, AND 
PENDANTS: BOUDOIR AND TOILET 
SET NAM 


Ss — ELY, COMBS, HAIR- 
BRUSHES MIRRORS. CLOTHES 
BRUSHES, POWDER BOXES, PUFF 


BOTTLE HOLDERS, ALL MADE OF 
HARDENED PLASTIC MATERIAL. La 
Socttt& INDUSTRIELLE Drgs MATI=RES 
PLASTIQUES, Paris, France. 
Filed June 11, 1926. Serial 233,085. Pub- 
lished October 4, 1927. 


Trade-Mark Registration Renewed 





Issue of December 13, 1927 





30,730. WATCHES. Registered October 26, 

1897. OrTro Youne & Co. Renewed Oct. 

26. 1927, to Otto Young & Co., Chicago, 
successor. 
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Atlanta 





Owing to the rush of Christmas busi- 
ness, a large number of Atlanta jewel- 
ers kept their stores open until eight 
or nine o’clock, and continued to do so 
until the rush was over Christmas Eve. 

C. N. Whitmire, Griffin, Ga., and H. S. 
Banta, Newman, Ga.; W. W. Turner, 
Cedartown, Ga.; A. H. Kirkland, Colum- 
bus, Ga.; J. E. Edwards, Jackson, Ga.; 
J. R. Panter, Copper Hill, Tenn., and 
W. A. Capps and J. Bush, Athens, Ga., 
spent a day in Atlanta during the week 
on a short buying trip for their stores. 

Although Christmas business started 
somewhat late, it made up for lost time, 
to all appearances. Practically all of 
the jewelry stores were crowded, and in- 
dications are that as much, if not more, 
business was done this season than 
was done last year. Rings, wrist 
watches, and silverware proved popular 
gifts, and the larger stores showed and 
sold flat and hollow ware to a consider- 
able extent. 

Lease of a prominent Peachtree St. 
location to Nalpe, Inc., jewelers, has just 
been announced. The concern has leased 
half of a store building at 109 Peach- 
tree St. for a term of years at an aggre- 
gate rental of $60,000 and will move 
there shortly after Jan. 1, as soon as 
alterations now being made are com- 
pleted. The firm is now located at 64 
Peachtree St. The company will install 
a new front and make many alterations 
designed to create one of the most mod- 
ern jewelry stores in the city. 











J. N. Mulford ond Mrs. Mulford — 
been sojourning this winter at San An- 
tonio, Fla. 

J. H. Mednikow of J. H. Mednikow & 
Co., has returned from an extended trip 
in Oklahoma, Kansas and the West. 

A. B. Worley, suburban jeweler at 
1320 Madison Ave., has announced that 
he would give up that location on Dec. 
27. The store has operated in the cross- 
town section a good many years. 

Memphis and West Tennessee towns 
had a very fair week preceding Christ- 
mas and on Monday most of them ob- 
served a full holiday. The usual rush 
orders from country towns came to local 
wholesale by letter and wire for several 
days preceding Christmas Eve. 

Candlebra,_ silverware, china, cut 
glass, jewelry notions of all kinds, dia- 
monds and watches shared in the sea- 
son’s trade. The displays on both ends 
of Main St., also on Union, Second and 
Madison among the jewelry stores were 
very fine in December. 

Flattau’s store on South Main St. near 
Calhoun St., is one of the smallest stores 
in Memphis but the holiday time was 
one of the most active. It is the closest 
of any of them to the two great depots 
and all the travel to and from the city 
passes their place first. The store 
opened the early part of 1927. 
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Merchandising Calendar 
(Continued from page 89) 
—_—————_ 1 
is wise to push other lines that are not 
usually included in every “sale” the de. 
partment store has. 

Silverware is properly featured jp 
February because of the public’s atten. 
tion to the home, made prominent in fyr. 
niture activities during the month, 
Silverware may be featured without cut. 
prices, although the jeweler with a stock 
of silver to “clear” might well place it 
on sale at this time. 

There are 25 business days in Feb. 
ruary and there is no reason why the 
jeweler who advertises daily should not 
feature 25 distinct items in his advertis. 
ing. If he advertises only three times 
a week he should feature a different 
item in every advertisement. It is a sad 
mistake in these modern days for the 
jeweler to merely keep a “standing card” 
in the newspaper, or to make his adver- 
tisements largely of this character. The 
people who read advertisements do g¢ 
for the purpose of getting information, 
and the jeweler should give it. Informa- 
tion of what he has for sale is good 
advertising. Suggesting a single item 
in an advertisement localizes thought on 
that item, without other items clamor- 
ing for consideration at the same time, 
dividing the attention of the reader. 

The window displays of the jeweler 
are his most important advertisements. 
While a newspaper advertisement that 
does not strike the right keynote seldom 
harms the jeweler except through a lost 
opportunity, his window displays play a 
large part in the feelings the public 
have for his establishment. If a window 
display is a failure it may turn the mind 
of customers toward a competitor, who 
may be installing more popular displays. 
It will turn prospects away from the 
door unless it is inviting and pleasing. 
The window display is the representative 
of the store. It must create impressions 
in its favor or the jeweler will suffer 
loss of trade. When a person, with a 
thought of buying of a certain jeweler 
in mind reaches the store the windows 
engage her attention first of all. Should 
they, perchance, disappoint her she is 
apt to turn away again. 

The window display is a vital spot in 
merchandising. 








Spring Jewelry Expositions 

The jeweler should plan expositions 
of spring jewelry. He should learn from 
advance fashion notes the coming of 
styles in jewelry that are suitable to 
the costumes to be worn. He should be 
able to advise his customers in such a 
way as to gain prestige as a “style 
jeweler. ‘ 


“For the Home” Sales 


These sales are timed to correspond 
with the spring housecleaning in the 
homes, and the housefurnishing sales of 
other stores. Silverware should be in- 
cluded in this sale, which is as the name 
suggests, an offering of timely articles 
for the home. 





